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Calendar of upcoming events  BalllIL

® HEADLINE NEWS

Join the USHCC on Capitot Hilll On March 5-7, 2007, we will host our 17th Business Coalition for US-Central
Annual USHCC Legislative Gonference in Washington, D.C., at the Ronald Amerjca Trade

Reagan Building & International Trade Center. This year's legisiative theme is
*Advancing Latino Entrepreneurship—it's Just Good Business." 17th

. HISPANIT YENDOR
’ ﬁ‘:[REt:TC!R‘{ Legisiative Conference Website

léarn more

USHCC Reacts to President Bush's State of the Union Address.
Immigration Reform, Affordable and Independent Energy Supply, Providing
Affordable Health Insurance and Better Education for all Americans are
Issues of Great Importance to Hispanic Business Community.

Hispania Capital Partners

COONLING

nows (R B Rl eorn nore |- |

u.s. Hispanic Chamber of Commerce Selects Denver as Site for 29th
Annual National Convention and Business Expo

lzarn more

USHCC Leaders Support S. 2 and Encourage Senate Leaders to Pass
This Comprehensive Legislation. The Fair Minimum Wage Act Can Assist 10
Percent of Workforce With Wage increase and Provide Tax Relief for Nation's
Small Businesses - Job Creators

iearn more
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USHCC to Unveit Top Legislative Priorities for the 110th Congress

During its 17th Annual Legislative Conference, March 5-7, 2007, in

Washington, D.C. Immigration Reform, SBA Reauthorization, Health Care H02045
Policy for Small Businesses,Free Trade Among Top Issues for Hispanic

Businesses and Latino Enirepreneurs

http://fwww.ushcc.com/ 2/20/2007

United States Hispanic Chamber

of Commerce Foundation
Applicant United States Chamber

U.S. Chamber of Commerce v.
of Commmerce Foundation

Opp. No. 91-156321
Exhibit Number




® "G%HCC - United States Hispanic Chambe: of Commerce ' " Page 2 of 2

learn more | + |

SCO ; ;: . Get advice dn strawht _
w-.::..a,!nmmmuss:mllﬂmmu ta!n fmm the natson’f ) 'ﬂ .
i '” pr'emxer source cf ama

Ask SCORE for

H02046 |
212012007




‘ UJSHCC -~ Pagelofl

 Servicas | Programs & Wnitiatives- | Mews & Events | Resources | lome

F.',",'f'"f_"""—""'— TR TG

of Commerce

United States Hispanic Chamber

P . : = = :
Locate a Chamber goj H CONTACT U$ H it CALENDAR OF EVENTS i = AP OF THE SITE

MISSION STATEMENT

"To advocate, promote and facilitate the success of Hispanic businesses”
The USHCC mission is accomplished by the following:

Implementing and strengthening national programs that assist the economic
development of Hispanic firms;

Increasing business relationships and partnerships between the corporate sector
and Hispanic-owned businesses; ’

Promoting international trade between Hispanic businesses in the United States
and Latin America;

“To advocate, ﬁmmcjte ©hd
L

Monitoring legislation, policies and prégrams that affect the Hispanic business fﬁtmf&?& B SuCress o
community; . N . )
' Hispanic businesses

Providing technical assistance to Hispanic business associations and L
entreprenewrs. e e T

. H02047
http://www.ushcc.com/about-mission.html 2/20/2007
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Mr. Massey Villarreal
President & CEOQ

Precision Task Group

9801 Westheimer, Suite 803
Houston, TX 77042

Ph. (713) 781-7481

Fax (713) 781-8912

David C. Lizérraga

President and CEO

TELACU Millenium, LLC

5400 E. Olympic Blvd., Suite 300
Los Angeles, CA 90022

Ph. (323) 721-1655

Fax {323) 724-2301

Email: Email:
dcl@telacu.com massey@ptg.com
web: web:

www.telacu.com www.ptg.com

Mr. Eric Carson David C, Lizarraga Rafael Sanchez Ms. Elizabeth Galtagher

President & CEO President and CEO President President and CEO
Reflections Glass Co TELACU Millenium, LLC American Capital Ventures, SAVI Construction
94-350 Ukee Street 5400 E. Olympic Bivd., Suite Inc. 4055 Spencer Street,  Suite
Waipahu, HI 96797 300 P.O. Box 1135 206
Ph. (808) 676-6767 tos Angeles, CA 80022 Sacramento, CA 95812 Las Vegas, NV 89119
Fax (808) 676-2329 Ph. (323) 721-1655 Ph. (916) 646-3983 Ph. {702) 735-0844

Email: Fax (323) 724-2301 Fax (916) 646-6234 Fax (702) 735-8870
eric@reflections-glass.com Email: Emait: Email:

web: dcl@telacu.com sssinc@sprintmail.com gallagheragncy@lvem.com
www.reflections-glass.com web:

www .telacu.com

Region 2

H02048
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Mr. Peter A. Granillo

Dr. Gilbert Garbiso Bill Miera Mr, Jerry Natividad
Garbiso Dental Care Center CEO President & CEO President
3210 Wedgewood, Suite A Fiore Industries, Inc. American Facility Services Brown and White, Inc
Pueblo, CO 81005 400 Gold SW, Suite 400 Group S01 E. 30th Street
Ph. (719) 561-2237 Albuquerque, NM 87102 3333 S. Wadsworth Blvd. Suite P.0. Box 27283
Fax (719) 561-2304 Ph. (505) 255-9797 210 Tucson, AZ 85713
Emaitl: Fax (505) 255-8886 Lakewood, CO 80227 Ph. (520) 624-9860
drg@garbiso.com Email: Ph. (303) 984-7400 Fax (520) 624-1062
CPalmer@Fiore-ind.com Fax (303) 922-8922 Email:
web: Email: pete@brownandwhiteinc.com
www.fiore-ind.com j.natividad@aflmaingroup.com web:
web: www.brownandwhiteinc.com

www.aflmaingroup.com

Region 3

Jose Luis Lopez

. Mr. Massey Villarreal Mr. Paul Rodriguez Ms. Jeanette Hernandez-
President & CEO President Prenger President
Precision Task Group Rodriguez Mechanical President Lopez Advertising Group, Inc.
9801 Westheimer, Suite 803 Contractors, Inc. ECCO Select 7500 Viscount, Suite 222
Houston, TX 77042 541 South 11th Street 3101 Broadway, Suite 460 El Paso, TX 79925
Ph. (713) 781-7481 Kansas City, KS 66105 Kansas City, MO 64151 Ph. (915) 772-8018
Fax (713) 781-8912 Ph. (913) 281-1814 Ph. (816) 960-3800 Fax (915) 772-9333
Email: Fax (913) 621-4354 Fax (816) 960-3804 Jllopezl @lopezgroup.com
massey@ptg.com Email: Email: www.lopezgroup.com
web: paul@rmckc.com jprenger@eccoselect.com
www.ptg.com web: . web:
www.rmckc.com www.eccoselect.com

Region 4

H02049
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’ . Mr. Ruben Acosta
Managing Partner
Williams Acosta, PLLC
660 Woodward Ave.,
Suite 2430
Detroit, MI 48226
Ph. (313) 963-3873
Fax (313) 961-6879
Emall:
racosta@williamsacosta.com
web:
www.willlamsacosta.com

Region 5
o

Mr. Ed Diaz

. President & CEO
National Commercial Services,
Inc.

490 Wheeler Rd.
Hauppauge, NY 11788
Ph. (800) 298-6809 x 102
Fax (800) 298-6809
Email:
ediaz38376@aol.com
web: www.natcomservices.com

Region 6

VACANT

Mr. Alfredo Rodriguez
President
Xtra Supermarket
930 Broadway
Newark, NJ 07104
Ph. (973) 484-7200
Fax (973) 484-7444
Email:
alfredo948@aol.com

ltp.//www.ushce.com/about-bod.html

Mr. George Franco
Chairman & CEQ
Nationat Financial Corp.
700 W. Virginia St.,
Suite 700
Milwaukee, WI 53204
Ph. (414) 289-9140
Fax (414) 289-7694
Email:
gfranco@infc.net

Mr. Alfred Placeres
Esquire
Law Office of Alfred Placeres
2710 Broadway 2nd Floor
New York, NY 10025
Ph. (212) 316-2373
Fax (212) 222-8412
Email:
alfred.placeres@hotmail.com

H02050

Page 3 of 4

Ms. Sandra Figueroa Bast
President
Bast Services, Inc.
3500 West Peterson Ave.,
Suite 201
Chicago, IL 60659
Ph. (773) 290-1520
Fax (866) 203-1730
Email:
sandra@bastservices.com
web:
www.bastservices.com

Mr. Alex Garcia, RA, AICP
President
El Talter Colaborativo, PC
Architecture, Engineering,
Planning
550 Broad St., Sth Fir
Newark, N) 07102
Ph. (973) 424-6430
Fax (973) 839-5793
Email: agarcia@etcpc.com
web: www.etcpc.com

' 212012007
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Ms. Jackie Rojas-Quifiones
President
Accounting & Beyond, Inc.
4213 Woodlark Dr.
Tampa, FL 33624
Ph. {813) 998-9800
Fax (813) 935-9982
Email:
gbanhija@yahoo.com

Ms. Melinda Guzman
Legal Counsel
Attorney at Law
Goldsberry, Freeman, &
Guzman, LLP
777 12th St.,

Suite 250
Sacramento, CA 95814
Ph. {916) 448-0448
Fax (916) 448-8628
Email:mgm@gfsacto.com
web:
www.gfsacto.com

P. Michael Villalobos
President
P. Michael Villalobos & Assoc.,
P.A,
ist 2107 Cleveland Ave.
Fort Myers, FL 33901
Ph. (239) 332-5297
Fax (239) 332-5270
Email:
Pmyvillal6@aol.com

http://www.ushcc.com/about-bod.htm!

Mr. Luis 3. Torres-~
Liompart
Partner
Torres-Llompart, Sanchez-
Ruiz Group
1617 Ponce de Leon St.,
Urb. Caribe
San Juan, PR 00926
Ph. (787) 758-4620
Fax (787) 764-7385
Email: itilompart@tisr.com
web:
www.tlsr.com

Page 4 of 4

Mr. Salvador Guzman
Guzman Group Co.
1811 Carter's Creek
Franklin, TN 37064
Ph. (615) 591-0380
Fax (615) 591-4007
Email:
salvadorguzman@laley1380.n

H02051
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CHAIRMAN

David C. Lizarraga

Chairman -

David Lizarraga is one of the nation's most-recognized Hispanic business feaders and
was recently elected Chairman of the Board of Directors of the United States Hispanic
Chamber of Commerce. His career and community activities have been dedicated to
empowering people and communities with the economic tools they need to improve.

Acknowledged as a pioneer in community empowerment, David C. Lizdrraga-has been
at the helm of TELACU for nearly 40 years as its President & CEO. Through this unique
corporate model shaped by Mr. Lizdrraga, TELACU and TELACU Millennium businesses
provide valuable products, services and build vital community assets, such as schools,
water projects, transportation facilities and infrastructure. TELACU emerged as the
nation’s largest community development corporation, advocating for education as a
chief vehicle toward greater economic and social opportunities. The LINC TELACU
Education Foundation, which Lizdrraga established to prepare and equip upcoming
generations of Latino leaders, is the most effective national institution meeting the
educational needs of Latinos today.

Raised in the gang heavy Maravilla barrio of East Los Angeles, Mr. Lizdrraga found refuge in the faith based, community work of
his father and mother, the Reverend Cesar and Angelita Lizdrraga. His parents still live in East Los Angeles and instilled in him
the importance of always giving back to the community and establishing valuable relationships.

In the 1960's, East Los Angeles was abandoned by major companies that the community had helped build for generations. The
community was plunged into a devastating economic decline that scarred this community with boarded up businesses and
blighted neighborhoods.

Under Mr. Lizarraga's astute leadership, TELACU has become the largest, most successful Hispanic Community and economic -
development corporation in the nation. With nearly $400 million in assets, TELACU has created thousands of jobs, affordable
homes, loans to small business owners and numerous educational opportunities for young people.

Mr. Lizarraga has been accorded numerous honors and awards for his community, philanthropic, and business leadership. These
have included the following: (2003) Chairwoman's Award-California Hispanic Chambers of Commerce, (2002) Minority Small
Business Advocate of the Year-U.S. Small Business Administration, (2002) Lifetime achievernent Award-National Association of
Minority Auto Dealers Association, (2001) Thurgood Marshali Award-National Association for the Advancement of Colored
People, (1992) Entrepreneur of the Year Award-Entrepreneur Magazine, and (1992) Businessman of the Year-U.S. Hispanic
Chamber of Commerce. Most recently, Mr. Lizdrraga recently had the distinct honor of being recognized among the top 500
business leaders of the year in Hispanic Business Magazine.

Mr. Lizdrraga is a proud American, a veteran of the U.S. Armed Forces who is committed to service, empowerment,
advancement and the creation of self-sufficiency in communities throughout the United States of America.”

H02052
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President & CEQO
Michael L. Barrera 1

President & CEO N e

Michael L. Barrera was named President and CEO of the United States Hispanic
Chamber of Commerce on June 19, 2005, following an extensive nationwide search.

In this leadership role, he is responsible for increasing business opportunities for
Hispanic entrepreneurs; delivering benefits and value-added services to member
Chambers and corporate partners; maximizing

effectiveness and efficiency of Chamber operations while aligning USHCC's strategic
objectives in support of the organization's continued path to grow and success.

Prior to his selection, Mr. Barrera was the National Ombudsman for the United States
Small Business Administration (SBA) having been appointed to the position by
President Bush in 2001. In his role, Mr. Barrera led the national effort on behalf of the
country's small businesses to ensure fairness in the enforcement of Federal
regulations. In addition to being National Ombudsman, Mr. Barrera also spearheaded
the Office of Capital Access, which oversees a $76 billion dollar loan portfolio, the
Office of Government Contracting/Business Development, the Office of

Entrepreneurial Development and the SBA's highly successful Business Matchmaking
contracting program.

Barrera is an accomplished lawyer and business leader with strong Federal Government experience, extensive Hispanic Chamber
experience, a corporate background, proven credentials in managing national programs and a well-cultivated entrepreneurial spirit.

A native of Kansas City, Missouri, Mr. Barrera received his law degree from the University of Texas School Of Law in 1989 and a
bachelor's degree from Kansas State University in 1982. He is former member of the Missouri Bar Association, Kansas City
Metropolitan Bar Association, Texas Bar Association and Co-founder and past President of the Kansas City Hispanic Bar
Association.

In private practice, Mr. Barrera co-founded two law firms in Kansas City focusing on general civil litigation, small business startups,
workers' compensation, criminal defense, and personal injury. Barrera's legal experience includes service as an Assistant
Prosecuting Attorney for Jackson County, Missouri.

Prior to studying law, Mr. Barrera was a marketing representative and area manager for the Milier Brewing Co. from 1982-1986 In
Atlanta, GA and Corpus Christi, TX, respectively. Mr. Barrera's small business experience includes the management of two family-
owned restaurants in the Kansas City area. Barrera's ties to the USHCC run deep. He is the former Chairman and President of the
Hispanic Chamber of Commerce of Greater Kansas City. Additionally, when the USHCC was based in Kansas City, Barrera would
volunteer time assisting his father, Richard Barrera, a founding member of the USHCC as well as its first convention coordinator
and a former Board member.

= MAR OF THE 512 |
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CHAMBER DISCOUNTS

AmericanAirines’

American Airlines--
The Business ExtrAA
Program -

American Airlines
designed the Business
ExtrAA program to serve
your company or non-
profit organization. The
Business ExtrAA program
is a.travel-award and -
incentive program that
allows members to
manage business travel
while earning points for
exciting awards.
Whatever your business
travel needs, this
program offers more for
your organization, at no
cost to you!

» Every time one of your
employees or members
use your Business ExtrAA
account number when
they purchase qualifying
tickets on American
Airlines, American
Eagle® and
AmericanConnection®.

+ Each passenger will
earn AAdvantage® miles
in addition to the
Business ExtrAA points
your organization or
company can accrue.
Enrolt your company in
this free program to earn
500 Business ExtrAA
8onus Points. That’s one-
fourth of the way to an
air travel award!

Visit
www.BusinessExtrAA.com

http://www.ushce.com/mem-discounts.html

H02054

AT&T -- The AT&T Busine
Affiliate Network program
an on-line marketing
program that pays your
organization for every
qualified purchase of an
ATR&T business class prod:
or service purchased
through your website. Iti
no cost program that
generates revenue for yol
business. It enables you t
complement the offerings
you provide to small
businesses with products
that will help them run th
businesses and
organizations. Specifically
the program offers: ... AT:
Yahoo! High Speed Interr
Business Edition, which

-provides quick; reliable -

Internet access ... Local
phone service. Your small
business customers can p
from many options and fii
dependable AT&T local
service at low rates. The
program couldnit be simp
to execute. Once you sigr
up at the ATAT affiliate si

youill get an email with

instructions for downloadi
banners and links to the
AT&T site. You just post
those on your website or
an email newsletter. All li
from your site to the AT&
affiliate site contain a
unique identifier; every ti
3 customer comes to AT&
from your site and
purchases a qualified
product, you earn a
commission of $50 for AT
Yahoo! High Speed Interr
Business Edition and $25
qualified AT&T local phon
service. When you reach
more than $50 in
commissions, we'll send y
a check at the end of the
month. There is no cost b
participate in this prograr
and you can discontinue
participating at any time.

2/20/2007
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click iSign Upi and enter
referral code USHHB

Budget -- Somebody
has to give you great
rates, and we decided
it shouid be us! No
matter what kind of
vehicle you need, you'll
find it at Budget.
Choose from a large
selection of great cars,
available at any of our
convenient airport or
neighborhood
locations. Make your
reservation online Here
and your Budget
Customer Discount
(BCD) number #
Y568800 will be
included.

FedEx -- Together, FedEx
and the USHCC are
pleased to support your
business by offering FedEx
shipping discounts. As a
USHCC member you're
entitled to save up to 16%
on select FedEx Express®
shipments, and up to 12%
on FedEx Ground®
shipments. To find out more
about the savings that are
waiting for you, simply calt
877-569-8040 and mention
code 202-10.

http://www.ushcc.com/mem-discounts.html

A@? Smalt Business Services

H02055

Page 2 of 3

If you are interested in
learning more about this
opportunity, please
contact Sophie at:
Sophie@bbionline.com
or {617) 995-2246, or
visit the AT&T Business
Afflliate Network website
at
www.b2baffiliate.att.com

ADP -~ A special offer to
USHCC members

ADP and the USHCC are
pleased to provide a spec
member benefit on payro
services to all USHCC
members.

USHCC members can take
advantage of the
convenience and reliabilit
of ADP Small Business
Services payroll service a
receive the first two
months absolutely free
ADP’s payroll service will
calculate your payroll and
print paychecks, pay
vouchers and reports and
deliver them right to your
door ready for payday. As
part of its Tax Filing and
Compliance Services, AD#
will calculate, deposit, file
and reconcile all your
payroll taxes.

These services relieve yot
of the burden of processh
payroll so you can spend
more time focusing on yo
business.

Call 1-888-765-6237 tc
get your free quote and ti
advantage of the exclusiv
USHCC/ADP offer and
receive the first two mont
freet Find out how ADP
Small Business Service ci
help you grow your
business.

NEXTEL -- Designed as a
productivity enhancing
business initiative, the
USHCC and Nextel
Communications Inc. are
proud to offer USHCC
members the “Equipt for
Business” Program-—
through an extended
partnership. The program
will connect USHCC
members to Nextel's
differentiated products
and services including the
BlackBerry 7520, plus
TeleNav, the GPS turn-
by-turn, Creditel Power
Swipe and IT2ME, the

2/20/2007
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Also, visit FedEx Directo to
access a library of valuable
English and Spanish
resources to help you save
time and money in
business. And sign up today
to receive FedEx Directo
eNews, a free monthly
eNewsletter!

http://www.ushcc.com/mem-discounts.html

H02056
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wireless GPS solution
that allows the tracking
and manitoring of
resources. Nextel will
also continue to be the
Official Wireless
Communications Provider
at the USHCC 27th
Annual National
Convention and Business
Expo.

2/20/2007
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United States Hispanie Chamber of Commerce (“USHCC”)
Memorandum

TO:  Candidates for Election to the USHCC Board of Directors (the “Board”)
RE: Requirements and Criteria for Nominees to be Eligible Candidates

1. Candidate Criteria
Each nominee who wishes to be eligible as a candidate for election to the Board shall meet all of the following criteria:

a. The nominee must certify on the attached “"Nominee Certification” form that:
i. The nominee is Hispanic, and a 51% or greater owner of a Hispanic-owned business of which he/she is the Chief Executive
Officer or President; :
il. The business of which the nominee is the owner and CEOQ or President must be the nominee’s primary employment;
iii. The nominee has presented true and correct documentation of his or her position as owner and CEQ or President. Such
documentation may include copies of stock certificates, minutes of a meeting wherein the nominee was elected CEO or
President, annual reports, by-laws, operating agreements, partnership agreements or other documents which are acceptable to
the criteria committee;

iv. The nominee is not a paid employee of the USHCC or any local or state Hispanic chamber or trade association affiliated with
the USHCC;

v. The nominee is not a2 compensated employee (excluding expense reimbursements) or elected/appointed officeholder of any
local, state, federal or territorial government agency;

vi. The nominee has not been convicted of any felony; and
vii. The nominee, should he or she be elected, is willing to contribute adequate time and financial resources to attend meetings,

conventions and special events, is willing to assume ail responsibilities of Board members, and will follow all rules, requirements
and provisions of the USHCC by-laws and articles of incorporation.

b. The nominee must be a member of a local or State Hispanic chamber (excluding Statewide Chambers - see D3 of Criteria to be
a Voting Member for definition) or trade association in the State of the nominee’s primary business office, which local or State
Hispanic chamber or trade association must be:

i. A “2006 Voting Member” of the USHCC as of JUNE 30, 2006; and

ii. Located in the Region in which the nominee desires to be a candidate for election to the Board.

¢. The nominee must have held at least one term as an officer or member of a poard of directors of a local or State Hispanic
chamber (excluding Statewide Chambers) or trade association in the Region which the nominee seeks to represent. Such term
is not required to be held at the time of nomination.

d. Assuming the nominee meets all other criteria, the nominee must be a fully paid registrant (excluding current Board members)
and present at the national convention election.

e. The nominee must submit a written endorsement from the president or a director of the local or State Hispanic chamber
(excluding Statewide Chambers) or trade association list in 1(b) above on the form attached.

f. At least five (5) eligible delegates from the nominee’s Region must be present at the national convention election.

H02058
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United States Hispanic Chamber of Commerce (“USHCC”)
Memorandum

TO: Candidates for Election to the USHCC Board of Directors (the “Board”)
RE: Requirements and Criteria for Nominees to be Eligible Candidates

' 1. Candidate Criteria
Each nominee who wishes to be eligible as a candidate for election to the Board shall meet all of the following criteria:

3. The nominee must certify on the attached "Nominee Certification” form that:
i. The nominee is Hispanic, and a 51% or greater owner of a Hispanic-owned business of which he/she is the Chief Executive Officer
or President;

ii. The business of which the nominee is the owner and CEO or President must be the nominee’s primary employment;

iti. The nominee has presented true and correct documentation of his or her position as owner and CEO or President. Such
documentation may inciude copies of stock certificates, minutes of a meeting wherein the nominee was elected CEO or President,
annual reports, by-laws, operating agreements, partnership agreements or other documents which are acceptable to the criteria
committee;

iv. The nominee is not a paid employee of the USHCC or any local or state Hispanic chamber or trade association affiliated with the
USHCC;

v. The nominee is not a compensated employee {excluding expense reimbursements) or elected/appointed officeholder of any local,
state, federal or territorial government agency;

vi. The nominee has not been convicted of any felony; and

vii. The nominee, should he or she be elected, is willing to contribute adequate time and financial resources to attend meetings,
conventions and special events, Is willing to assume all responsibilities of Board members, and will follow all rules, requirements
and provisions of the USHCC by-laws and articles of incorporation.

b. The nominee must be a member of a local or State Hispanic chamber (excluding Statewide Chambers - see D3 of Criteria to be a
Voting Member for definition) or trade association in the State of the hominee’s primary business office, which local or State
Hispanic chamber or trade association must be:

i. A 2006 Voting Member” of the USHCC as of JUNE 30, 2006; and

ii. Located in the Region in which the nominee desires to be a candidate for election to the Board.

¢. The nominee must have held at least one term as an officer or member of a board of directors of a local or State Hispanic chamber
(excluding Statewide Chambers) or trade association in the Region which the nominee seeks to represent. Such term is not
required to be held at the time of nomination.

d. Assuming the nominee rmeets ali other criteria, the nominee must be a fully paid registrant (excluding current Board members) and
present at the national convention election.

e. The nominee must submit a written endorsement from the president or a director of the local or State Hispanic chamber (excluding
Statewide Chambers) or trade association list in 1{b) above aon the form attached.

f. At least five (5) eligible delegates from the nominee’s Region must be present at the national convention election.

g. The nominee must meet the eligibility }equirements of Article II, Section I of the USHCC Bylaws and have a good faith interest in
the objectives of the USHCC. :

2, Submission of Application
All applications and accompanying documents must be submitted to the offices of the United States Hispanic Chamber of Commerce legal
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counsel postmarked no later than JULY 15, 2006, to the following address:

Goldsberry, Freeman, Guzman & Ditora, LLP
ATTN: Ms. Melinda Guzman Moore

Attorney at Law

777 12th Street, Suite 250

Sacramento, CA 95814

It is recommended to all applicants that these documents be submitted in a manner that ascertains both transmittal and delivery of
documents to the noted address, and that the submission contain a method of ascertaining date sent to legal counsel, and date received by
legal counsels office.

3. Restrictions on Nominations from Regions, States and Counties

The USHCC is divided into six representative Regions. The Board is comprised of twenty-four directors, four each from the six Regions. To
ensure that all Regions are fairly and equally represented, and that each community within each region is also given fair opportunity for
representation, nomination of candidates for the Board is closely regulated by the by-laws and is subject to the following restrictions:

a. No more than one (1) candidate may be elected per city or county.
b. No more than two (2) candidates may be elected from any one state.

c. Should the restrictions established by Sections (a) and (b) abave prevent a Region at any given election from having four Board
members due to a lack of other nominees, then the restrictions shall be suspended and the nominees from the common city, county
or state shall be eligible to be elected in order to allow the Region to have its four Board members. Therefore, all nominees are
strongly encouraged to submit applications for candidacy even where it appears that their election might violate Section (a) or (b),
as these Sections may be waived as described above.

4, Appeals
If a candidate is disqualified as not meeting these criteria, he/she must appeal in writing within ten (10) days after written notification and
submit the appeat to the address set forth in 2 by certified mail, return receipt requested.

United States Hispanic Chamber of Commerce ("USHCC”):
Nominee Certification

II

hereby swear and assert that:
1. I am Hispanic and a 51% or greater owner in , a Hispanic-owned business (the “"Business”), and I am
the {CEO/President] of the Business.

2. My primary employment is with the Business.

3. 1 have attached hereto true and correct documentation of my position as owner and [CEQ/President] of the Business.

4.1 am not a paid employee of the USHCC or any local or state Hispanic chamber or trade association affiliated with the USHCC.

5. 1 am not a paid employee (excluding expense reimbursements) or elected/appointed officeholder of any local, state, federal or territorial
government agency. '

6. I am a member of the Local/ State Chamber of:

7. I have not been convicted of any felony.

8. Should I be elected to the Board, I am willing to contribute adequate time and financial resources to attend meetings, conventions and
special events, to assume all responsibilities of members of the Board, and to follow all rules, requirements and provisions of the USHCC
by-laws and articles of incorporation.

9. Should I be elected to the Board and at any time thereafter be elected Chairperson of the USHCC, I will immediately resign as a board
member or officer of my locatl and/or state Hispanic Chamber(s) or Trade Association.

, 3 hominee seeking to be an eligible candidate for election to the USHCC Board of Directors, do

Signature

Print Name:

Date:

Address:

Business Telephone No.

Home Telephone No.

Fax No.

H02060
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United States Hispanic Chamber of Commerce ("USHCC"):

Hispanic Chamber or Trade Association President or Director Certification

I , the [President/Director] of the local or state Hispanic Chamber (excluding Statewide Chambers) or
Trade Association listed below (the “Chamber”), do hereby endorse , 3 hominee (the “Nominee”) seeking to be
an eligible candidate for election to the USHCC Board of Directors (the “Board”), as a qualified, capable and acceptable candidate for
election to the Board. Furthermore, I swear and assert that:

1. The Nominee is a dues paying active member in “good standing” of the Chamber;
2. The Nominee has served as an officer or board member of the Chamber; and
3. My Chamber is a 2006 Voting Member of the USHCC.
L.ocal or State Chamber or Trade Association Name:
(the “Chamber”)

Signature
Print Name:
Title:
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United States Hispanic Chamber of Commerce (ZUSHCCs)
Memorandum

TO: Local and State Hispanic Chambers and/or Trade Associations (2Chambers)
RE: Requirements and Criteria to be a Voting Member (Good Standing)

A. Required Information for Chambers Renewing Voting Member Status
In order to renew their 2Voting Members status, Chambers must have submitted the following items to the USHCC postmarked no later
than Friday, June 30, 2006. Note that items A1, A2 & A4 may be electronically fited if done so by June 15, 2006.

1. An up-to-date membership directory on CD or diskette. The directory must be in an MS Excel or Access format and the following
fields are required in the following order for each member: company name, representativens full name, title, company
address, phone, fax, e-mail, business category, business size (# of employees) and a designation stating whether
the business is 51% Hispanic owned.

For a recognized USHCC state Chamber, an up-to-date llstlrig on CD or diskette of local chambers which are members of the state
Chamber must be provided in required format.

For instructions and or assistance to export membership directory information data into a required submission form, please
contact the USHCC membership services department by June 15, 2006. -

If more than 10% of the directory is not verifiable and/or accurate due to zbad faiths, this requirement is not met.

The CD or diskette must be labeled with the name of the Chamber, State, Year (2006) and number of records saved.
The local or state Chamberns Board of Director must be a separate list; it could be in the same file but in a different spreadsheet.

2. A completed copy of the USHCC Hispanic Chamber or Trade Association Profile (see attached form).
3. Payment of USHCC membership dues for the pericd 2006-2007 year which must be paid by June 30, 2006;

4. The name of a contact persbn from the Chamber and such personns address, telephone number, facsimile number and e-mail
address;

5. Meet Article II, Section 1 Bylaw Eligibility, and have a good faith interest in the objectives of the USHCC; and

6. SEE D1 and D2.

B. Required Information for New Chambers or Chambers Which Were Not Voting Members in the Previous Year
Chambers seeking to obtain 2Voting Members status for the first time, or that were not Voting Members in the previous year, must submit
the foltowing items to the USHCC postmarked no later than June 30, 2006

1. A copy of their Articles of Incorporation, Articles of Organization or other organizing documents filed with a state or local
government office;

2.  An up-to-date membership directory on CD or diskette. The directory must be in an MS Excel or Access format and the following
fields are required: full name, company name, address, phone, fax, e-mail, business category, business size and percent of
Hispanic owned.. For a state Chamber, an up-to-date listing on CD or diskette of local chambers which are members of the state
Chamber.

If more than 10% of the directory is not verifiable and/or accurate due to 2bad faiths, this requirement is not met.
The CD or diskétte must be labeted with the name of the Chamber, State, Year (2006) and number of records saved.
The local or state Chamberns Board of Director must be a separate list; it could be in the same file but in a different spreadsheet.

3. A copy of the minutes of the most recent general meeting at which officers and board members were elected;

H02062 -
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4, A copy of newsletter(s), press clippings, correspondence and or other documents or items which reflect current Chamber
activities;

5. A completed copy of the USHCC Hispanic Chamber or Trade Assoclation Profile (see attached form);

6', USHCC membership dues paid prior to June 30, 2006; and

7. The name of a contact person and such personns address, telephone number, facsimile number and e-mail address;
8. See Article 11, Section 1 Bylaw Eligibility, and have a good faith interest in thé objectives of the USHCC; and

9. SEE D1 and D2.

C. Submission of Information
Submission of the above items must be made to the USHCC by certified mail, return receipt requested, postmarked no later than Friday,
JUNE 30, 20086, at the address below:

United States Hispanic Chamber of Commerce

ATTN: Leo Lainez Jr, Membership Services Coordinator

2175 K Street, NW, Suite 100

.Washington, D.C. 20037

Chambers Renewing Voting Member Status can submit items Al, A2 & A4 electronically if filed by June 15, 2006, to:
ATTN: Leo Laipez Jr, Membership Services Coordinator

D. Genera! Information

1. A zHispanic Trade Associations must have at least 51% Hispanic membership and a clear statement in their Mission Statement of

Bylaws that clearly delineates its objective to enhance opportunities for Hispanic owned businesses, a copy of which should be
submitted prior to June 30, 2006, to enhance Hispanic owned businesses.

2. A xStatewide Chambers must have at least: (1) Five (5) USHCC 2006 Voting Members and (2) 51% of 2006 Voting Members of
the USHCC who are located in their state must be members of the Statewide Chamber. See D3 for definition of 2Statewide
Chamber.s

3. A 2Statewide Chambers is defined as a chamber whose members are primarily local Hispanic Chambers of Commerce which are

located in the same State. A State chamber that does not qualify as a >Statewide Chambers shall be treated under all criteria as a
local Hispanic chamber.

4. 1f you have complied with all the criteria to be a Voting Member, you will receive a zVoting Member 2006< certificate prior to July
18, 2006.

S. If a Chamber is denied zVoting Memberships, it must file its appeal in writing, including specific reasons why 2Voting Members
status should be given in the manner set forth in C on or before August 1, 2006.

6. An independent auditing firm and USHCC legal counsel, and or a panel selected from corporate officers and/or directors of our
Senior Executive Corporate Advisory Board and Corporate Partners, wiil review these procedures to assure best practices.

7. Facsimile or e-mail submissions WILL NOT be accepted.

8. SEE USHCC.COM (WEB SITE) FOR FORMS AND INFORMATION
H02063
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Note: In Past years 2Good Standings was equivalent to 2Voting Members,
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UNITED STATES HISPANIC CHAMBER OF COMMERCE

i LOCAL BISPANIC CHAMBER/TRADE ASSOCIATION PROFILE

.

Name of Chamber/Association

Address
‘ City State Zip Code
’ Phone Number Fax Number

E-mail address: Website:

Current member of the USHCC? Yes No

Year Chamber/Association was founded : Election month

Current Chairperson, President or Executive Director

Current President or Executive Director (Paid Staff)

QOfficer’'s Name/Title Address Phone Number/E-Mai)

Number of members in your Chamber/Association

Other Chamber/Association Affiliations (Metro, State, etc.)

ACTIVITIES OF YOUR CHAMBER/ASSOCIATION (CHECK ALL THAT APPLY)

__Installation Dinner __Membership Directory/Newsletter
_ Workshops/Seminars __Meal Functions (Dinner, Lunches, etc.)
_T.rade Missions __Annual Meeting

__Legislative Advocacy - __Scholarship/Intern Programs

__After Hours Mixers Other
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United States Hispanic Chamber of Commerce (“USHCC”)
Memorandum

TO: Local and State Hispanic Chambers and/or Trade Associations ("Chamber”)
RE: Requirements and Criteria for National Convention Delegates

The USHCC is divided into six representative regions. Each Chamber is assigned to a region for voting and electing the National USHCC

Board of Directors (the “Board”). Each Chamber votes through its qualified Delegates.

1. Qualifying for Delegates
. A Chamber may be represented by Voting Delegates at the National Convention only if it is 8 2006 Voting Member” with the USHCC. Such
determination will be made based on the application for 2006 Voting Member submitted by each individual Chamber. Information on such
application will be sent to all Chambers of record with the USHCC, or to those that submit a request.

2. Number of Deiegates .
a. Except for “Statewide Chambers,” each 2006 Voting Member will be entitled to representation by Voting Delegates based upon the
number of its current dues paying members. Voting Delegates will be assigned as follows:

1-49 Members 0 Voting Delegates

50-74 Members 5 Voting Delegates
75-99 Members 6 Voting Delegates
@ 100-124 Members 7 Voting Delegates
125-149 Members { : 8 Voting Delegates
150-174 Members 9 Voting Delegates
175 or more Members 0 Voting Delegates 10 Veoting Delegates

b. A “Statewide Chamber” may be represented by not more than five (5) Voting Delegates. For definition of “Statewide Chamber,” see D3
of Criteria to be a Voting Member. Also, the only persons eligible to be delegates (or alternates) for a "Statewide Chamber” are: (i) its
officers, excluding paid staff; (ii) its president or executive director, even if paid staff; and (iii) members of one of its chambers which is a
2006 Voting Member.

. 3. Delegate Requirements

To be eligible to be a Voting Delegate, an individual must be (1) a dues paying member of the Chamber who is not a paid staff member of
the Chamber or (2) the chief day to day operator of the Chamber (president or executive director}. All Voting Delegates must be listed on
the roster of Voting Delegates submitted by the president of the Chamber (form attached hereto). The primary place of employment of all
Voting Delegates must be located in the same State as the local or State Chamber for which the Voting Delegate will cast a vote. The
president of each Chamber submitting Voting Delegate rosters must attest that the Voting Delegates listed are dues paying members of his
or her Chamber, and that each Voting Delegate’s primary place of employment is located in the State in which the president’s Chamber is
located and must state whether the president or executive director, if any, is going to be the Voting Delegate. Except for former USHCC
Chairpersons and current USHCC Board members, all Voting Delegates must be fully-paid registrants or have an authorized trade-out
registration for the Convention. Spouses and/or family members of former USHCC Chairpersons and current USHCC Board members must
be fully paid registrants to vote. The deadline to pay the full registration for Voting Delegates will be the day before the elections. No
payment will be accepted the same day of the elections, for logistics reasons. All Delegates must be present at voting meetings. NO PROXY
VOTES WILL BE ALLOWED. Upon entering a voting meeting, all Voting Delegates will be asked to present a photo identification. NO VIDEO
OR AUDIO RECORDING DEVICES SHALL BE ALLOWED IN THE VOTING MEETING. Delegates which: 1) are not listed on the attested
delegate roster; 2) do not have photo identification; or 3) are not properly registered, will not be allowed to vote or enter the meeting. If a
L Chamber is the local or State Chamber of a current. member of the Board, such Board member must be listed as a Voting Delegate on the
g Yoting Delegate roster in order to vote. USHCC Directors not listed on a Voting Delegate roster will not be permitted to cast a vote. Any
and all Voting Delegates shall only be allowed one vote; i.e., such Voting Delegates will not be allowed to cast a vote on behalf of both his
or her local Chamber and his or her State Chamber. The Chamber which provides a roster listing a Voting Delegate first-in-time shall have
the primary right to representation by such Voting Delegate.

4. Alternate Delegates

Each local Chamber may select a maximum of five (5) alternate delegates. Each Statewide Chamber may select a maximum of three (3)
alternate delegates. An alternate delegate will oniy be allowed to vote if a Voting Delegate is not present at the election meetings and the
plternate meets the qualifications of section 3. After a call to ali Voting Delégates to enter the voting meeting is made and a Voting
elegate is determined missing, an alternate delegate shail be allowed to enter the voting meeting. Should a Chamber need to use an
hlternate delegate in the place of a Voting Delegate, the alternate will be chosen in the order in which they are listed on the alternate
foster, from top to bottom. Once an alternate delegate has replaced a Voting Delegate by presenting his or her identification and entering
#he election meeting room, the Voting Delegate being replaced is entirely prohibited from casting any vote or entering the voting meeting.
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The president of each Chamber submitting an alternate roster must attest that the aiternate delegates listed are members of his or her
Chamber, and that each alternate delegate’s primary place of employment and/or primary business office is located in the State in which
the president’s Chamber is located. Alternate delegates which: 1) are not listed on the attested alternate roster; 2) do not have photo
identification; or 3) are not properly registered, will not be allowed to vote. A Chamber may list a member of the USHCC Board as an
alternate delegate. However, inclusion on an alternate roster will only permit a member of the Board to vote if he or she replaces a Voting
Delegate. The rule against multiple votes for a member of the Board delineated above in Section 3 applies to alternates as well. The rule
against staff members being a Voting Delegate, except for elther the president or executive director, applies to alternates as well.

5. Submission Dates

a. The submission of the Voting Delegate roster must be submitted to the USHCC by certified mail, return receipt requested, POSTMARKED
NO LATER THAN AUGUST 15, 2006, at the address stated at the end of this Section.

b. The submission of the alternate Delegate roster must be submitted to the USHCC by certified mall, return receipt requested,
POSTMARKED NO LATER THAN August 30, 2006, at the address stated the end of this Section.

United States Hispanic Chamber of Commerce '
ATTN: Leo Lainez Jr, Membership Services Coordinator

2175 K Street, N.W., Suite 100

Washington, D.C. 20037

FACSIMILE AND E-MAIL SUBMISSIONS WILL NOT BE ACCEPTED.

TO GIVE THE MAXIMUM EXPOSURE TO OWNERS OF HISPANIC BUSINESSES, IT IS ENCOURAGED THAT DELEGATES BE HISPANIC
BUSINESS OWNERS WHENEVER POSSIBLE.
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California

The Bolivian-American Chamber of
‘ Commerce

P.0O. Box 56104

San Jose, CA 95156-6104

Phone: (408) 272-2494

Fax: (408) 272-2494 AMH 1

PR T )

‘ Hispanic Chamber of Commerce of
Contra Costa County
PO Box 23964
Pleasant Hill, CA 94523
Phone: (925) 281-2623
Fax: (925) 937-0150
info@hsc.org
www.hS5¢.orq

The National Association of Hispanic
Real Estate Professionals
404 Camino De Rio South Suite 602 -
San Diego, CA 92108
Phone: (619) 686-4050
Fax: (619) 297-3229
. moe@hahrep.org

San Francisco Hispanic Chamber of
commerce
703 Market St. #611
San Francisco, CA 94103
@ rhone: (415) 278-9611
Fax: (415) 861-2606
info@sfhcc.com

e S W T A PR AP e AN 4 T AR ELE 000 S € T

Camara De Comercio Agrupacion De
Comerciantes Y Profesionales

696 E. Sants Clara St. Suite 106

San Jose, CA 95112

Phone: (408) 283-0205

Ontario Hispanic Chamber of

Commerce - -
214 S. Euclid Ave

Ontario, CA 91762

Phone:(909) 988-1257

Fax: (909) 983-8801

Twentieth and Central Avenue of
Association of Merchants

1245 W. 20th St.

Los Angeles, CA 90011

Phone: (213) 749-8834

Fax: (213) 487-1164
Eloisat@sbgglobal.net

Alameda Merchants Association
2757 W. 8th St.
Los Angeles, CA 90005

Ph : {213) 380-7855
one: (213) H02074
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Fax: (213) 487-1164 -
mivela@sbcglobal.net

* . Pajaro Valley Chamber of Commerce
PO Box 1748

Watsonville, CA 95077

Phone: (831) 724-3900

Fax: (831) 728-5300

Inland Empire Hispanic Chamber of
Commerce

255 North 'D' St Suite 407

San Bernandino, CA 92401

Phone: (909) 888-2188

Fax: (909) 888-1151
members@iehcc.org

Hispanic Chamber of Commerce of
Orange County

2323 N. Broadway Suite 305

Santa Ana, CA 92706-1640

Phone: {(714) 953-4289

i ‘ Fax: (714) 953-0273

mail@hcoc.org

Hispanic Chamber of Commerce of
Contra Costa County
g Po Box 23964
® Pleasant Hill, CA 94523
Phone: (925) 281-2623
Fax: (925) 281-2623
info@h5¢.ora

W vy b e S e 3P 3 YT AR RIS EWTING it

Camara De Comercio Agrupacion De
. Comerciantes Y Profesionales

San Jose, CA 95112

Phone: (408) 283 0205

Fax: (408) 283 9897

Greater Corona Hispanic Chamber of
Commerce

119 E. 4th Street |
Corona, CA 92879-1406

Phone: (909) 371-0955

Fax: {(909) 737-5668

gbeloz@aol.com

San Diego County HC of Commerce
1250 Sixth Avenue Suite 550

Aroinaai Hispanic Chamber of

Conunerce H02075
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55 E. Ocean Blvd.Suite 638
Long Beach, CA 90802

Mailing Address

P.O. Box 32474
Long Beach, CA 90802-2474

Phone: (562) 590-7302 .
Fax: (562) 983-7244 -
RegHispaniccc@verizon.net
® www.regionalhispaniccc.org

California Hispanic Chambers of
Commerce
770 L Street Suite 900
Sacramento, CA 95814

. Phone: (916) 444-2221
Fax: (916) 669-2870
staff@cahcc.com

" Latino Engineers, Architects and
‘ Develepers Society

‘ 1910 West Sunset Blvd. Suite 810
Los Angeles, CA 90026
Phone: (213) 353-9438
Fax: (213) 353-9735
hector@ecmcorporation.com

o Gold Coast Hispanic Chamber of
Commerce
445 S. B Street
Oxnard, CA 93030
Phone: (805) 487-1400
Fax: (805) 487-1406
qusramirez@verizon.net
www.goaldcoasthispanicchamber.com

Latin Business Association
120 S. San Pedro St. Suite 530
Los Angeles, CA 90012

Phone: (213) 628-8510

Fax: (213) 628-8509
administration@ibausa.com
www.lbausa.com

Greater San Jose Hispanic Chamber
of Commerce Entrepreneur Center
84 W, Santa Clara St., Suite 100

San Jose, CA 95113

Phone: (408) 494-0296

Fax: (408} 494-0291

Camara De Comercio De Marin

P.C Box 3359

San Rafael, CA 94912

Phone: {(415) 456-9379

Fax: (415) 507-2101

yojeg@msn.com H02076
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Kern County Hispanic Chamber of
Commerce

1401 19th St. Suite 110

Bakersfield, CA 93301

Phone: (661) 633-5495

Fax: (661) 633-5499
adominguez@kchec.org

Tulare Kings Hispanic Chamber of
Commerce
711 N. Court St. Suite C
Visalia, CA 93291
Phone: (559) 734-6020
Fax: (559) 734-6021
. icp-usa.com
www.tkh¢e.com

Hispanic Chamber of Commerce
Silicon Valley

696 East Santa Clara St. Suite 106 San
Jose, CA 95112

Phone: (408) 213-0320

Fax: (408) 213-0329

info@hccsv.com

www.hcesv.org

Coachella Valley Mexican-American
Chamber of Commerce

81957 Hwy. 111

indio, CA 92201

Phone: {760) 347-9402

Fax: (760) 406-4288

Central California Hispanic Chamber
of Commerce )

2331 Fresno Street Ste. 114

Fresno, CA 93721

Phone: (559) 495-4817

Fax: (559) 495-4811
directoriorena@cehcc.net

www.cchec.net

Stockton San Joaguin County
Mexican American Chamber of
Commerce

343 East Main Street #806
Stockton, CA 95202

Phone: (209) 943-6117

Fax; (209) 943-0114
mmartinez@ssjmacc¢.org

Hispanic Chamber of Commerce
Solano/Napa County

P.0. Box 3400

Valtejo, CA 94590

Phone: (707) 643-5037

Fax: {(707) 557-9844

H02077 )
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Los Angeles Metropolitan Hispanic
Chambers of Commerce

3333 Wilshire Blvd. Ste. 607

Los Angeles, CA 90010

Phone: (213) 739-7016

Fax: (213) 389-5775
hmerida@Ilahispanicc.org

Sacramento Hispanic Chamber of
Commerce
2848 Arden Way Suite 230 Sacramento,
CA 95825
Phone: {216) 486-7700
Fax: (916) 486-7728
iana@sagchcc. or
www.sachce.org

o e e

San Mateo County Hispanic Chamber
of Commerce

475 El Camino Real Suite 100 A

Millbrae, CA 94030 :

Phone: (650) 839-1369

Fax: (650) 839-1369

elizabeth _quiros@smchec.org
www.smchec.org

Hispanic Chamber of Commerce of
Sonoma County

P.O. Box 11392

Santa Rosa, CA 95406

Phone: (707) 577-7129

Fax: (707) 577-7075
execdirectorhccsc@hotmail.com

Hispanic Chamber of Commerce of
the City and County of Merced
1640 N. St. Suite 220

Merced, CA 95340

Phone: {209) 384-9537

Fax: (209) 723-5051
info@mercedhce.com

Fresno Area Hispanic Chamber of
Commerce

1456 W. Shaw Avenue

Fresno, CA 93711

Phone: (559) 222-8705

Fax: (559) 222-8706

info@fahcc.org

Santa Barbara Hispanic Chamber of
Commerce

P.0."Box 6592

Santa Barbara, CA 93160

Phone: {800) 790-8969

Fax: (888) 560-1686

alex@dcgco.com

http://www.ushce.com/chambers/california.html
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Peruvian Chamber of Commerce of B
California i
\ . 700 Flower St.
| Los Angeles, CA 90017
Phone: (213) 386-7378
Fax: (818) 365-8947

|
L Hispanic Business Alliance
/ o 410 E. California St.
| Ontario, CA 91761
Phone: (909) 933-3666 1
Fax: (909) 933-3777
thesungroup@hotmail.co

. Hispanic Chamber of Commerce E
Alameda County 4
1840 Embarcadero Suite 101 )
Oakiand, CA 94606
Phone: (510) 536-4477
Fax: (510) 536-4320
info@hccac.com

Q@ .

Salvadoran American Chamber of
Commerce (SACC)

870 Market Street Suite 512

San Leandro, CA 94577
info@saccusa.org

NG A S NG A ST R T e vy e

Hispanic Chamber of Commerce of
Marin
P.O. Box 4423
San Rafael, CA 94913
Phone: {(415) 721-9686
Fax:(415) 454-0102
i

H02079
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Oregon

Hispanic Metropolitan Chamber

P.O. Box 1837

Portland, OR 97207

Phone: (503) 222-0280 ’
Fax: (503) 243-5597 .

hmcc@qwest.net

www.hmgcoreqgon.com

The Hispanic Chamber of Commerce
of the Rogue Valley

2311 Voorhies Road

Medford OR 97501

Phone: (541) 535-6277

Fax: (541) 535-6277

H02080
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Nevada

Latin Chamber of Commerce of

Nevada, Inc. (Las Vegas Latin
. Chamber of Commerce)

300 N. 13th Street

Las Vegas, NV 89101

Phone:(702) 385-7367

Fax: (702) 385-2614

otto@lvicc.com

www.lvicc.com

Latin Chamber of Commerce

Northern Nevada

50 W. Liberty St. Ste. 100

Reno, NV 89501

Phone:(775) 337-8777

. Fax: (775) 337-8809
j4hermanos@sbcglobal.net

Hispanic Chamber of Commerce of
Northern Nevada
Y P.0O. Box 7458
. Reno, NV 89510
Phone:(775) 786-4100
Fax: (775) 786-4112
ewagner@hccnn.ora
www.hcenn.org

i ek

H02081
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Idaho

Hispanic Business Association
315 Stampede Drive

‘ Narapa, ID 83687
Phone: (208) 463-4226
Fax: (208) 442-6801
info@hbaonline.org

H02082
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Washington

Tri-Cities Hispanic Chamber of
Commerce
. 118 N. S5th Avenue
Pasco, WA 99301
Phone: (509) 542-0933
Fax: (509) 543-9935
lav: bmi.net

Washington State Hispanic Chamber
of Commerce .

P.O. Box 21925

Seattle, WA 98111-3925

Phone: (206) 441-8894
information@wshcc.com

The Greater Othelio Chamber of
Commerce
P.O Box 2813
* Othello, WA 99344
Phone: (509) 488-2683
Fax: (509) 488-3123
@®  menager@othellochamber.com

Hispanic Chamber of Commerce of
Yakima County
P.0. Box 11146 (24 S. 3rd Ave. WA
98902)

® vaxima, wa 98909
Phone: (509) 453-2050
Fax: (509) 453-5165
redr@charter.net
www.yakimahispanicchamber.com

. Hispanic Chamber of Commerce of
Greater Yakima
P.O. Box 2712
Yakima, WA 98907
Phone: (509) 248-5123

H02083
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Hawaii

Hawaii Hispanic Chamber of
Commerce

P.0. Box 235263

Honoluly, HI 96823

Phone: (808) 545-4344

Fax: (808) 521-1496
hhcec1992@yahoo.com

H02084

http://www .ushcc.com/chambers/hawaii.html 212012007
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Wyoming

Wyoming Hispanic Chamber of
, Commerce
o 505 E. 5th St.
Cheyenne, WY 82007
Phone: (307) 222-4976
bluemary2005@yahoo.com
www.wyhec.org

H02085
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Utah

Ogden Area Hispanic Chamber of
Commerce

o 2444 Washington 8ivd., Suite 202
Ogden, UT 84401
Phone: {801) 629-8811
Fax: (801) 392-0604
joereyna@yahoo.com

}
. Latin-American Chamber of

Commerce
4609 S. 2300 East Ste. 103
Holladay, UT 84117
Phone: (801) 278-3015
Fax: (801) 278-9931
latin_america comcast.n

Utah Hispanic Chamber of
Commerce
1635 S. Redwood Rd.
Salt Lake City, UT 84104
Phone: (801) 532-3308

3. Fax: (801) 532-3309
clinares@utahhcc.com

s S s

H02086
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Arizona

Arizona Hispanic Chamber of
Commerce

255 E. Osborn Rd.

Suite 201 ]

Phoenix, AZ 85012

Phone: (602) 279-1800

Fax: (602) 279-8900
info@azhcc.com

har zhce.com

Border Trade Alliance
111 West Monroe

Suite 510

Phoenix, AZ 85003
Phone: (602) 266-7427
Fax: (602) 266-9826
mlo@thebta.orq

Greater Phoenix Chamber of
Commerce

201 N. Central Avenue, 27th Floor
Phoenix, AZ 85004

Phone: (602) 495-6486

Fax: (602) 495-8913

s At g e £ T W erinss

Hispanic Trade Alliance
PO Box 1704

Benson, AZ 85602

Phone: (520) 720-8017
eduardoaltbertol @aol.com

www.hispanictradealliance.com

Tucson Hispanic Chamber of
Commerce

823 East Speedway Blvd.

Tucson, AZ 85719

Phone: {520) 620-0005

Fax: (520) 620-9685
president@hispanicchambertucson.org

Nogales Chamber of Commerce
123 W. Kino Park Place

Nogales, AZ 85621

Phone: (520) 287-3685

Fax: (520) 287-3688
info@nogaleschamber.com

——

e ferwiw ushee.com/chambers/arizona. html
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Nebraska

Camara de Comercio Hispana de
. Nebraska

4827 S. 24th St.

Omaha, NE 68107

Phone: (402) 952-5917

www.cchnebraska.org

H02088
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. Colorado

Hispanic Contractors of Colorado
1114 W 7th Avenue

Suite 210

; Denver, CO 80204

i Phone: (303) 893-3893

; Fax: (303) 893-2877
heocolorado@qgwest.net

Colorado Association of Hispanic
Real Estate Professionals

3480 W. 38th Avenue

Denver, CO 80211

Phone:(303) 458-1345

Fax: (303) 458-0757

Latino Chamber of Commerce of
Pueblo

215 South Victoria Ave.

Pueblo, CO 81003

Phone: (719) 542-5513

Fax: (719) 542-4657

san yeblotatinochamber.com

A e L A A

Denver Hispanic Chamber of
Commerce

924 West Colfax Ave.

Denver, CO, 80204

Phone: (303) 534-7783

Fax: (303) 595-8977
jcampos@dhgc.com
www.dhcc.com

Hispanic Chamber of Commerce of
Colorado Springs

912 N. Circle Dr. Ste. 203

Colorado Springs, CO 80909

Phone: (719) 635-5001

Fax: (719) 635-6311
infodesk@coshcc.com

H02089
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New MeXxico

New Mexico 8(a) & Minority
Business Association

718 Central Ave. SW
Albuquerque, NM 87102
Phone: (505) 843-7114

Fax: (505) 242-2030
info@nedaing.net

Raton Colfax County Hispano
Chamber of Commerce

100 S. 1st St

Raton, NM 87740

Phone: (505) 445-8242

Fax: (505) 445-8242
rcchcc@hotmail.com

New Mexico Hispanic Chamber of
Commerce

1309 4th Street, SW

Abuguerque, NM 87102

Phone: (505) 842-2003

Fax: (505) 764-9664
alex@ahcnm.org

www.ahenm.org

Albuquerque Hispano Chamber of
Commerce

1309 4th Street, SW

Albuguerque, NM 87102

Phone: (505) 842-9003

Fax: (505) 764-9664

www.ahcnm.org

Clovis Curry County Hispanic
American Chamber of Commerce
1404 North Lea’'815 West 14th St.
Clovis, NM 88101

Phone: (505) 762-5365

Fax: (505) 769-8236

Roswell Hispano Chamber of
Commerce

327 N. Main St.

Roswell, NM 88201

Phone: {505) 624-0889

Fax: (505) 624-0538
info@roswellhce.com

Hispano Chamber of Commerce De
Las Cruces

P.O. Box 1964

Las Cruces, NM 88004

Phone: {505) 523-2681

Fax: (505) 523-4639

H02090
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Asociacion De Comerciantes Latinos
De Albuguerque
202 Central Ave. SE Suite 102
Albugquerque, NM 87102
‘ Phone: (505)247-9222-480-4155
Fax: {(505) 247-2557
info@acia.us

R ST U NI N I L 0 1y MW L MOV TN VAN VAR
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Minnesota

Hispanic Chamber of Commerce of
Minnesota

@ 3000 N. Second St.
Minheapolis, MN 55304
Phone:(612) 312-1692
Fax: (612) 312-1693
vvargas@hispanicmn.org

www. hispanicmn.org

Page 1 of 1
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Iowa

Iowa Hispanic Chamber of
Commerce

@ P.O. Box 27052
West DeMoines, 1A 50265
Phone: (515) 453-8325
Fax: (515) 727-1677

H02093
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Wisconsin

Hispanic Business & Professionals
Assoc., Inc.

P 833 Lombard Dr.
Racine, WI 53402
Phone: (262) 681-9730
Fax: (262) 681-9730
grendon@uwi.net

Hispanic Professionals of Greater
Milwaukee

C/0: Merchants & Manufacturers Ban
Corp.

1000 N. Water Street

Milwaukee, WI 53202

Phone: (414) 291-7957

Fax: (414) 291-5458

-.‘ amelia.macareno@chamail.com

e ray e e

Hispanic Chamber of Commerce of
Wisconsin

816 West National Avenue

Milwaukee W1 53204

Phone: (414) 643-6963

Fax: (414) 643-6994
mcameron@hccw.org

www.hcow.org

H02094
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Illinois

Hispanic Business Assoc. of the
Cicero Chamber of Commerce
@ 5801 W Cermak Rd, 2nd Floor
i Cicero, 1L 60804
Phone:(708) 863-6000
Fax:(708) 863 8981
sales@midwaydoor.com

. Aurora Hispanic Chamber of
Commerce
P.0. Box 7111
Aurora, 1L 60507
Phone:(630) 264-2422
Fax:(630) 892-8013
zchapa@aol.com

Little Village Chamber of Commerce
3610 West 26th Street, 2nd Floor
Chicago, IL 60623

Phone:(773) 521-5387

Fax:(773) 521-5252
mdelavega@lavillitachamber.com

SRR KL % AR 1 A £ T R S e R T T RN T 100 A T

Cermak Road Chamber of Commerce
& Industry

2000 West Cermak, 2nd Floor

Chicago, IL 60608

Phone:(773) 843-9738

(773) 893-9739
casapuebla@sbcglobal.net

et e e b e RS R LI SETALC SR ML

The Hispanic Chamber of Commerce
of Northern Ilineis

5483 Cheyenne Drive

Rockford, 1L 61109

Phone:(815) 873-8581
mariahawley3@yahoo.com.mx

INinois Hispanic Chamber of -
Commerce

111 W. Washington St., Suite 1660

Chicago, Dlinois 60602

Phone: (312) 425-9500

Fax: (312) 425-9510

info@ihccbusiness.net

www.ihcchusiness.net

H02095
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Indiana

Indiana State Hispanic Chamber of
Commerce

@ o511k 46th Street

Indianapolis, IN 46205

317/547-0200

317/547-0210

migm@ishcc.com .

‘ Michiana Hispanic Chamber of
Commerce :

401 East Colfax Ave. Suite 310
South Bend, IN 46634

(574) 289-6846

(574) 289-6873
fthon@ci.south-bend.in.us

Greater Fort Wayne Hispanic
Chamber of Commerce

826 Ewing Street

Fort Wayne, IN 46802

, (260) 422-6697

‘ (260) 426-7372

' fwhcemail@fwhispanicchamber.com

www.fwhispapicchamber.com

ttp://www.ushcc.com/chambers/indiana:html
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Michigan

Hispanic Automotive Supplier
Alliance
® 22226 Garrison
Dearborn, M1 48124
Phone: (313) 565 4700
Fax: (313) 565 7052
lardisan, sgren.com

. Michigan Hispanic Business
Alliance
1434 Michigan Ave.
Detroit, MI 48216
Phone: (313) 965-6512
Fax: (313) 965-6513
president@hbaweb.orq

Michigan Hispanic Chamber of
Commerce
24445 Northwestern Highway Suite
206

. Southfieid, MI 48075

® Phone: (248)208-9915
Fax: (248)208-9936
rlozano@mhcc.ora
www.mhcc.org

Greater Lansing Hispanic Chamber
of Commerce

300 E. Michigan Ave., Suite 300
Lansing, MI 48933

Phone: (517) 316-9245

Fax: (517) 485-4476
rtrent@fansingchamber.org

H02097
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Ohio

. Hispanic Chamber of Commerce of
Greater Columbus, Inc.
1601 W. 5th Avenue # 126
Columbus, OH 43212
Phone: (614) 737-8793
Fax: (614) 449-9421
humbertogonzalez@wasserstrom.com

Ohio Hispanic Chambers of
Commerce

8000 Ravine's Edge Court
Columbus, OH 43235

Phone: (614) 431-1500

Fax: (614) 431-3885

BRI bk 1 e i 3Tt SO e SNRNT R ATOYIRAR T PO T TP S S 9 0 S AL

Hispanic Chamber of Commerce of
Greater Cincinnati
3805 Edwards Road Suite 544 L
Cincinnati, OH 45209-1948 -
Phone; {513) 458-6649

@ Fax: (513) 458-6610
president@hispanicccge.com

R L W ke T are et

Greater Dayton Hispanic Chamber of
Commerce
1 Chamber Plaza Fifth and Main Streets
i Dayton, OH 45402-2400
. Phone: (937) 226-8209
Fax: (937) 836-9974
lgriancho@woh.rr.com
HBA/ Hispanic Chamber of
Commerce for Ohio
4115 Bridge Avenue, Suite 107
Cleveland, OH 44113
Phone: (216) 281-4422
Fax: (216) 281-4222
agquzman@hbahcco.org;
hba@hbahcco.org

HO02098
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Kansas

Wichita Hispanic Chamber of
, Commerce
@ 1150 N. Broadway, Suite #700
Wichita, KS 67214
Phone:(316) 265-6334
Fax: {316) 264-9965
wheociluna@yahoo.com

H02099
Bty v vshaee.com/chambers/kansas. html 2/20/2007
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Oklahoma

Greater Tulsa Hispanic Chamber
of Commerce
@ Bank of America Building

10802 East 31st Street, Suite A
Tulsa OK 74147

| Phone: (918) 664-5326

i Fax: (918) 384-0096

i admin@tulsahispanicchamber.com

Greater Olkdahoma City Hispanic
Chamber of Commerce
4316 S. Walker
Oklahoma City OK 73109
Phone: (405) 616-5031
Fax: (405) 616-0600
. taokchcoc@aol.com

H02100
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Texas

Golden Triangle Hispanic Chamber
. 3046 Procter Street Suite A
® Port Arthur, TX 77642
Phone: {409) 983-1169
Fax: (409) 983-2329
Inf@gthcc.or

Mexican American Network of
Odessa, Inc.

1609 W. 10th Street

Odessa, TX 79763

Phone: (915) 335-0250

Fax: (915) 337-6266
mano@manochamber.org

Arlington Hispanic Chamber of
Commerce

301 South Center St. Suite 400
Arlington, TX 76010

Phone: {469) 688-7636

Fax: (817) 795-9499
office@hispanic-chamber.org
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Caldwell County Hispanic Chamber
of Commerce

117 Walnhut St. PO Box 147

Lockhart, TX 78644

Phone: (512) 308-9600

Fax: (512) 398 9607

1 AT PN LI e 8 b4 1 €8Y 22 B S LT I T At

Corpus Christi Hispanic Chamber of
Commerce

615 Upper N. Broadway Suite 410,

P.O. Box 5523

Corpus Christi, TX 78477

Phone: (361) 887-7408

Fax: (361) 888-9473 )
jcisneros@cchispanicchamber.org
www.cchispanicchamber.org

Houston Hispanic Chamber of
Commerce

2900 Woodridge Drive, Suite 312
Houston, TX 77087

Phone: (713) 644-7070

Fax: (713) 644-7377
info@houstonhispanicchamber.com

Harlingen Hispanic Chamber of
Commerce

2309 N. Ed Carey Drive

Harlingen, TX 78550

Phone: (956) 421-2400

Fax: (956) 364-1879

www. harlingenchamber.com

H02101
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Harlingen Hispanic Chamber of
Commerce

2309 N. Ed Carey Drive

P.0.Box 530967

Hariingen, TX 78553

Hatlingen, TX 78550

Phone: (956) 421-2400

Fax: (956) 364-1879
hhcoc@sbeglobal.net

Greater Austin Hispanic Chamber of
Commerce

3000 S. I14-35

Austin, TX 78702

Phone: (512) 476-7502

Fax: (512) 476-6417
reception@hispanicaustin.com

www. hispanicaustin.com

TAMACC

3000 South IH 35 Suite 210
Austin, TX 78704

Phone: (512) 444-5727
Fax: (512) 444-4929
patty@tamace.org
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Amarillo Hipanic Chamber of
Commerce

701 S. Taylor, Suite L118
Amarilio, TX 79109

Phone: (806) 379-8800

Fax: (806) 376-7873
cacha@cacha.org

e

Fort Worth Hispanic Chamber of
Commerce

1327 N. Main

Fort Worth, TX 76106

Phone: (817) 625-5411

Fax: (817) 625-1405
rosa.navejar@fwhec.com
www.fwhec,oig

El Paso Hispanic Chamber of
Commerce

201 East Main Street Suite 100
El Paso, TX 79901

Phone: (915) 566-4066

Fax: (915) 351-0205
¢indyramosdavidson@ephcc.org
www. ephcc.org .

San Antonio Hispanic Chamber of
Commerce

318 W. Houston Street Suite 300
San Antonio, TX 78205
Phone: (210} 225-0462
Fax: (210) 225-2485
president@sahcc.org

hitp://www .ushce.com/chambers/texas.html
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Centex Hispanic Chamber of
Commerce
915 Lasalle Ave.
L ] Waco, TX 76706
Phone: (254) 754-7111
Fax: (254) 754-3456
info@wacohispanicchamber.com

AT

| . McAlien HispAanic Chamber of
Commerce

P.0. Box 721025 ) *
McAllen, TX 78504 ‘
Phone: (956) 928-0060

Fax: (956) 928-0073

cynthia@mbhce.net

www.mhcc.net
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¢ Midland Hispanic Chamber of
Commerce

! 208 S. Marienfeld Street

: Midiand, TX 79701 :
Phone: (432) 682-2960 .
Fax: (432) 687-3972

bo@midlandhcc.com

mr ey M. e AR L AN R D G e AT s

Denton Hispanic Chamber of
Commerce

P.O. Box 2536

Denton, TX 76202

Phone: (940) 565-1919

Fax: (940) 565-1917
dentonhcoc@hotmail.com

Greater Dallas Hispanic Chamber of
Commerce

4622 Maple Ave Suite 207

Dallas, TX 75219

Phone: (214) 521-6007

Fax: {(214) 520-1687

H02103
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Missouti

Hispanic Chamber of Commerce of
. Metropolitan St. Louis

P.O. Box 78386

St. Louis, MO 63178

Phone: (314) 771-4788

Fax: (314) 771-4790

heestimo@sbeglobal.net

Hispanic Chamber of Commerce of
Greater Kansas City
1600 Baltimore Avenue Suite 250
Kansas City, MO 64108
Phone: (816) 472-6767
Fax: (816) 472-1252
cgomez@hccakg.com

® www.hccake.com

£ AN 1 4 R T Y
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Arkansas

. Arkansas Hispanic Chamber of
Commerce
401 West Capitol # 700
Little Rock, AR 72201
Phone: (501) 580-5940 .
Fax: (501) 376-137 -

. e i e S T LT
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Louisiana

Hispanic Chamber of Commerce of
: Louisiana
@ P.0. Box 5985
Metairie, LA 70009
Phone: (504) 885-4262
Fax: (504) 887-5422
info@hccl.biz;
gnadas@cox.net
www.heel.biz

H02106
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Tennessee

Hispanic Chamber of Commerce of
' East Tennessee

‘17 Market Square #201

Knoxville, TN 37902-1405

Phone: (865) 246-2628

Fax: (865) 523-2071

rio@secknox.com

Hispanic Business Alliance
7845 U.S. Highway 64 Suite 331
cCordova, TN 38133

Phone: (901) 266-2999

Fax: (901) 379-0825
hba@matcu.com

. o e S A L T i

Nashville Area Hispanic Chamber of
Commerce
P.O. Box 40541
Nashville, TN 37204
Phone: (615) 216-5737
Phone: (615) 582-3757
® info@nashvillehispanicchamber.com
www. nashvillehispanicchambeér.com
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Tennessee Hispanic Chamber of
Commerce

P.O. Box 331337

Nashville, TN 37203

Phone: (615) 251-3588

Fax: (615) 255-4454
robertchavez@aoi.com

www.tnhcc.com

H02107
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Alabama

Alabama Hispanic Chamber of
; Commerce

@ 1901 Sixth Avenue North, Suite 3120
Birmingham AL :
Z21P 35203
Phone (866) 763-3667
Fax (205) 322-2045
moe uthlaw.net
axel@southlaw.net

‘-' www.al hispanicchamber.com

H02108
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Georgia

Georgia Hispanic Chamber of
Commerce
( ] 2801 Buford Highway, Suite 500
Atlanta, GA 30329
Phone: (404) 929-9998
Fax: (404) 929-9908
sgonzalez@ghce.org

H02109
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Florida

Gulf Coast Latin Chamber of
, Commerce
o 433 8th Avenue West
Paimetto,FL 34221
Phone: (941) 749-1446
Fax: (941) 746-6903
info@latinchamber.org

. Hispanic Bus. Initiative Fund of
Greater OL, Inc.
315 East Robinson Street, Suite 190
‘ Oriando,FL 32801
? Phone: (407) 428-5872 Ext 269
Fax: (407) 428-5873
kpalacios@hbiforl.org

CAMACOL

1417 West Flagler Street
Miami, FL 33135

Phone: (305) 642-3870
Fax: (305) 642-0653
info@camacol.orq
www.camacol.org

T Lt S

Florida State HC of Commerce
3970 RCA Boulevard, Suite 7010
Palm Beach Gardens,FL 33410
Phone: (561) 691-8513

Fax: (561) 694-0126
if_fshcc@belisouth.net

Southwest Florida Hispanic
Chamber of Commerce

10051 McGregor Blvd., Suite 204
Fort Myers, FL 33919

Phone: (239) 418-1441

Fax: (239) 418-1475
hispanicchamber.lg@earthlink.net

Hispanic Chamber of Commerce of
Paim Beach County

420 Clematis Street, 2nd Floor

West Palm Beach, FL 33401

Phone: (561) 832-1986

Fax: (561) 832-1891
info@nalmbeachhispanicchamber.com

South Florida Hispanic Chamber of
Commerce

301 Arthur Godfrey Road, Ste. 304
Miami Beach, FL 33140

Phone: (305) 534-1903

Fax: (305) 534-8365 -
info@floridahispanicchamber.com
www . floridahispanicchamber.com

H02110
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Hispanic Business Development
Network

7380 Sand Lake Rd., Ste. 500
Orlando, FL 32819

Phone: (407) 352-3980
Info@HBDN.net

www . HBDN.net

Naples Hispanic Chamber of
Commerce, Inc.

2740 Bayshore Drive Unit 5
Naples, FL 34112

Phone: (239) 774-4291

Fax: (239) 774-9293
NHCC2004@hotmail.com

Hispanic Chamber of Commerce of
Meiro Orlando

315 East Robinson Street, Suite 150
Orlando, FL 32801

Phone: (407) 428-5870

Fax: (407) 428-5871
ADA@hispanicchamber.net

www. higpanicchamber.net

..... LA AR T L NS R

Tampa Bay HC of Commerce
1032 W Hillsborough Ave.
Tampa, Fl 33603

Phone: (813)414-9411

Fax: (813) 414-0811
tampahispanic@gmail.com
www.tampahispanicchamber.com

Hialeah Chamber of Commerce &
Industries

1840 W. 49th Street Suite 700
Hialeah, FL 33012

Phone: (305) 828-9898

Fax: (305) 828-9777

Colombian American Chamber of
Commerce U.S.A.

312 Minorca Avenue

Coral Gables, FL 33134

Phone: (305) 446-2542

Fax: (305) 398-0545
usa@colombiachamber.com

HO02111
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North Carolina

North Carelina Hispanic Chamber of
Commerce
@®  roeox 31626
Raleigh, NC 27622-1626
Phone: (919) 782-8764
Fax: (919) 782-8765
Stellacd@ncheg.or
www.nchce.org

Latin American Chamber of
Commerce of Charlotte, Inc.
P.O. Box 242422
Charlotte, NC 28224
Phone:(704) 343-2525
Fax: (704) 510-7470

‘ info@laccCharlotte.com
www.lacccharlotte.org

55
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Virginia
The Association for Small
Businesses in Technology, Inc.
@ 1940 Duke St. Ste. 200
Alexandria, VA 22314
Phone: (703) 684-3150

Fax: (703) 548-9446
faalaviz@asbt.org

Hampton Roads Hispanic Chamber
of Commerce

12650 McManus Blvd

Newport News, VA 23602

Phone: {757} 833-7552

Fax: (757) 833-8600

www.hrhec.org

. Guerra _hrhe ahoo.com

Virginia Hispanic Chamber of Commerce
10700 Midlothian Turnpike Suite 200

: Richmond, VA 23235

: Phone: {804) 378-4099

g . Fax: (804) 379-1727
info@vahcc.com

www.vahcc.com

PR T VAT AT AT VAT AARSAND s R L T YA S e
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Maryland

Baltimore Hispanic Chamber of
' Commerce

Dejesusg@hotmail.com
mwelch@respiramedical.com
www._baltimorehcc.org

Maryland Hispanic Chamber of
Commerce
20300 Century Boulevard, Suite 175
Germantown, MD 20874
Phone: (240) 686-3959

: Fax: (240) 686-0450

. . rmartinez@®pect.net
www.mdhcc.org

Hispanic Chamber of Commerce of
Montgomery County *
150 Maryland Ave.
@ Rockville, MD 20850
Phone: (240) 453-0606
Fax: (240) 453-0066
info@hccme.org

Carlsbad Hispano Chamber of
. Commerce

605 Elora

Carisbad, MD 88220

Phone: {(410) 505-887-6127

D R aac SR IRV SO )
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New Jersey

Camara De Comercio Latina De
Elizabeth

605 Elizabeth Ave.

Elizabeth, NJ 07206

Phone: (908) 289-0677

Fax: (908) 289-6833

Greater New Brunswick Hispanic
Chamber of Commerce

P.0. Box 346

New Brunswick, NJ 08903

Phone: (732) 904 1398
harryaysla@aol.com

Morris County Hispanic Chamber of

Commerce

P.O. Box 834M

Morristown, NJ 07960

Phone: (973) 644-3093

Fax: (973) 215-2548 ) .
elcaudillo@att.net

www.mchacc.com

crwanis S T WA P i SR I

Hispanic American Chamber of
Commerce of Essex County
305 3rd Ave.

West Newark, NJ 07107

Phone: (973) 481-0202

Fax: (973) 481-6999
icolon@lascasanwk.org

www. haccf.orq

Ch e AT AL N L A e e

Ecuadorian Chamber of Commerce
of NJ-NY

61 Main Street

Hackensack, NJ 07601

Phone: (201) 343-0138

Fax: (201) 488-2730
Info@camcomec.org

Hispanic Business Council of CIAN]
South

61 Paramus Rd.

Paramus, NJ 07652

Phone: (201) 368-2100

Fax: (201) 368-3438

bbc@ciani.org

Statewide Hispanic Chamber of
Commerce of New Jersey

150 Warren Street Suite 110
Jersey City, NJ 07302

Phone: (201) 451-9512 : |
Fax: (201) 451-9547

sheenj@att.net

Sbanish Mercantile Federation of H02115

http://www .ushcc.com/chambers/newjersey.html 2/20/2007
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New Jersey, Inc.
4111 Palisade Avenue
Union City, N3 07087
Phone: (201) 865-1570
Fax: (201) 865-1570
@ clsie@elespesial.com

H02116
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Pennsylvania

Pittsburgh Metropolitan Area
Hispanic Chamber of Commerce
‘ 461 Cochran Road
#109
Pittsburgh, PA 15228
Phone: (412) 628-8394
Fax: (412) 291-3367
chamber@pmahcc.org
hitp:/iwww.pmahcc. or

Greater Philadeiphia Hispanic
Chamber of Commerce

200 South Broad Street Suite 700
Philadelphia, PA 19102

Phone: {215) 790-3723

Fax: (215) 790-3600
gphcc@philachamber.com
www.phitahispanicchamber.org

D
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New York

Asocciacion De Comerciantes
Hispano
@ 217-A Smith St.
Brooklyn , NY 11201
Phone: (718) 875-1214
Fax: {718) 875-1280

. Bronx Hispanic Chamber of
Commerce, Inc.
P.O. Box 5400-57
Bronx, NY 10454
Phone: (718) 918-0039
bronxhge@yahoo.com
BronxHispanicCC@aol.com

Caribbean American Chamber of
Commerce & Industry
Brookiyn Navy Yard, Building #5

| 63 Flushing Ave.

' ® Brooklyn , NY 11205

| Phone: (718) 834-4544

Fax: (718) 834-9774

Deli & Grocery Store Owners
Association of U. 5.

513 W. 179 Street.

New York, NY 10033

Phone: (212) 928-0252

Fax: (212) 928-

Dowminican Chamber of Commerce
110 E. Burnside Av..

Bronx, NY 10453

Phone: (718) 583-1900

Fax: (718) 583-8021
alliancenyc@verizon.net

Dominican-American Chamber of
Commerce of New York, Inc.

825 Third Ave.

11th Fioor

New York , NY 10022

Phone: {212)709-0218

Fax: (212) 709-0248
DACCNYINC@netscape. net

East Harlem Chamber of Commerce,
Inc.

186 East 116 Street

New York , NY 10029

Phone: (212) 996-2288

Fax: (212) 987-2962

http://www.ushce.com/chambers/newyork.html
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E! Barrio Chamber of Commerce
1665 Lexington Ave.
| ® New York , NY 10029
| Phone: (212) 860-2455
Fax: (212) 876-5079
malave39@msn.com

@ Hispanic Chamber of Commerce
Queens
76-11 37 Av. Suite 203
Jackson Heights , NY 11372
Phone: (718) 899-4418
Fax: (718) 899-5998
egiraldo@aol.com

Long Island Hispanic Chamber of
Commerce

15 Atlantic Avenue

Lynbrook, NY 11563

' Phone: (516) 256-2483

@ Fax: (516) 256-2463
lihcc@optonline.net www dibcc.com

P  as

Manhattan Hispanic Chamber of
Commerce, Inc.

’ P.0O. Box 3494

Grand Central Station

New York , NY 10163

Phone: (212) 683-5955

Fax: {212) 683-5999

info@nycmhcc.com

www.nycmhcc.com

Mexican American Chamber of
Commerce of Northeast USA
2710 Broadway

2nd Floor -
New York , NY 10025

Phone: (212) 531-0552

Fax: (212) 531-0064
¢asapuebla@aol.com

National Hispanic Business Group
7 West 51 st. Street Third Fioor

New York , NY 10019

Phone: (718) 265-2664

Fax: (718) 265-2675

info@nhbg.org

National Supermarkets Association
17-20 Whitestone Expressway

Suite 302

Whitestone , NY 11357

ttp:/fwww.ushcc.com/chambers/newyork.html
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Phone: (718) 747-2860
Fax: (718) 747-2859
nsal7200@aol.com

New York State Federation of
Hispanic Chambers of Commerce
2710 Broadway

New York , NY 10025

Phone: (212) 222-8300

Fax: (212) 222-8412_mnunez@sbbt.org

South Bronx Board of Trade
564 Southern Blvd.

2nd Floor

Bronx , NY 10455

Phone: (718) 292-9530

Fax: (718) 585-2114

The Argentine-American Chamber of
Commerce

630 Sth Ave.

25th Fioor Rockafeller Ctr, Suite 2518
New York , NY 10111

Phone: {212) 698-2238

Fax: (212) 698-2239
argentinechamber@
argentinechamber.org

A e A e 1 G ATNERIS AT M WLTF g,

Westchester Hispanic Chamber of
Comimerce

P.0. BOX 80

White Piains , NY 10603

Phone: 914-328-7181

Fax: 914-861-1978
afrederico@unionstate.com

H02120
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Connecticut

: Greater Stamford Hispanic Chamber
g of Commerce, Inc.
' . 465 Canal Street
f P.O. Box 4153
Stamford, CT 06907
Phone: (203) 359-2050
Fax: (203) 359-4153
evamaldonadol@yahoo.com

Hispanic Chamber of Commerce of
Greater Waterbury, Inc.

451 Meriden Road

Waterbury

06705

Phone: (203) 759-0939

Fax: (203) 596-2276

joelrosariol @aol.com

H02121
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Rhode Island

i Hispanic American Chamber of
) & Commerce of Rhode Istand
. 45 Royal Little Drive
' Providence, RI 02904
Phone: (401)331-2615
Fax: (401) 331-2822
info@haccri.ora
www.haccri.org

H02122
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Massachussets

Central Massachusetts Hispanic
Chamber of Commerce, Inc.

o P.0. Box 16542
Worcester, MA 01601
{508) 393-8600
{508) 919-0007
jose@spanishmarketing.com

Massachusetts Latino Chamber of
Commerce

1628 Main Street

Springfield, MA 01103

(413) 272-2221

{(413) 731-5399

Ltatinocham iccl.com

Hispanic-American Chamber of
Commerce

780 Dudley Street

Boston, MA 02125

(617) 261-4222

N A RN R A N o 4 NI NN
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Canada

Toronto Hispanic Chamber of
Commerce

30 Rory Road

Toronto M6L3G2

Phone: (416) 494-4803

Fax: (416) 494-4803
Idalia@exitotc.com

H02124
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Puerto Rico

Hispanic Business Women's Alliance
530 Ponce De Leon Ave,

San Juan PR 00901-2304

Phone: (787) 760-7196

Fax: (787) 289-8779

lapon hbwa.net

Camara De Comercio Del Oeste De
Puerto Rico

Calle Mendez Vigo Doral Bank Plaza Piso
9, Suite 905

Mayaguez, PR 00680

Phone: (787) 832-3749

Fax: (787) 832-4287

ccopr@coqui.net

Camara De Comercio De Puerto
Rico, Inc,

P.O. Box 9024033

San Juan, PR 00902-4033

Phone: (787) 721-6060

Fax: (787) 723-1891
camarapr@camarapr.net

o B BTARA 1 b L I N TR A T et A e S N N T g Y S et

Puerto Rico Hotel & Tourism
Association

954 Ponce De Leon Avenue Miramar
Plaza, Suite 702

San Juan PR 00907

Phone: (787) 725-2901

Fax: (787) 725-2913
ebenitez@prhta.org

A R Sy PR AR aaa e LEae e

Centro Unido De Detallistas De
Puerto Rico :
P.O. Box 190127 ;
San Juan, PR 00919-0127 : &
Phone: (787) 641-8413 - o
Fax: (787) 641-8406 :
etoro@centrounido.com . A

Puerto Rico Convention Bureaun
500 Tanca St. Ste. 402

San Juan, PR 00901

Phone: (787) 725-2110

Fax: (787) 474-5049
amviscasillas@prcb.org

H02125
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. Mexico

CAmara Mexicana De La Industria
De La Construccién, CD Del
Carmen

Av. De Los Pinos Mz, 3

Col. Playa Del Carmen
Ciudad Del Carmen
Campeche

Zip 24120

Phone (938) 382-5059

Fax (938) 382-3184
inggonzales@prodigy. net. mx

CANACO Valle De Toluca
Paseo Tollocan Ote. N.239
Col. Universidad

Toluca

Edo. México

Zip 50130

Phone (722) 212-3676
Fax (722) 212-3042

ca i@prodigy.net.mx

CANACO Huasteca Potosina
Venustiano Carranza 53 Sur
Col. Centro

Cd. Valles

S.L.P.

Zip 79000

Phone (481) 382-4511

Fax (481) 382-0141
canaco-cdvalles@todito.com

SIS e L e R TN T T | ST T T waT S e ne

CANACO Monterrey
Ocampo Poniente 411 Pte.
Col. Centro. Edificio Canaco
N.L.

Zip 64000
ubaldo@canaco.net

CANACO Villahermosa
Malecon Carlos Madrazo N. 677
Col. Centro

Villahermosa, TAB.

Zip 86000

Phone (933) 312-1484

Fax (933) 314-5688
canacoservytur@hotmail.com

CANACO SALTILLO

Av Universidad S14

Fracc. Insurgentes
Saltillo, Caahuila

Zip 25260

Phone 4155611

Fax 4152903
canasalt@progdigy.net.mex

HO02127
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CANACOPE Monterrey

Av. Padre Mier Pte. 733

Col. Centro

Monterrey, N.L.

Zip 64000

Phone 83420602

Fax 83402159

canacopm rodigy.net.mx

Y

CANACO Chihuahua
Av. Cuauhtémoc 1800
Col. Centro
Chihuahua, Chihuahua
Zip 31020

AN A 5 ¥ i v ErR. RN

Camara Nacional De Comercio De

La Ciudad De México

Av. Paseo De La Reforma No. 42

Col. Centro

México, D.F.

Zip 06048

Phone 55352502

Fax 57054194
residencial@cgcmexico.com.mx

CANACOPE Pachuca
Goémez Pérez 211

Col. Centro

Pachuca, HGO.

Zip 42000

Phone 85390

Fax 30124
canapequ@hotmail.com

H02128
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Maine
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Vermont
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Kentucky
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South Dakota
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| North Dakota

jttp://www.ushcc.com/chambers/dakota-n.html
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Montana
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Locate a Chamber 'f go } CONTACTUS | % CALENDAR OF EVENTS 5= MAP OF THE SITE

PROGRAMS & INITIATIVES

Business Matching and Procurement Opportunities

Through a new partnership with eBizMatching, gain inexpensive access to hundreds of millions of doliars of Government,
Municipal and Member-created contracts in the US and Mexico! This powerful yet easy-to-use system is extremely affordable
with membership as low as 74¢ per day! For more information click here.

Classified Advertisements
Are you looking to buy, sell or barter your goods or services throughout the US and Mexico? eBizNeighbors is a FREE website
availabie NOW to USHCC members. Register for FREE at www.eBizNeighbors.com today!

Hispanic Vendor Directory

Created by the USHCC Procurement Council in furtherance of its mission to advance Hispanic-owned businesses, this state-of-
the art international database provides comprehensive Hispanic supplier data on a network of thousands of Hispanic-owned
businesses, through the USHCC’s membership base of over 215 Hispanic Chambers of Commerce in the U.S., Mexico and
Puerto Rico. Users can access the Hispanic Vendor Directory at www.hispanicvendordirectory.com. The Hispanic Vendor
Directory is a one-stop shop for members looking to identify qualified Hispanic businesses.

Anna Maria Arias Memorial Business Fund

A collaborative initiative between the USHCC, Latina Style and Wells Fargo to support Latina business owners. The Fund was
created in memory of the late Anna Maria Arias, founder and publisher of Latina Style Magazine. The Fund provides cash
awards ranging from $1,000 te $5,000 to outstanding Latina business owners throughout the country. To date, the Fund has
awarded $50,000 to Latina entrepreneurs. Click here 1o apply.

i Capital!

i

U.S. Bank and USHCC have partnered to create iCapital!, a first-of-its-kind, strategic, loan program aimed at lending more
than one billion dollars over the next five years to small businesses in high-growth Hispanic markets nationwide. U.S. Bank will
provide referral payments to the chambers for every loan that is booked through the program. iCapita/! provides a substantial
new revenue and membership stream for local Hispanic chambers as well as a source of new customers for U.S. Bank.
Uniquely designed, the program could generate more than $7 million in funding to USHCC local chambers over a muiti-year
period based on referral fees paid by U.S. Bank. The referral fee is returned to the referring chamber as a percentage of each
loan, line of credit, or lease that is booked in the program.

Chamber Training Seminars

“Maximizing Performance for Economic Success” is the name of the USHCC’s regional chamber training initiative specifically
designed for chamber executives and chamber presidents., The seminars are held for three days with a focus on the areas of
leadership and management training, institutional organizational development, and growth and management. The trainings
are conducted by the Institute for Organizational Training and Development, and Career, Growth and Management
Consultants.

Federal Procurement Council
The recently established USHCC Federal Sector Procurement Council was created to address the needs of the Hispanic
business community with respect to federal procurement opportunities. The nine-member council works to implement

. effective strategies that will increase the number and dollar amount of federal contracts awarded to Hispanic businesses. The
council will aiso monitor other issues of importance to the Hispanic business community.

Franchnslng Initiative

“Franchising Today: Exploring New Markets and New Opportunmes" is 2 seminar series created in partnership with Women In
Franchising, Inc. Launched in October 2002, this initiative helps increase the knowledge about franchising opportunities for
Hispanic business owners. Year one of the program was funded with a contribution of $410,000 from the Citibank Foundation
and Verizon Foundation., and were held in Los Angeles, California, New York City, San Juan, Puerto Rico, Washington, DC,
Dallas, Texas, and Orlando, Florida. More than 500 individuals have participated in the sm‘ﬁ1 3ghe USHCC continues to track

http://www .ushcc.com/programs.html : 2/20/2007
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the progress of the participants.

Chamber Training Seminars

A USHCC-sponsored private equity fund, Hispanic Capital Partners provides Latino entrepreneurs much-needed capital for
growth and expansion. The USHCC has long believed that Hispanic businesses need more opportunities to gain greater access
to capital and through Hispania Capital Partners, which will invest in medium-sized Hispanic-owned firms in the United States.
The USHCC raised between $50-$75 million from institutional and individual Investors. When the fund was created, Bank One
approved a $5 million investment and agreed to help raise an additional $5 million from other institutional investors, and
Verizon Communications committed $10 million to the Fund. The Fund also received matching funds from the Small Business
Administration for the creation of a Small Business Investment Company. In October, the Fund made its first investment of $6
million to Rossi Publications, publisher of La Raza newspaper, the largest Spanish-language daily in Chicago, Hlinois. For more
information and details contact Victor L. Maruri at vmaruri@ushccinvestment.com or Carlos Signoret at
csignoret@ushccinvestment.com.

International Trade

The USHCC is committed to building business relationships with its counterparts in Latin America. As a part of those efforts,
the USHCC hosts a Trade Mission with U.S.-based Hispanic businesses in order to help them better understand the feasibility
of expanding beyond our borders into a country where a thriving economy and other incentives have attracted many U.S.
based corporations and businesses. To date, the USHCC has led trade missions to Costa Rica and Mexico.

Procurement Networking Seminars

The Networking Seminars are a part of an ongoing effort by the USHCC and Ford Motor Company to foster the growth and
development of the Hispanic business community. The Networking Seminars are designed to generate real sales opportunities
for certified Hispanic (minority) businesses through exclusive procurement opportunities for Hispanic suppliers to meet
corporate buyers. The USHCC continues to host these seminars through the country and at its annual national convention.

Procurement Council

The USHCC Private Sector Procurement Council was formed in the year 2000 to establish procedures for training local
Hispanic chamber affillates and corporate partners to focus on ways to increase utilization of Hispanic vendors in their
procurement/supplier diversity programs. The procurement council is comprised of senior executives from Fortune 500
companies and each representative is charged to help create procurement opportunities for Hispanic business owners.

Regional Town Hall Conference Calls

The USHCC began a collaboration with the White House to host a series of town hall conference calls that give cabinet
members and senior officials from the Bush Administration the opportunity to speak directly to USHCC’s membership. This is
the continuation of various joint efforts between the Bush Administration and USHCC, the nation’s preeminent organization
that represents the interests of more than 1.2 million Hispanic businesses. The calls focus on issues, programs and initiatives
that impact the economic development of the Hispanic small business community. This collaboration further underscores the
standing and recognition of the USHCC as the leading business organization in the country working on behaif of the Hispanic
business community.

USHCC Foundation Chamber Development Scholarship Fund

The USHCC Foundation launched the Chamber Development Scholarship Fund to offer Hispanic chamber members the
opportunity to attend and participate at the USHCC's Annual Convention and Business Expo. The members also participate in
a series of training seminars entitled “Maximizing Performance for Economic Success”. The first round of scholarships were
funded by the Altria Group and covered the recipient’s expenses (travel, lodging and convention registration fees) to attend
the training and convention.

H02140
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Hispanic Chambers a
& Trade Associations - A P P L t CA TIO N
Benefits
Corporate Partners » 1. Member information
Application
@ New O Renewal

Name Title l

Company/Organization

Year Established

———— s . 4, ,

Address
City State STATE ‘w Zip rma-—:
Phone Fax I

Average Number of Employees i

Type of Business

Email

Website Address

Annual Sales

Primary SIC Codes

]
J
Primary Mkt. Areas l
]
Secondary SIC Codes ]

Certifications(SBA 8(a), Regional Purchasing Council,r

etc.

Do you export? {3 Yes @ No

From { To I
Principal Clients ]

Please attach a brief organization profile, including the organization history and, if applicable, a description of you
products/services.

Browse...

2. Membership Categories
H02141
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i

j

Please indicate your membership category:
Voting Members*

() Hispanic Chamber of Commerce $100

) For additional information please call (202
O Hispanic Business Organization/Trade Assn. 83"2-12;5 ext.|107 P (202)
Non Voting Membership
D Foreign Trade Assn./Chamber of Commerce $300.00
O Corporate Partner Program $10,000.00

3. Payment Method

(O send Invoice O Check Enclosed

* Please note: Hispanic Chambers of Commerce, Trade Associations and Business Organizations are eligible to
send delegates to the Annuai National Convention to VOTE for Directors to the USHCC Board, provided that
the chamber/organization is a member in good standing at the time of the convention, that the
chamber/organiztion satisfactorily meets all eligibility requirements. A list of eligibility requirements is sent to

each VOTING MEMBER prior to the convention.

‘H02142
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United States Hispanic Chamber of Commerce

Locate a Chamber f?.go ')

Eg contacr us

LEGISLATIVE CONFERENCE

The United States Hispanic Chamber of Commerce will host its 17th
Annual Legisiative Conference on March 5-7, 2007 at The Ronald
Reagan Building and International Trade Center in Washington, D.C.

This program, the leading legislative forum representing the interests
and agenda of the Latino and Latina business community, brings
together Hispanic elected officials, members of Congress,
government leaders, influential Hispanic entrepreneurs and members
of corporate America to discuss the most current and critical issues
affecting the Hispanic business community.

This year's conference will highlight top issues that are at the
forefront of the national economic agenda through a series of
informational and insightful discussion sessions, panels and
workshops featuring national and local experts. A Presidential
briefing will inform our participants of the administration's plans for
the coming year and a Bipartisan discussion panel featuring leaders
from the Democratic and Republican parties will give attendees the
opportunity to interact with top decision-makers and gain inside-the-
beltway insight on issues that affect the Hispanic business
community. Additionally, we have set aside time to allow our
participants the opportunity to travel to the Hill to meet with their
Congressional representatives.

Don't miss the event that will discuss policies that affect your
everyday life. Register today!

ONLINE REGISTRATION

REGISTRATION FORM (adobe acrobat)

SCHEDULE OF EVENTS

USHCC SPONSORSHIP OPPORTUNITIES

USHCC Foundation SPONSORSHIP OPPORTUNITIES

EVENT BROCHURE (contains scheduls, sponsorship opportunities and
registration form) (adobe acrobat)

ONLINE HOUSING REGISTRATION

@ @ EE e -

@

http://www.ushcc.com/news-legislative.html

Page 1 of 2

C

tiatives | News & Events | Resources | Home

)

.+ — el ra B n - e . ’n -
promote and facilitate the sutcess of Hispanic busines

HOUSING INFORMATION

The official USHCC's Legislative Conference host hotel
is:

The Westin Grand
2350 M Street NW
Washington, DC 20037

Make Your Hotel Reservations Now!

To make hotel reservations, please complete your
registration. Once registration is completed, you will
have the option to link to the housing information and
be able to complete your hotel reservation online.

To make your housing reservations online, please
click here.

To make a new housing reservation or make changes t-
an existing reservation by telephone, please call 202-
429-0100 and ask for group reservations. Don't forget
to mention that you are part of the USHCC Legislative
Conference.

Your reservations must be made by 02/05/07 to
secure rooms at the discounted rate. Rates start at
$229/night plus 14.5% room tax.

Note: You must register for the USHCC Legisiative
Conference prior to booking your hotel reservation.

Rooms are assigned on a first-come, first-served
basis and must be made by Friday, February 5,
2007 in order to receive the USHCC discounted
room rate.

H02143
2/20/2007
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| Travel Information

: For air trave! discounts on American Airlines, call the
meeting services desk at 1-800-433-1790 and provide
.’ the STARfile number A5437AS.

For rental car discounts at AVIS, call 1-800-331-1600
and provide the AWD number B722999.

H02144
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17TH ANNUAL LEGISLATIVE CONFERENCE
March 5-7, 2007

Sponsor/Registrant Information

Last Name *

First Name *

Middle Initial

Title

Company *

Number of Employees

Company Address *

City *

State * Select a state...

Zip

Telephone } . N |

Fax - -

Emnail *

Home Address

City

State » H02145
https://www.ushcc.com/17thLegConf/register.php

R~ o 1 P

Page 1 of 3

2/20/2007



Select a state...

Zip -

Chamber Affiliation (if
applicable)

FOR INDIVIDUAL REGISTRANTS: (Check the options that apply)

0 run Reglstratiori (includes all meals, events and receptions) ........ccceeeieiiriereennenees $250.00
J Legislative AWards DINNEK .....ocuueveieiiieieiine e e s s $175.00
[ Legistative LUNCHBON 1.vovivrerieresiereeseees e eses s s U $150.00

Cancellation Policy: No returns will be provided after event date.

The USHCC encourages its membership to participate in visits to individual Congressional offices
on Capitol Hill to talk about our federal legislative agenda.

) 1 would like the USHCC to set up Capitol Hill meetings on my behalf.

O prefer to contact my Congressional representative to schedule my own meeting.

(71 1 would like the option to attend a White House Briefing.*
* please note: White House Briefing is tentative, pending White House confirmation.

-

For White House Briefing and Congressional visits, please provide us with
the following information:

Name (as it appears on photo 1D)

First

Middle Initial

Last

H02146
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Date of Birth
(mm/dd/yyyy)

Social Security Number -

H02147
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9 - USHCC | U.S. Chamber of Commerce v.
' - United States Hispanic Chamber

About us { Membership Scrwces porrcn ety of Commerce Foundation

Applicant United States Chamber
of Commerce Foundation

Exhibit Number Q]

United States Hispanic Chamber of Commerce
Locate @ Chamber " i [ CcommCTUs | I CALENDAR OF EVENTS i E MAP OF THE SIIE

BACK to NEWS ARCHIVES
October 1, 2003 .

USHCC FOUNDATION AND ALTRIA AWARD 24 SCHOLARSHIPS TO CHAMBERS
Chambers to receive leadership training and attend USHCC Convention

Washington, DC - The United States Hispanic Chamber of Commerce (USHCC) Foundation today announced the award of 24
scholarships to member Hispanic chambers of commerce to participate in a leadership training and attend the USHCC 24% Annual
National Convention & Business Expo in Phoenix, AZ, October 1-4, 2003, free of cost. Altria Group, Inc. provided the funds for
scholarships to cover air travel, lodging and registration costs.

“Through our fong-term partnership with the USHCC, the Altria family of companies strives to play an important role in contributing to
the growth and empowerment of diverse communities,” said A. Shuanise Washington, Vice President, Government Affairs Policy and
Qutreach, Altria Corporate Services, Inc. "Our support of this leadership training program is but one example of our commitment to
help ensure Hispanic community leaders have the necessary skills and expanded network to better serve their community.”

“This scholarship demonstrates Altria’s commitment to the economic development of Hispanic businesses,” said Frank Lopez, USHCC
Foundation Executive Director. “Through these scholarships, our local member chambers wilt gain valuable skills from the leadership
training and the numerous 'best practices’ sessions and networking opportunities at the USHCC Convention. These skills translate Into
enhanced services for local Hispanic businesses.”

The recipients of the USHCC Foundation Chamber Scholarship Fund include:

REGION 1I: Liborio (Lee) Rodriguez, Central California Hispanic Chamber of Commerce; Eduardo Landeros, San Diego County
Hispanic Chamber of Commerce; Sandy Cajas, Regional Hispanic Chamber of Commerce; Elizabeth Quiros, San Mateo County
Hispanic Chamber of Commerce

REGION II: Juan A. Delgadillo, Asociacion de Comerciantes Latinos de Albuquerque; Deana Romero, Hispanic Chamber of
Commerce of Colorado Springs; Sandy Gutierrez, Latino Chamber of Commerce of Pueblo; Fred Orozco, Tucson Hispanic Chamber
of Commerce

REGION I11: Joe C. Cisneros, III, Corpus Christy Hispanic Chamber of Commerce; Eliza May, Greater Austin Hispanic Chamber of
Commerce; Luz Maria Zywiciel, Hispanic Chamber of Commerce of Metropolitan St. Louis; Rita Elizondo, San Antonio Hispanic
Chamber of Commerce

REGION 1V: Rey Cruz, Aurora Hispanic Chamber of Commerce; Laura Ramirez, Hispanic Chamber of Commerce of Central Ohio;
Val Vargas, Hispanic Chamber of Commerce of Minnesota;

Maria Monreal Cameron, Hispanic Chamber of Commerce of Wisconsin

REGION V: Eduardo Giraldo, Hispanic Chamber of Commerce of Queens; Gigi Guzman Maryland H'spamc Chamber of Commerce;
Wilmer Bolivar, Morris County Hispanic Chamber of Commerce;

H02402

Michel Zajur, Virginia Hispanic Chamber of Commerce

REGION VI: Frank Rodriguez, Hispanic Chamber of Commerce of Collier County; Ramon Ojeda, Hispanic Chamber of Commerce of
Metro Orlando; Federico Van Gelderen, North Carolina Hispanic Chamber of Commerce; Liliam M. Lopez, South Florida Hispanic
Chamber of Commerce

The USHCC Foundation is committed to the purpose of giving Latino youth alternatives for life preparation and life-fong learning by

http://'www.ushcc.com/03_scholarship_fund.html : 2/20/2007




¢ USHCC Page 2 of 2

developing and implementing initiatives and educational campaigns to awaken and nurture the entrepreneurship spirit within our Latino
youth and leverage corporate and public support to ensure that Latino youth gain access and achieve success in the world of business.

Altria Group, Inc. (NYSE: MO) is the parent company of Kraft Foods Inc., Philip Morris International Inc. and Philip Morris USA Inc. For
. more than four decades, the companies of Altria have played an active role in initiatives that promote the well-being of communities
around the world through leadership and economic development. Additional information about Altria companies is available at

http://www.altria.com/media_programs.

R ke "
Lo WELL Lo
-~ vl & teex abico
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United States Hispanic Chamber of Commerce Page 1 of 3

" CONTACTUS
Avis Rent A Car System, Inc. - Internship Program

hpiuiicmai gl Avis Rent A Car, Inc. (AVI-NYSE) is one of the world's

Dresident & CEQ leading providers of comprehensive automotive
USHCC Chair transporiation and vehicle management solutions, with
Programs & Sendces sirengths in car rental, vehicle leasing, and vehicle

, management services.

Member Categcries

Government affairs o . I . -
e dda e Avis is providing experiential learning opportunities to

Chamber Feature stpden_ts jn colleges{universities across the US. In doing
USHCC Awards this Avis is contributing to the success pf future leat.iers.
Chamber Bisﬁnunts who may want to pursue opportunities in our organization
wlli ey where we offer outstanding opportunities for career Opp. No. 91-156321
ﬁ?ﬁ:ﬁﬁﬁfﬁ?&es development. There are two positions available in the

LAIRIETUOY 8 summer Internship Program beginning May 1 and ending

USHCC News Archive BRI ey RS schola?ships ofg$3008 willybe granted to ~ U.S. Chamber Qf Commefce V.
Resources two interns. Upon satisfactory performance, Interns will be United States Hispanic Chamber
I heticlnnge d el cligible to continue in a paid Internship position during the of Commerce Foundation
Statistics school year provided the resources are available to
accommodate an Intern within Avis.

Applicant United States Chamber

Students participating in the internship Program are of Commerce Foundation
offered the opportunity to learn in a number of specific i

areas within the organization: Exhibit Number 7
Operations

Interns work with assigned mentors at an Avis location
performing functions of: Basic daily operations, Avis
Leadership, compliance to service delivery, vehicle and
uniform standards.

Sales g

Intern will work with an assigned Account Manager to

“learn and carry out functions in areas of: Planning sales- !
strateQies, Securing new business, Penetrating markets, :

Negotiating rates and contract terms, !mplementing sales i

strategies, Project work that will involve research, and

presentations

Accounting/Finance
Interns may work in any of the areas of |
accounting/finance: Internal Audit Performing audits of
various Avis locations (Ledgers, receipts, cash funds,
inventory, deferred charges, time & material),
documenting findings and recommendations.

Account Reconciliation/Payables

Performing functions relative to Account Reconciliation:
identifying sources of errors, ledger postings, General
Ledger balancing and monthly closings.

International Finance & Financial Reporting
Review of monthly overhead expenses and period end A H02440
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| : head counts. Updating manthly income statements for

. domestic, international & consolidated entities with
respect to actual expenditures, Account analysis,
reconciliation, financial Statement preparations,
forecasting, and budgeting. Running/generating
mainframe and excel reports.

Financial Reporting
Account analysis, reconciliation, and financial statement
preparation.

Human Resources

Intern will work in any of the following areas: Staffing,
Diversity, Coliege Relations, Compensation, and
Employee Loyalty.

INTERNSHIP REQUIREMENTS

o You must be currently enrolled as a full-time
student

o You must have completed at least 60 college
credits

We strongly encourage your participation in the Avis
Internship Program. To begin the process of qualification,
please complete the Internship Program Application
provided. Include a resume, an official college transcript,
and a 200 - 250 word essay explaining why you would like
to be considered for an Internship. Deadline for submittal
of application is April 15, 2000, and notification of
selection will be provided by May 12, 2000.

Avis/USHCC Scholarship Program Application
(PLEASE TYPE/PRINT)

STUDENT PROFILE

1. Name: Last First Initial

2. Permanent Address: Number Street Apt. # City State
Zip Code Telephone

3. Current Address: Number Street Apt. #

4. City State Zip Code Telephone

5. E7Mail (if applicable):

6. Area of Interest: (i.e.: Accounting, Finance, Information
Technology, management, Operations, Customer
Service, Human Resources, Insurance, Marketing, and
Sales) ACADEMIC PROFILE

7. College/University:

8. Major:

9. Expected Graduation Date:

10. Classification:

11. GPA:

12. Number of credits completed: .

13. List in chronological order all colleges/universities
attended. Institution Location Year(s) Attended Decree
Maior

14. List honors and other distinctions received.

15. List all extracurricular activities (church, school, and
community) that you have been involved in.

ESSAY & RESUME

Please include a resume, an official transcript and a 200 ? H02441
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250 word essay on any of the following 3 topics:

1. Why you would like to be considered for this Internship
2. Yourself and your career goals.

3. Some of the challenges you have faced that have
allowed you to reach this state in your life

Please include as much information on your personal
background as possible. We are very interested to learn
about you, | hereby certify that the information provided in
this application is to the best of my knowledge, true and
correct. | have not knowingly withheld any facts or
circumstances that would jeopardize inclusion of this
application. in addition, al information obtained from this
application may be used by USHCC for marketing
purposes.

SIGNATURE:
DATE:

Mail of Fax to the USHCC by April 15 United States Hispanic Chamber of
Commerce c/o Avis/lUSHCC Internship Program 1019 19th Street NW, Suite
200 Washington DC 20036 Tel. (202) 84271212, Fax (202) 84273221

United States Office: 2175 K Sireet NW. Suite 100, Washington, DC 20037 202-842-1212, Fax 202-842-3221
Mexico City Office: Av. Balderas 144, 3er Piso. 06079 Mexico. D.F. (525) 709-2281, Fax {525) 709-1177
Find out more about USHCC at USHCC @USHCC.com. i you have any comments, we would like to hear from you!

About Us > Contact Us | Mission Statement « Site Map > < Board of Directors > Board | Executive Board < President & CEQ > Presidem & CEO
Latter from the President | President’s Bio | Speaking Engagements < USHCC Chair > Letter from tive Chair | Chair's Bio | Speaking £ngagements
< Programs & Services > Member Benefits | Programs < Member Categories » Corporate Partners | Circle of Influence | Application
< Gavernment Affairs » Legistative tssues < Calendar of Events > < Chamber Featurs > Tulsa | Las Vegas | Georgia < USHCC Awards »

< Access o Capitat > < Convention Archives » Newsleiter $-2¢ | Newsletter 9-21 | Convention Phatos | Online Goverage < USHCC News Archive >

2

< Resources » Hypetlinks < Procurement Cpportuniliss > USHCC Biz Directory | Contract Opportunities | Business Hot Links « Statistics »

Copyright U.S. Hispanic Chamber of Commerce, All rights reserved

H02442
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. CONTACT US

October 11, 2000

il Newly Elected Vice Chairman of United States
T Xu=+ B Hispanic Chamber Of Commerce (USHCC) Hector
USHCC Chair V. Barreto Vows To Strengthen Procurement For

Programs & Sendces Hispanic Businesses
Member Categories . ) ) .
el Washington D.C. -- The United States Hispanic
e iwwee Chamber of Commerce (USHCC) elects Hector V.
- Barreto as the new Vice Chairman of the Board "l am

Chamber Feati .
USng(; x;wiiigre honored to have been elected to be the Vice Chairman
Chamber DiSCaunts for the USHCC. | am excited about where the Chamber

e o is today and look forward to contributing to the success

M SICREL I of businesses in the United States.
Carvention &rchives

USHCC News Archive The USHCC was founded in 1979 and is the largest

R»'?SOHFCES , Hispanic business organization in the U.S.,
RN URY I 1o resenting 200 Hispanic chambers of commerce and
Statistics over 1.5 million Hispanic businesses. Barreto is no
stranger to leading a key Hispanic organization, as the
immediate past Chairman of the Board for the Latin
Business Association (LBA) Barreto increased
membership by fifty-percent. "I am committed to
increasing procurement opportunities for Hispanic
businesses,” stated Mr. Barreto. Some of his other
objectives for the USHCC include: doubling the number
of chambers from 200 to 400, enhancing the USHCC
financial position through strategic partnerships and
developing ailiances with influential organizations.

Barreto is also a successful entrepreneur, in 1986 he
founded Barreto Insurance and Financial Services, Inc.,
today the Los Angeles based employee benefits firm
generates $3 million in revenues.

_Opp. No. 91-156321

U.S. Chamber of Co

: mmerce v.
United States Hispanic Chamber
of Commerce Foundation

Applicant United State
s Cham
of Commerce Foundation et

Exhibit Number g H02508
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United States Office: 1619 19th St. W. Suite 200. Washington, DC 20036 202-842-1212, Fax 202-842-322
Mexico City Office: Av. Balderas 144, 3er Piso. 06079 Mexico, D.F. (525) 709-2281, Fax (525) 709-1177
Find out more about USHCC at USHCC @USHCC.com. It you have any comments. we would like to hear from you!

About Us > Contact Us | Mission Stalement < Site Map > < Board of Directors > Board | Executive Board < President & CEO > President & CEO
Letter from the President | President's Bio | Speaking Engagements < USHCC Chair > Letter from the Chair | Chair's Bio | Speaking Engagements
< Programs & Services > Member Berefits | Programs < Member Categories > Cerporate Pariners | Gircle of Influence | Application
< Government Affairs > Legislative Issues < Calendar of Events > < Chamber Feature > Tulsa | Las Vegas | Georgia < USHCC Awards >

< Access to Capital > < Convention Archives > Newsletter 9-20 | Newsletter 9-21 | Convention Photos | Online Coverage < USHCC News Archive >
< Resources > Hyperlinks < Procurement Opportunities > USHCC Biz Directory | Contract Opportunities | Business Hot Links < Statistics >

Copyright U.S. Hispanic Chamber of Commerce. All rights reserved
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HOME = CONTACT US

AVON SALUTES NATION'S LEADING FEMALE

ENTREPRENEURS
Board of Dirertors
President & CEQ Tucson resident, Carmen Bermtidez, Receives "Avon
USHCC Chair Women of Enterprise Award”

Programs & Services '
LRt ket si-cll  Mary Tyler Moore delivers keynote address at 14th
e tici el annual gala
Calendar of Events
Chamber Feature NEW YORK, N.Y. (June 15, 2000) - Carmen Bermudez,
I e e Ol  Founder, Chairman and CEO of Mission Management &
R ol Trust Co. and a Tucson, AZ resident, was recognized
Access o Capital today as one of the nation's top women entrepreneurs at
e T Ay ey the 14th Annual Avon Women of Enterprise Awards.
USHCC News A chive Along v_wth three other honorees., Bermudez was
RESOurCas Bl recognized for her entrepreneurial spirit and

i . achievements at a gala luncheon in New York City where
g{gg‘g{fg‘em RULEN Niary Tyler Moore delivered the keynote address.

it:

When Carmen Bermudez entered the financial field and
discovered few women and minority employees, she took
significant steps o remedy the imbalance. Bermudez
started Mission Management & Trust: the first minority-
and woman-owned trust company in the country. Today,
far from her native Costa Rica where she was raised in '
poverty, Bermudez donates a portion of the company’s Opp. No. 91-156321
revenues to charitable projects and has established
work-study scholarship programs at Mission i
Management to support education and professional U S Chamber 9‘ Commerce V. ‘
development for women and minorities. United States Hispanic Chamber

of Commerce Foundation

“I am so proud to be recognized by Avon with this '

prestigious award. As one of many immigrants who i i ;
arrive in this country every day, not knowing the Applicant United State? Chamber |
language or culture but having a strong.desire to work of Commerce Foundation b
and learn, | could have never imagined being honored for X
my achievements,” said Bermudez. "When | came to Exhibit Number 9 {

America, | was looking for a job. Today, | am so proud to
return the favor. | now create jobs."

Bermudez shared her inspirational story of personal and
professional success before an audience of 1,500
business and community leaders, past honorees and
members of the press at the gala luncheon held at the
Waldorf-Astoria. She received the Avon Women of
Enterprise Awards bronze sculpture, created by Avon
exclusively for the program. In addition, Bermidez and
her nominating organization, the U.S. Hispanic Chamber
of Commerce, each received a $1,000 cash award.

Along with Bermiidez, the other Avon Women of
Enterprise honorees for 2000 are: H02510
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o Barbara Manzi, Brooksville, FL. President and -
CEO, Manzi Metals, Inc. 3
¢ Vondell McKenzie, Los Banos, CA Senior '
, Executive Unit Leader, Avon Products, Inc.
‘® ¢ Margo Suzan Provost, Salt Lake City, UT
Chairman and CEOQ, Log Haven Restaurant
Group, L.L.C.

Determined to succeed in a male-dominated industry,
Barbara Manzi built the only metal distribution company

in the country that is fully owned, operated and controlled

by an African American female. Vondell McKenzie

helped pioneer and establish Avon's Leadership

program, where executives personally recruit, motivate

and train representatives in an effort to build their own

sales units. And, despite repeated setbacks, Margo

Provost refurbished a state landmark -- much-loved, but
-aging and dilapidated -- into one of Utah's ten most

popular restaurants.

|

The Avan Women of Enterprise Program was

established in 1987 as a partnership between Avon

Products, Inc. and the U.S. Small Business

Administration. The program, which was the first of its

kind, identifies trendsetters and trailblazers in the

business community: dynamic women entrepreneurs

who have overcome personal and professional

challenges and exhibited exceptional entrepreneurial

spirit to start and grow successful businesses of their |
own. |

Avon is the world's leading direct seller of beauty and
related products, with $5.3 billion in annual revenues.
Avon markets to women in 137 countries through three
million independent sales representatives. Avon product
lines include such recognizable brands as Anew, Skin-
So-Soft, Avon Color, Far Away, Rare Gold, Perceive,
Avon Skin Care and Women of Earth. Avon also markets
an extensive line of fashion jewelry, apparel, gifts and
collectibles. In addition to the Avon Women of Enterprise
Program, Avon is committed to women through the Avon
Breast Cancer Crusade, the Avon Worldwide Fund for
Women's Health, and the Avon Running Global Women's
Circuit. More information on Avon and its products can
be found on the company’s award winning website

www.avon.com.

Uniles States Office: 2175 K Street NW, Suite 100, Washington. DC 20037 202-842-1212. Fax 202-842-3221
texico City Office: Av. Balderas 144, 3er Piso. 06079 Mexice. D.F. {528} 709-2281. Fax {525} 709-1177
Find out more about USHCC at USHCC @ USHCC com. H you have any comments, we wouid like to hear from you!

Abgout Us > Contact Us | Mission Statement < Site Map > < Board of Directers = Board | Exc\,um/r_ Boar
Lelier from the Presicent | Prasident's Bio | Speaking Engagernents « USHCC (, i sm the G
< Programs & Services > Member Benslits | Programs < Mambar Cr‘c

< Gavernment Affairs > Legisiative Issues « Calendar of Evenis > < Cha

< Access te Capital » < Convention Archives » Newsleiter 8-20 | Newsietier 2-21 | Convention Photas | Oniine Coverage « USHCC Naws Archiva »

&« USHCC Awards »

of
Gl e > Tuls! a;Las Ve qas | Geo

< Resources > Hyperlinks < Procurement Oppertunities » USHCC Biz Directory | Cantiact Cpportuniiies | Business Mot Links « Staiistics »
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Advancing Latino Entrepreneurship—
It’s Just Good Business

Presented in cooperation

with our USHCC Partners:

NETWORKING

On behalf of the Board of Directors of the United States Hispanic Chamber of Commerce (USHCC), the United
States Hispanic Chamber of Commerce Foundation and the 200 local chambers we represent, we cordially invite
you to participate in our 17th Annual Legishtive Conference to be held Macch 5-7, 2007 in Washingron, DC.

On the legislative front, this past year proved to be one of our most active and successful in our 27-year history.
Our national influence has altowed us to become a force on Capitol Hill by ckling some of the most important
issues impacting our growing community of business leaders and entreprencurs. As such, we ace building on our
success and accomplishments and have developed a broad and inclusive legislative agenda for 2007 addressing the
critical issues impacting our business communiry.

Topics and issues include:

*  Minimum Whage, Tax Cuts and other Important Issues that
Affect Your Bottom Line

* Divessity in Lending and Access to Capital

* U.S.-Latin America Relations on Tiade and Immigration

*  Small Business Issues in the 110th Congress

*  Health Care Policy and its Impact on Small Businesses

As part of your continued and long-standing commitment, the Legislative Conference presents an unparalleled
opportunity to mect with exectuives from USHCC and local chambers, high-profile Hispanic opinion leaders, as
well as national figures from government, politics and Congess. The Legislative Conference also offers a unique
opportunity for you to partner with the USHCC on issues that concern all businesses large and small, Hispanic
and non-Hispanic. As in past years, the USHCC will host an exccutive briefing with key members of the
Administration, as well as events with leading members of Congtess, corporate and business leaders. The
conference will also fearure numerous personal visits with members of Congress.

We look forward to your participation. For sponsorship information, please contact Connie Valiente, V.P
Corporate Relations of the USHCC ar cvaliente@ushcc.com or at 202-842-1212 or Shana Mosher, Senior Director
of Program Qperations of the USHCC Foundation ar smosher@ushccfoundation.org or at (202) 429-0516. For
general information and to register, we invite you to visit us at www.ushce.com or www.ushecfoundation.org.

Sincerely, R
H ~ \-"{ )
Dol e 2 Ak
David C. Lizdrraga Massey Villarreal Michacl L. Barrera Frank Lopez

Chair, USHCC Chair, USHCC Foundation ~ USHCC USHCC Foundation
Board of Directors Board of Directors President & CEQ President & CEQ
H02158
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 8:00AM - 9:00AM
i Polaris Foyer

© WEDNESDAY, MARCH 7

Breakfast on the Hill

8:00AM - 9:00AM
Room TBD

Schedule subject fo change.
Please visit our website at
www.ushce.com or
www.ushccfoundation.org
for updates.
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: setfolio
i confeicnce bag -

Corporate visibility and recognitio

Opportuniy to distribute promotional inaterials in confercnce bag

Corporate visibility and secognition in an < marketing materials pportunity to distribute promotional materials at sponsored event
* Caregory exclusivity . ©.1's" Corporate visibility and recognition at sponsored event :
. » Opportunity to distribute promotional macerials in conference bag .5 e s

» Corporate visibility and recognition in:annual confetence inaskgungmaterils-

* Category exclusivity

H02160



+ Corporate visibility and recognition through signage at sponsored-event
: & g ‘ :

* Corporate visibility and recognition in annual conference marketing materials

* Caregory exclusivity

$5,000

* Two (2) full conference registations (includes worksho.ps and meals) g

Transportation to- Capitol Hill

* Opportunity to distributc promotional materials in sponsored vehicles

* Corporace visibilicy and recognition thiough signage at vehicles

* Corporace visibility and recognition st annua conference marketing materials
1 BRI .

*» Category exclusivity

H02161




visibility and recognition at Legistative Awards Dinner

$20,000

scrved table of ten €10) at Legislative Awards Dinner and Legishiive

Ten (10):full conference registrations (includes workshops and meal events)
- Corporate visibility and recognition in anmiaf conference matketing materials

Opportunity 1o distribuce promotional muacerinls in conference bag

C s
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¢ Onc (1) r_gscrvcd table of ten (10) ar the Legislucive Awnr Is Dinner or
Legislative Luncheon
Four (4) full conference registrations (includes workshops and meals)
Opportunity to distribute promotional materials in conference bag
Corporate visibility and recognition in annual conference markering materials

*Distribution (o all actendees and:for che first time mailed to all executive
" digecrors and. presnden(s of local rh,unbcr of commerce

. Oppon-um o distribute prom tional-materials in conferencebag’

» Corporate visibility and rccegmuon n annua] confererice m“ukcung matcnals

Notice: The United Srates Hlspam. Chlmbev of Comm:rce isa non- pmfn org;nmuon ;
founded in 1979for the purp of g the develop and growth of Flispanic-" - -
owned businesses. It has been givena 50!(9)(6) rax srarus by the Internal, Rcvcnuc Sérvice, and,
as such, contributions from benefacrors, members and/or sponsors are not generally deductible
15 chariable contributions under the lnrernal Revenue Code. This muay nor preclude treatment
a5 3 business expense. Plase consult with 2 cax advisor in onder to determine the appropriare
tax treaement of sponsorship or dues amounts in accordance with applicable baws.

H02163




- USHCC Foundation Sponsorship Oppor'uni ies .

The USHCC Foundarion is proud 1o offer the following spcnsoxsl'up and branding opponumucs that further promoté the
advancement of business and education diaJogue berween Hispanic Chamber Nerwork 'stakeholders and ‘those that seck to increase
pasticipation in the Legislative Conference from executive leadership P ives fom throughout the counery mdudmg the
participation of the next generation of Latino and Latina’ cntrepreneurs in che 17th Aanual chzsi:mvc Confcrcm.c With its increased
strategic focus on Hispanic business policy and research, training and leadership development, and chaniber. capacity building, the
USHCC Foundation serves as the principal program and operational organizational vehicle of the National USHCC Chamber :
Nerwork. The following undcrwmmg opportunities through the USHCC Fou&danon wilk pcmm for philanthropically. focused encities
to engage and participate in the educational, policy Fact-fmdmg and consensus-

Annual chlslauvt Conference.

Euu P Investor cr Level 350,000

* Recognition by the USHCC Foundation thmughout Calendat Ycar 2007 as underwriting "Emrcprcncur Investor” partner and
supporter of the USHCC Foundation.

* One (1) reserved table of ten (10) at Legistative Awards Dinner and Legislarive Luncheon.
* Ten (10) Asll conference registrations {includes workshops and meal events).
+ Opportunity to distiibute small business educational materials in conference bag.

* Vireual placement throughout Calendar Year 2007 of appropriate sponsor produced educational video content withi the
. USHCC Found;mons Onhn: V|dto—0n Demand TV Lhanncfs as rcvnewtd and approvcd by the USHCC Fnund 6n.,

tomtréOOOOcm.ulhst )

. Venture Sponsof chel

- Recognition by ghe USHCL I'oundmon throughourl_alcndar Ycar 20()7 as undcrwrmng "Entreprcncur
'.suppor(cr “of rhcrUSHCC Foundauon

10 oves 40 000 cmaxl 3
J Opp()rtumty 0 dzsmbute small buamas educational mateéials in conftrcncc bag

* IntcricEpi arcnes Banner: pl'\ctmcm throughout Calendar Year 2007 with web link from USHCC Foundanon website 10
appropiiate resource driven section of sponsor website.

H02164

uilding activitics to take place during this dynamnc 17t

PHILANTHROPIC SPONSORSHIP I.EVELS —




_v.U'.s_.H"CC Foundation Sponsorv‘s;h_ip{ Qppqifti:ri“iiies S

M r Sponsor Level
. Exgh( (B) ful! confcrcnce xcystmuons (mcludcs workshops and meal cvcuts)

~_$15,000

* Opportuniry to dismbu(c promononai ‘materials in conference bag,

* Incernet partaer Banner plicement throughout Calendar Year 2007 with, wcb (mk &om U HCC Foundauon webs
appropriare resource driven section of sponsor website.

BRANDING SPONSORSHIP OPPORTUNITIES — o

Small Hxspamc Chambers Executive Schohrsh:p : AT $ 25,000 \
. Oppb uniiy.to.distribute small busmcss educauona.l matcrials in conference bag 0 T o ' i

* Four (4) full confcrence regmnuons (includes workshops and meaf events) * . ’ : o v

* Corporate visibility and fecognition in-  USHCC Foundation E-Newsletter as wcll as through scholasship announcenient E-Blase
to over 40,000 ermail list

* Corpouate visibility and recognition at sponsored event as rravel, lodging and conferehce rcg:stmnon sponsor of 12 executives of
small Hispanic chambers of commerce as selected by USHCC Foundarion in consultation with sponser

* "By Invitagion Only” mecting, with agenda established by sponsor in consultation & concurtence with USHC@ Foundnnon,
with alf Presidents thar are recipients of the Smal HISP:HHC Chambers Extumve Srhohrshlps during the Legislative Conleuncc S

e Opportunity for Sponsor Execurive to be scheduled for interview w0 be Aucd as p.wr ofU?HC( Foundation "Ltv: Web (,asnng'
of the chxslmvc Contcn:ncc

-$20,000

Hispanic Busmess Policy Dnalogue Fotums P 3
y forumt ingroditcrory

Presenting sponsor designation at mdustry-spccnﬁc policy duloguc Focum with opportum:y for. ) icf P |
remarks from sponsor Executive representative. B
» Five (5) reserved seats ac VIP cable of ‘the USHCC Foundation at d‘lc l.cglshnvc Awards Dinner.
Opportunity to disttibute smalf busiriess educational materials in confetence bag.

Opporeunity for Sponsor Executive to'be schcdtﬂcd for interview o be aired as-part of the USHCC Foundation. "vac Web
- Casting” of the begishcive Conference. .

v C agporate visibility-and recognition in USHCC E-ound;mon E- Ncwslcttcr as well as through Hispanic Business Policy Dialogue
Forum announcement E-Blast to aver 40,000 ema

» Possible Forum Poficy topics under- consndcmub .in¢lude Health Care Cost for Small Businesses, Federal & Corporate
Procuremcn, Telecommunications yis-Y-vis thc Latmo Business Community, Immigration Reform from a Latino Business Point
of Vnc\v, as well as odhicss with opportunity epen for sporisor suggestions.
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USHCC Foundation Sponsorship Opportuniiﬁ"g"s v

BRANDING SPONSORSHIP OPPORTUNITIES {confinued) IS
$20,000 :

i Live Web Cast via USHCC Fogindation Online TV.

* Four (4) full conference registrations (includes workshops and meal events).

: * Logo exposure on USHCC Foundation TV during web cast.
i ‘ - * Opportunity © disuibute promotional material in conference bag. .
+ Corporate visibility and recognition in USHCC Foundation E-Newsletrer as well as through Live Web Cast via USHCC
Foundarion Online TV announcement E-Blast to over 40,000 email list.
Opriorrpn,ity for Sponsor Exctutive to be scheduled for interview to be aired as part of USHCC Foundation “Live -ch'Caé(if\g' -

£ the Legishaive Conference.

k Latino Youth Entrepreneur Scholarship ) ' $15,000
. : + Four {(4) spaces at reserved VIP table of the USHCC Foundation at the Legislative Awards Dinner.
» Opportunity to distribute career and small business educational materials in the conference bag.

* Corporase visibilicy and recognition in USHCC Foundation E-Newsleteer as well as through Live Web Cast via USHCC
Foundation Ouline TV announcement E-Blast ro over 40,000 emait list.

: e (.orpomrc vxs:b;hry and fccégnmon through U§H( C Foundarion website 25.2007 Legislative Conference Larino Youth rravel,
. fodgmg and conference sponsor of }O smdcm patncxpams stlcc(cd by tht USH(..C foundauon in consulmnon wnh SPONSOL.

Nolice: The United Seares Hi panic € Hinesce !-oundznon is 22025 cx:mpr not unded in 1993 lor rhe purposts of
romating sound economic welkbeing. secmchr.of Hispanic owned businesses. the Hupamc iness ¢ y, the Hisp e
Chamber of C. ¢ nerwork: taf-and local); and improvémenc.of the cconomic status of the Hispanic community
theough educationakand other charitablé migans. It has been graneed 501 ¢ (3) Tax-Excmpt Statids by the Intetnal Revenue Service and as such.

" contriburions from Benefactors. members 2ndfor sponsors ave gencrally deductible as charifable d’onmbunons under the Internal Revenue Service
.Code Please.consisit with 2 cax advisor.in order 1o detetmine the appropriate @y treatmeiit of “sponsoishig, contiiburiops and/or other donarions

i Jccord:nte with applluble Faws. Thc bedera) Mdentification Numbcr of Iht USHCC meda 152 1754621
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USHCCVR,ggistration Form

* Sponsor/Registrant Information

17TH ANNUAL LEGISLATIVE CONFERENCE  March 5-7, 2007

[« N Policy: No returns will be provided after event date.

Tille Company.

Number of Employees
Compony Address
City Stole Zip
Telephone { } Fax { )

Emoi

Home Address,
City . Stale Zip
Chamber Affiliation (if applicable}

USHCC Sponsorship Oppor!uniﬁes {Check the cptions that apply}

Alianza Pcﬂnushlp
Plafinum §
tegisiotive "Awords Dinner” .
tegislative luncheon” .........
A Doy on the Hill for Hispanic Entrepreneurs .
Lating Receplion” ....
tegislative Reception
Concurrent Workshops®
Legislalive Agenda......
Chamber Executive Lounge ...
Gold Sp 1T
Sitver S hip

leglshhve Cong:ossnonol Directory.
Conference Bags .

Hotel Key Cards... $15,000
Broaze Sponsorship $10,000
Conference Badges . $10,000

Brass Sponsorship

Tronsportation to Capitol ..

White House Briefin "[temohvei( or sponsorship delails,
open to co-sponsorships

please contact the USHCC]

'UDDDUDDDDDGDGDDDGDDD

USHCC Foundation Sponsorship Opportunities

[Check the options that apply)
0 Enhoprensur Investor Sponsor level ... $50,000
O Venturer Sponsor level ...

Mantar Sponsor Level ..

Smol Hisponic Chombes

Hispanic Business Policy Diologue Forums” ..
Live Web Cost via USHCC Foundotion TV*
Lolino Youth Entraproneur Scholarship® .........

FOR INDIVIDUAL REGISTRANTS: [Check the oplions that opply}

€  Full Registotion (includes oll mec! events and receptions) ...
3 legislotive Awards Dinner
D tegislotive kuncheon

0909000

The USHCC encourages its membership Yo porticipate in visits to individual Congressional
offices on Capitol Hill to talk about our federal legislative agenda.

) would like the USHCC to set up Capitol Hill meetings on my behalf

| prefer to contact my Congressional representative to schedule my own meeting

I would like the oplion to attend a White House Briefing*

*Please nole: White House briefing is teniative, pending While House confirmation

For White Hovse Briefing ond Congressionul visits, pleass provide us with the followlng information:
Name {os it appears on photo ID}

First, Middle Initia} Last
Date of Birth
Social Security number

Method of Poyment
Check enclosed in the amount of $

Check #:

Bill the amount of § to my credit card

Visa MaosterCard American Express

Number | | |

Authorized Signature

Exp. Date /

Note: This application is a Jegally binding ogreement. Authorized signature is required.

Checks ond money orders must be payoblo to eulher U.S. Hispanic Chamber of C rerce
[regisiration and sponsorships} or V.S, Hi ber of C ce Foundoati
|sponsorships) and mailed 10 2175 K Srrael NW, Suun 100, Washington D.C. 20037,

Authorized Signature Date: / /.

Fax this form 1o {202) 842-3221 or register on-fine at www. uxhcc com.

Notico: The Uniled Stotes Hisponic Chamb« ol C isa jon founded in
1979 lor the purposes of pr g the di t and growth of H Htspamc ownod business. K has

b«n gmn o 50](c}(6) Io.x slatus by the Internol Revenue Service, and as such, conlributions from

s, members ond or sp are nol g lly dechuctible as chanlable conlributions under
the Internal Revenue Code. This may not prech de reciment as o busi Please consult with
© tox odvisor in order lo determine the applopnaio lox treatment of sponsouhlp or dues amounts in

accordonce with opplicable laws,

The USHCC Foundation is o p operating lax-exemp! notfor-profit organizolion as designated under
Section SO1 ¢ {3} rules of the  Inernol Revenve Service {IRS}. The Uniled States Hisponic Chomber of
Commllca Foundahon isa 'axexampl notforpeofit founded in 1993 for the purposes of promating sound

g and ! of Hispanic cwn-d businesses, the Hispanic business communily,
the Hisponic Chambel of Corm leolk {inte: }, notional and ‘ocoD ond improvement of the
economic stolus of the Hispanic ducolionol and other choritable meons. It hos been
granted 501 ¢ (3] Tax-Exempt Siokss by the lnlcmol Ravenut Sarvm ond os such contributions from
benefociors, members and/or sp are g os ibutions undler the
Internol Revenve Suwzn Code. Plecse consul with o lox advisor in order fo dnlonnmo the opproprioie lox
¥eol of ibukons end/or other donations in de with applicoble lows. The

Foderc! ideniification Numbel of the USHCC Foundation is 52-1754621.
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[Saludos!

FDAVID €. UZARRAGA
(ke of the USHCC Soard

It is my pleasure to welcome you to Networking, the quarterly journal of the
US Hispanic Chamber of Commerce (USHCC). This fhrst issue of 2005
heralds a “new day” for USHCC, as it begins its second quarter century as the
premier advocate of the two million Hispanic owned businesses in the U.S.

Hispanic businesses comprise the fastest growing segment of American business.
Our consumer purchasing power now exceeds $700 billion and is projected to
reach $1 willion by 2007. However, this doesn't include the revenue generated
by the 8 to 10 million undocumented workers in the U.S. or by the more than
4 million residents of Puerto Rico.

Since my election as Chairman in September 2004, we have undertaken an
aggressive analysis and assessment of the Chamber, and have redirected our
operations, programs and finances to be a more responsive, proactive and
efficient resource to our constituents.

Among the foundational cornerstones of my administration is the development
of an aggressive and effective legislative agenda that establishes a bipartisan
process to continuously advocate within the hails of Congress — a national
Hispanic business agenda that is aligned with local, state and national Hispanic
chamber interests.

Our newly revamped publication echoes the chamber’s new direction as we've
included new features and resources to better serve our constituent chambers,
their member entrepreneurs as well as the corporate and government colleagues
thar request more information on this rapidly growing business sector.

As the USHCC's 15" Annual Legislative Conference begins, we celebrate the
growing influence of Hispanics in the governance of our nation. With a re-
newed commitment to our constituents, we have prepared a vigorous legislative
agenda addressing several key issues affecting the establishment, growth and
expansion of Hispanic enterprises. We urge all of our members to participate.
Inside you will find a schedule and agenda. Your participation at the policy
making level is crucial to the achievement of our agenda on Capirol Hill.

Please take time to read the information included in these pages. And then save
it as a resource. We hope that Networking becomes a reference and resource on
all facees of Hispanic entrepreneurship.

As advocates for the Hispanic business community, as representatives of federal
agencies, as.managers of Fortune 1000 corporations, we must all do our part
to create opportunities for Hispanic business owners to become pan of the

,L)J/Z}/
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mainstream of American economic life.

‘Mare Rodriguez, A

Mosse9 Vill&iredl ;

Paul Rodriguez, Kansas. City, KS**
.léoneﬁe Hernandez-Prenger, Kansas Ciy, MO

R'egion v »
ben Acosta Detroit, Ml
then' E. Rangel, Chicogo, IL** "

"_. Ge ge Franco, Mliwoukee W!*

" Alfred Placeres, New Yoik, NY

Alex Garxia, Newark, Nj

Region Vi

Jackie Rojas-Quifiones, Tompa, FL
Robert Chavez, Antioch, TN**

Luis J. Torres-Llompart, Rio Piedras, PR*
Enid Toro de Baez, Hato Rey, PR

> Denotes Regionnd Chair

> Denotrs Foundution Chair

* Denotes USHCC Foundution Bourd Member
v+ Denotes USHCC Foundation Vice Chair
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Member Servrm
_ Rick leal -

Special Assisiant
20 the Presidens

Pedro-Morti nez
Accountinig Manager.*

Shana: Mosher
Direcsor of Special Projects
USHCC Foundasion

“William Rodfigvez
" Chief Financial Offier
Georgina 'Saj"gue;]{b
Monager

Events Services

Lourdes Saintidgo
Vice President and
- Execwtive Producer
“Hispanics Today”

Zelondia Tapia
Munager
Disbursements and Billing

Connie Valiente
Direcsor
Corporaie Relutions and

Member Services

CTRODINYY 2NNK

Fporsite. R(/Ahm_g‘/lzﬁiur

Massey Villarreal
Chair of the Board
USHCC Foundasion

Frank Lopez
President
USHCC Foundation
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NETWORKING H02273 " PAGE 3

Dear Friends,
The US Hispanic Chamber of

Commerce Foundation is excited

to let you know of our plans as we
forge ahead with new ideas and new
perspectives throughout the year. Our plans include unique
collaborative efforts in leadership development opportunities
and programmatic initiatives that will benefit a broader
constituency.

Since 1993, our mission has been to help young Latinos reach
their dreams of becoming successful entrepreneurs. This
commitment remains and will continue to be strengthened.
New on the horizon is a broader perspective in developing
specialized programs with a more focused objective: that

will serve Hispanic chambers of commerce and the growing
Hispanic business community across the country.

Through our efforts we plan to reach long-standing and newly
established business owners with tools and resources that

will provide them with access to opportunities in the areas
of technology, procurement, corporate matchmaking, youth
entrepreneurship, and leadership development. By working
hand in hand with the United States Hispanic Chamber of
Commerce and our mutual partners and sponsors, we will be
able to maximize our efforts to build capacity, and increase
entrepreneurship and business development. Also, our focus
on the state of the economy vis-3-vis Hispanic entrepreneurs
and Hispanic communities will center on results-oriented
strategies. Stay tuned to our website for more details.

We are also excited to inform you about the formation of a
Council of Economic Advisors. The Council will serve asa
policy and research arm of the USHCC Foundation as well

as a vehicle that will allow us to provide our constituency the
most current news and information about economic trends,
social and legislative issues as well as newly released policy
studies and reports. The Council will comprise of renowned
research scholars, social scientists and economists. In the area
of technology, we will continue to expand our web-based
projects through our Foundation Web Portal. In partnership
with the USHCC, our new and existing partners will learn of
some of the unique forward-thinking ways to build upon their
investment and commitment to the Hispanic community.

We invite you to take a few moments to read more about
the USHCC Foundation in Networking. Then, make plans
to join us as we strive to open the doors to opportunity and
economic empowerment for the Hispanic community.

Sincerely,

e




FEATURE

_‘States‘Hispﬁni; Ch'\m O r'of _Cprj}'nlcrcc. The

‘commirree, comprised of the USHCC Board’s six

region:ﬂ chatrs and representatives of corporare
partner companies, had their work cur our for
them; they needed ro find someone to elevare
USHCCs presence in Washingron, DC as well as
around our nation. Someone who could execute
board policy and whose initatives and outcomes

-

would be aligned with the overall vision of the

organizadon. The goal was o find a new president

for USHCC by the Seprember convention, Local

chainbers provided input on skills required in
.next president: this information was work S8

. tfie job description: The'committee en St

executive search firm; potential candfElEy=tat

from backgrounds ranging from flysteletiRed]

government to chambers of coyfiEMRVIBEEIT

qualifications; however, one sl IR R TIN
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Armando Ojeda comes to USHCC from the Michigan
Hispanic Chamber of Commerce, where he served as executive
director for over two years. In this short span of time he was
able to revitalize the organization, going from managing crisis
situations fo earning a reputation for the positive impact the
Chamber’s work has on its constituents. The search committee
selected Armando because he brings a diverse background of
business operations, communications, and corporate reputation
management to this leadership role. His reputation in Detroit
was stellar, earned by his ability to bridge the gap berween
corporate and the community. Orlando Padilla, director of
General Motors' Public Policy Center and member of the
search committee, commented on his vision for USHCC in
the coming years. “USHCC must become an institution that
has impact, clout and influence, with the ability to make things
happen and positively affect its constituents,” commented
Padilla, “Armando is the person who will move us in that
direction.”

“USHCC must become an institution that has impact, clout, and influence,
with the ability to make things happen and positively affect its constituents.
Armando is the person who will move us in that direction.”

We asked Mr. Ojeda his vision as he takes the helm at USHCC:
At this point in our history, a great upside potential exists for
the time and resources invested into the Hispanic business
community. From Fortune 1000 corporations to large
established firms from Latin American countries to smaller

yet substantial local businesses; all are actively seeking new
consumer relationships as well as commercial exchanges with

Hispanic owned enterprises. Why? Because of the rapid growth

of Hispanic owned businesses and the increasing affluence of
L d
the Hispanic consumer market.

The United States Hispanic Chamber of Commerce is the
advocacy organization through which the interests of our
membership and the nation’s two million Hispanic owned
businesses are expressed. The USHCC is again resuming its
preeminent role as an advocate for federal legislation to spur the
growth of our businesses and address the concerns of Hispanic
entrepreneurs. We are now positioned as an influential voice
on important legislation such as Dominican Republic-Central
American Free Trade Agreement (DR-CAFTA) and on issues
affecting Hispanic businesses, including health care affordabilicy
and participation in federal procurement programs.

CODINICE DNONKR
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The USHCC has a dedicated focus on the needs and
concerns of its membership. USHCC is actively engaged in
developing programs that will deliver tangible benefits and
strengthen the capacity of our local Hispanic Chambers 1o
enhance opportunities for Hispanic business owners and
corporate partners. To achieve positive outcomes in these
areas requires that USHCC maintain frequent and substantive
communication with local Chamber leaders. Today, this is
being carried out through initiatives that consist of holding
USHCC Board meetings in various sites across the country and
outreach to local Chambers by our six Regional Chairs.

USHCC is an established and credible organization that is now
exercising considerable influence on issues that affect the growth
of Hispanic business and the economic development of our
communities. Through this and other media, including our
nationally syndicated TV program, Hispanics Today, USHCC

is giving America a glimpse of its economic future by telling the
inspiring stories of successful Hispanic business owners.

— Orlando Padilla, Co-chair, Search Committee

ARMANDO OJEDA
Born: !ngl’ewobdl Co|iforl?ig' ‘ll";
Age: 56

i*let__itnge: Rjﬁexiconf . |

Universify:. BA, MnchﬁganSfate UnwefS'iY

- :Ei‘ifén Job: ‘KMEX-EM“'I?{'TUICSGH, Arizona

. Work Experience:
¢ Exécufive Director
Michigan Hispanic Chamber of Commerce
» g . Text's Regional Director
Hispani¢ Scholarship Fund

e Vice President, Prevention, Safety and Healih
levi Strauss & Co.

*  Broadcast jousnalist with several
Detroit television and radio stations

Family: Wife, Kathleen, and two children
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i & ‘\\3 i i" g —é % ® This year's Legislative Conference, “The Power
Y p ;5 1o -of Advocacy: Advancing the Cause of Hispanic

Business,” will be the first major event to take place

under the new USHCC leadership; the agenda
Th e N ew USHCC brings to the hill is stronger than ever. The

two day event, taking place on April 19-20, 2005,

is slated to bring the Chamber’s most pressing issues

) Le l S | a tlve into the limelight. Events include plenary sessions
3 delivered by key members of Congress, as well as
B l e informative breakfasts and luncheons. Senators

Ken Salazar (D-CO) and Mel Martinez (R-FL)

will be honored at the welcome reception; and

Lifetime Achievements Awards will be given
to Senator Orrin Hatch (R-UT) and
Senator Edward Kennedy (D-MA)
during the Gala Dinner ar the
Ronald Reagan building in the

- heart of Washington, DC.

. MA2977
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The program brings together Hispanic elected ofhcials,
members of Congress, government leaders, influential Hispanic
entrepreneurs and members of corporate America to discuss the
most Current and critical issues affecting the Hispanic business
community. National and local experts will discuss several
major issues pending in Congress and the Presidential briefing
will inform participants on how the current administration’s
plans will affect Hispanic businesses. Time has been allotted

for participants to go to Capitol Hill and meet with their
Congressional representatives. Member participation in this
conference is of utmost importance in shaping current and
future USHCC public policy and Hispanic business.

Many issues vital to the Hispanic business community will be
addressed during the Legislative Conference, among them:

EDYWARD £, KENNEDY
U.S SENATE
{D-MAJ.

Healthcare Affordability

Unreasonable increases are causing Hispanic businesses to
minimize their benefits packages and in some cases eliminate
healthcare alcogether. Small businesses have little leverage in
negotiations with healthcare providers and are at risk of having
to cancel insurance policies altogether because of one high risk
employee. Possible courses of action include promoting small
business tax credits, immediate tax deductions, as well as urging
legistacion of association health plans, which will Jower costs
for small business.

Small Business Tax Reform

Small business owners spend countless hours and billions of
dollars each year filing tax returns. The current tax system is
needlessly complex and in need of reform and simplification.
USHCC is exploring ways to urge members of the House and
Senate to simplify the tax code, in a way that is nor detrimenal
to small business.

CAFTA
DR-CAFTA has been constructed 1o level the playing held
berween the US and Central America (including the Dominican

PAGE 8
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{R-80}
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Republic), ensuring that bilateral trade flows freely berween
the regions. Because USHCC recognizes the economic
benefits resulting from this trade agreement, the organization
supports the passage of DR-CAFTA. However, USHCC also
acknowledges the need 1o advance social health and workplace
protections in the region, and advocates for monitoring of
labor protection laws and commitment of resources to address
healthcare issues for workers and families.

Guestworker Opportunities

Under current US law, employers may hire foreign temporary
workers to fill jobs essential to the US economy. Some
industries have stated that the existing programs do not

allow for enough workers to meet demand and they can

not find Americans to fill these positions. USHCC will

" HECTOR BARREYTQ -
ADMINISTRATOR
13,5, SHAALL BUSINESS
ADRUNISTRATION

ORRIN HATCH
U5, SENATE
®-0h

support legislation that creates guestworker opportunities
with a pathway to citizenship; incorporating a humanitarian
component as well as reasonable numetical limits.

Advancing Procurement Opportunities

*  Reciprocal Certifications: Currently small businesses must
undergo separate certification processes.at the federal, state
and local level, as well as in the private sector. USHCC
urges the creation of a certification program that offers
reciprocity for those businesses that are SBA 8(a) certified,
lessening the burden on the minority business community.

+  Size Standards: USHCC will urge members of House and
Senate Small Business Committees to conduct hearings
on SBA’s size standards to ensure standards match market
conditions for minority small businesses.

+ Transportation Equity Act Legacy of Users (TEA-LU):
Urge members of House Transportation and Infrastructure
Committee to maincain the provision for minority small
business utilization in the final version of the Act.

H02278 SPRING 2005




+  Credibility in Federal Small Business

Reporting: Large businesses are

® mistakenly being coded as small
businesses for award purposes; creating
misleading figures for small business
utilization. Congress must stop this
so that the credibility of the Federal
Government in meeting small business

® awards maintains intact.

¢+ Contract Bundling: Work with
members of the House and Senate
Appropriations Committee to consider
actions to improve small business
® participation and reduce contract
bundling.

-HYDIA B, VELASQUEZ

11.5. HOUSE OF REPRESENTAYIVES

0-HY)

GRACE RAPOLITAND
I3 . HOUSE OF REPRESENTRTIVES
{D-CA}

USHCC will capitalize on the capiive
audience to announce a new tool that
harnesses today’s technology to drive their
legistative agenda from a grassroots level.
Individual legislator voting patterns are
caprured and tracked by this innovative
system. For the first time ever, the USHCC
and its constituents will be able to deploy
action alerts straight from their PCto 2
legislator’s desk. CAPWIZ will further
increase the influence and presence of
USHCC, their local affiliates and Hispanic

Business members, and will soon be

available to chamber members.

USHCC leadership is confident that this
yeat’s Legislative Conference will drive the
legislative agenda to achieve positive reforms
thac will ultimately foster HBEs growth.
We hope to see you in Washington, DC this
month!

SPRING 2005

B ppointments
pers of Congress

‘eceplion

ation

tal Breakfast

five Plenary Sessions ,
sall Business Tax Relief

ealthcare Affordability

MBE Policy Advocacy
CAFTA & Guest Worker

11:30 AM - 2:30 PM
6:00 PM - 7:00 PM
7:30 PM - 10:00 PM

Presidential Briefing
Legislative Awards Reception

Legislative Awards Dinner

For latest schedule details and updates,
visit www.ushecc.com.
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In the last few years, the United States Hispanic
Chamber of Commerce (USHCC) has implemented
programs and initiatives to help provide access to capital,
support economic empowerment, encourage business
growth and create wealth for its membership base. The
USHCC Foundation, the nonprofit charitable arm of the
USHCC, is broadening its mission this year by launching
several programs that will serve as an extension of
USHCC’s efforts, but with a specific focus to narrow the
wealth gap among the Hispanic communiry.

“The Wealth Among Hispanic Households,” a Pew
Hispanic Center analysis of data from the Census

. Bureau, found that the 2001 recession and the jobless

recovery that followed were much harder on the ner
worth of minority households. Berween 1999 and

2001, the net worth of Hispanic and non-Hispanic
Black households fell by 27% each while the net

NETWORKING
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worth of non-Hispanic White households increased by
2%. On the other hand, there is some good news for
minority businesses. According to a recent SBA Office
of Advocacy report, from 1997 to 2001, minority-
owned businesses expanded: 34% of Hispanic-owned
establishments expanded; 32.1% of Asian and Pacific
Islander-owned establishments expanded; 27.8%

of American Indian and Native Alaskan-owned
establishments expanded; and, 25.7% of Black-owned
establishments expanded.

“Business ownership and entrepreneurship is a launching
pad to wealth accumulation,” said Massey Villarreal,
Chair of the USHCC Foundation Board of Directors.
“As Hispanic leaders and decision makers, we must

make sure that our community can compete at a level
playing field to join the sociery of ownership.” The
latest USHCC data shows that the majority of its

H02280
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USHCC Foundarion
wants to provide
access to these same
opportusities to its

membership classify
themselves primarily as
professionals, business

’ owners or managers,
and work in education constituency — Hispanic

and professional service chambers of commerce,

fields. Those that are Hispanic small business

business owners are involved primarily in the areas of rerail, owners and up and coming entrepreneurs. Yet, Frank Lopez,

service or construction. . USHCC Foundation president added, “Without meaningful

opportunities that provide viable options to buy a home,

educate, build skills, or nurture the entrepreneurial spirit, our

community will continue to lag behind when it comes to wealth :

accumulation.”

Making the issue of wealth disparities among its newest

priorities, the USHCC Foundation plans to convene the

philanthropic community, Hispanic chambers of commerce,

business leaders, housing experts, legislators and corporate

partners. Among the goals is to engage a cadre of experts in a

PS dialogue to address the problems that contribute to the wealth
gap and find a solution to fix it. :

. Economic disparities still
exist among minorities

Experts havé long attributed the widening of the wealth gap
to a series of obstacles including limited access to financial

investment opportunities, homeownership barriers, and fewer - ndifion.is:formin
= {CEA). Thns cdvrsory body fo th | , _
or to build a savings whether as a safery net or retirement. ;.composed of natisnally recogni \‘éd and credenhnled economzsfs.

According to the Pew Hispanic Center study, the ownership
of a home bears a strong relationship with the net worth of a

assets that will help pay for the high costs of college tuition

- 'soctal scignlists and sociologisis.

household. Homeowners own more of other assets and have a Workin'g\i_n parinership with renowned Hispanicfocused think
huge advantage in net worth over renters and other households. tanks, the. Council’s gaals will be to mainstream Hispanic
Hispanic homeowners, in fact, have a net worth thac is half the businesses, identify scholostic and applied research papets; tead ~ -

wealth of non-Hispanic homeowners. Non-Hispanic households public policy studies, and convene forums 1o define the state of

are much more likely to own homes and that creates an even . . . s
entrepreneurship and economic development affairs that impact the

4

bigger gap in wealth across the two groups. Hispanic communily. :

Current trends show that those who own a business are more

likely to own a home, live in better neighborhoods, have their There is not enough research or data about Hispanics and the

children atrend betrer schools and enroll in a four-year college economy, business, wealth disparities, investing. By collaborafing

or university, and the family has access to better healthcare. The with experts we will be able to implement new research,” said
Massey Villarreal, Chair of the USHCC Foundation.
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o7, Oﬁce of Small and Dzsadvan A7
Busmess Un/zzat,_vn (@ Di U)

promoting the use of smally : -d.8(3), womén-
“owned, Veteran-owried, seivice-disabled vereran- owned and . . ) o o )

- HUBZone small businesses within a federal agency’s. acquisition ~ Make it a point to vxsn_t Ihc websxte of thc.agency 4 OU.WISh to
" 'of contracts and services. Marketing to the federal governmeni arget, then make a-call to the OSDBU director. While the
takes substanitial effort, and the sales cycle is notoriously long. OSDBU is headquartered in Washington, DC, an agency's .
o, by getting to know the agency’s OSDBU, HBEs can ° regional offices provide the same funcnon, albeit sometifmies’

increase their chances of being awarded government contracts and
du<.c che tirde bcrwcen mquetmg and makmg a PmﬁL . «OSDBU, the next time something comes across their desk

csyouE ares of expertise; shey juse mighr think of your busing

under another ttle; : By forming a rclanonsh;p with your loca

To find the OSDBU in a particular federal agency, enter -

s (hat ))ave been under~repre.scntcd in governmcm - OSPBY oivthe agency’s-website search. For comprchcnslvc

mracung, i Hlspamc -owned, women-owned, service dlsabled - mformanon on the OSDBU function: throughout the feder,
government as well as events and resources of interest to smll

erans-owned, etc. Similar to the supplier diversity function ; "
the estporate sector, the OSDBU itself is not a procurement - and diverse businesses, www.osdbu.goy.. . :
office, but serves as a liajson.berween the small business ... L , ' : ‘L' ‘
community and the agehcy procurement officers. While it doea EE

) _ not procure services or award conrracts, they serve-as a source of S 5“’ ANN“AL @sb . U
“information on how best to market your small business to the PRQG“REMENT CQ 1 EREN

agency. OSDBU directors and thexr staff may make introductions -
to contracting officers withinjihaieaancsa

upcoming developments, prj
the pipeline. As pare of its'nd
small vendor pool available
training and technical assisg

Each OSDBU office is diffd

5.+ 8:00 a.m, - 3:00 p-m.

_4 500 Pennsyfvomu ‘Avenvé; Upper Marlboro, MD

Don’t miss thls opportunity to'market your business! The

¢ Some offer vendor outreach conference offers educational seminars on doing business

sessions, where small busin ners can sign up to have a one- with the government, one-on-one counseling sessions with
on-one conversation wich Jilkency specialist on upcoming federal procurement personnel'as well as a business expo
opportunities in their indu OSDBU webpages are a wealth featuring federal agencies, prime contractors and small

of information; agencies pfg pgrecasts that announce upcoming : businesses! See www.osdbu.gov for more information or

requests for proposals (RF Fhers feature lists of prime con-

to register online.
traceors and che subconir

1ces thcy seek.

: 3 Sr |
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USHCC is currently working to
understand the traditional lack of
participation by Hispanic business in
Jederal contracting, Chamber leadership
is examining how they address the

issue of advocacy of Hispanic Business
Enserprises (HBEs) in the federal

procurement process.

Years ago the Federal government
formulated several programs to
encourage the participation of small
and disadvantaged businesses in the
federal procurement process. These
programs include self-certifying, as
well as more stringent programs such
as HUBZONE, SDB and 8(a). After
experiencing sustained growth, the
programs have matured and become
institutionalized, achieving varying
levels of success in each agency. In
today’s environment, it is harder for a

SPRING 2005

participant in these programs to be
seen and heard.

Many barriers still exist for

HBEs to obtain work with the
federal government. Businesses
headquartered in Washington, DC
have more access to information

on the procureinent process.
Disseminating information across the
US has proved challenging for the
government; therefore many HBEs
are lacking an understanding of the
procurement process. While highly
encouraged, forming a relationship
with the agency OSDBU may not be
easy if your business is located far
from agency offices.

Long term contracting vehicles,
such as GSA schedules, have
added additional barriers to entry.
Substantial time is required for

NETWORKING

a PROCUREMENT

preparation and extensive price
negotiations are the norm. Due to
economies of scale, small businesses
can’t always match the prices of larger
corporations. Unfortunately, these
vehicles often predetermine who

will be considered for government
contracts. Designed to improve the
efficiency of the procurement cycle,
bundling was conceived during recent
procurement reform. Bundling reduces
the number of small contracts and
places the responsibility of utilizing
small businesses on prime contractors.
Although subcontracting plans are

. required on substantial contracts,

oversight is insufficient and can result
in small business dollars being awarded
to large corporations.

USHCC’s new leadership has made
easing opportunities to federal
procurement one of the key issues
on their agenda; striving to be more
effective in educating HBEs about
opportunities in federal government
and the procurement process.

One of their first steps was to

establish the Procurement Council,
that addresses ways for USHCC to

be a better advocate for HBEs in the
federal procurement process, as well as
examining reforms to ensure they are
fair and equitable. Initiatives include:
“Wetking

provision for minority business in a

a ten percent

major transportation act

*  Reform of SBA’s size standards

* Determining the effectiveness of
the anti-bundling policy currently
in place

*  Establishing the basis for lasting
relationships with OSDBUs from
each agency

USHCC encourages HBEs to
proaclivcly‘scck federal work; the
Chamber is working on behalf of HBEs

to minimize the existing barriers.
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MEMBER RETENTION:
Time & Technology

The American Chamber of Commerce Executives (ACCE)
discusses two strategies for member retention: membership
tracking technology and a timeline for new member contact.

¥ o :

T VT i GG LG e
Membership data programs understand reports to analyze member the Harvard Business Review, the simple
® Membership software is perhaps the trends. fact of asking a customer for his or her
most important item in the membership opinion about a company’s performance
tool belt. At a minimum, database Contact and task reminders was, in itself, a successful retention tool.
programs should allow you to track Use electronic reminders to contact By asking members for their feedback, we
member information, contacts within members at specific times throughout tell them they are important to us. Online
an organization, event and committee the year. Set a reminder to send an survey programs are a cost-effective way
o participation, as well as financial appropriate letter or e-greeting for join to gather information and provide robust
information including dues and non- date anniversaries, birthdays, successful reports and push-pull marketing.
dues. Programs should help you track " project completions, etc.
referrals and report those referrals to ;
your members efficiently and quickly. Online survey tools 1
Reporting capabilities should provide In order to maintain effectiveness in the :
@ a broad array of easy to use, casy to future, chambers need to have access to

member feedback. According to a study in

BER Upon processing a new member application, a welcome packet is mailed with a letter from chamber staff
» or executive. The packet includes everything our members should know about the chamber.

NS

| -‘ ME}M' ‘
o p

Invite member to attend a new member reception and orientation; which are held.just prior to an
evening networking event and include information about how members can utilize their chamber
membership. New members are identified with a special nametag and are encouraged to stay for the
event to maximize their networking opportunities.

DURING THE
1ST QUARTER

The member receives a letter explaining how to market the business through the Chamber.
The letter includes information detailing both free markerting opportunities (example: listing in
business directory) and paid (event sponsorship).

Mermnber receives a call from your staff to see how things are going and answer any
questions. Doing homework before the call is vitally important, such as measuring member
participation to that point. This conversation uncovers any needs or opportunities to further
provide the member with benefits and a return on the membership investment.

AT FOUR MONTYTHS

A survey is sent out. The answers help determine members’ interest in renewal, which

AT SIX MONTHS in turn, allows for another six months to proactively address any concerns.

Source: American Chamber of Commerce Executives, wwwm.acce.org

PAGE 14 NETWORKING ' H02284 SPRING 2005



mmonty-owned employer estabhs'hmems had lower survival rates than non-minority-owned:
employer establishments. At the same time, minority-owned establishments had higher

expansion rates and lower contraction rates than non-minority-owned establishments.! The'

Hispanic business survival rate was highest in the manufactaring andirerail sectors. ;-

The USHCC Foundation will expand its reach to serve the USHCC chamber network and
membership which is comprised largely of small business ownets involved primarily in the
areas of retail, service or construction. The SBA analysis shows that the survival rate of all
U.S. businesses was highest in the manufacturing sector (74%), followed by services (72%),
wholesale (71%), and agriculture (70%).

The Foundation will leverage corporate and public support to develop successful capacity
building programs. One of the specific capacity building opportunities the Foundation

will plan to offer in the future are Targeted Professional Development Scholarships to

Latino small-business owners from various industries. “The success of our entrepreneurship
programs has been due in large part o our pariners and sponsors who embrace our mission.
10 support entrepreneurs wholeheartedly. Now, Hispanic chambers of commerce will be able
to take part in the Foundation’s specialized programs and inidarives,” said Frank Lopez.

FOOTNOTES
! Dynamics of Minority-Owned Employer Fstablishments, 1997-2001, SBA, February 2004

SPRING 2005 NETWORKING

Progrom; Youth Entrepreneuiship Internethased

CHAMBER ACCESS

e r ;-Bu;mess |
orkforce Development
* Initiatives

“Summerin-Washington” Internship Progrom; '
Industry Specific “Youth Business Incubation”
Progrom; “Agtess to Sucess”™ E-Mentoring

“Business-to-Business” Marketplace

T"‘t ‘pol ySup ort and
ifrastructure evelop

ent

- mfémet' Ponul.Websire; Caso Cyber Community

* Technology Centers; “Gadges for Success”
Support Program; “Nationol Lofine Way”
Annua! Charitoble Appeal and Employee Giving
Compaign; USHCC Capital Building Compaign
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AZHCC Presents Black and White Ball

The Arizona Hispanic Chamber of Commerce will hold its premier
event, the Black and White Ball and 2nd Annual Business Awards
on Satrday, April 23, 2005 at the Arizona Bilimore Resort and
Spa in Phoenix. The event
i vill begin with a receplion
fand silent auction, followed
by dinner and dancing. “We
are proud to celebrate the
47th year of this event which
‘has become a tradition that
our business community looks
Horward to every year,” said
FHarry Garewal, President and
CEO.

- Presented by Qwest, the
evenl’s sponsors include
Wells Fargo, American
Family Insurance, City of
Phoenix Aviation and Arizona
Public Service. Contact Chris Mendoza at 602-279-1800 or
chrisim@azhcc.com or more information.

() Al Montoya, 2004 Bourd chair, Pat Quinn, Qwest President
~ Arizong, and Horey Garewol, President and CEQ of the AZH(C
. pose for photo ot fost yeor’s annuel Block and White Bok.

Former President Bush
Keynotes Houston
Hispanic Chamber of

® Commerce Event
A longtime friend of the Houston
Hispanic Chamber of Commerce
{HHCC), former President George
H. Bush, served as the keynote
speaker at HHCC's 12th Annudl

9 Meeting & Corporale Pariners
tuncheon on March 1st.

Rick Joromiflo, (1 hamnan Hauston HM{
Chomber of (ommeice ond Former President
George Bush

Founded in 1977, the HHCC

celebrated its 28th anniversary ot
the event, recapped ils 2004 accomplishments, elected new board
members and outlined iis plans and direction for 2005.

® Hispanic Chamber of Commerce of
Wisconsin Prepares to Host USHCC’s
26th Annual Convention and Business Expo

The award winning Hispanic Chamber of Commerce of Wisconsin
is hard at work preporing for the USHCC 26th Annual Convention
ond Business Expo, set for September 14-17, 2005, in the city
of Milwaukee. The excited chamber stoff hos already put forth

® extensive efforts in fundraising ond engaging all of Region IV in the
planning efforts of what promises to be the best convention yet!

“We are working diligently 1o secure convention sponsors and

the planning commitiee has done an incredible job in raising
awareness about the convention,” said HCCW's Director of Project
Development, Debbie Kreitlow.

® The traditional convention offsite evenl, this year themed “Latin
Palooza,” is set along the Milwaukee River ot The Peck Pavilion,
ond will include o battle of the bands, local treats with o Latin
Hair, as well os a fireworks disploy. See page 17 of this issue for
more on chamber activity in Milwavkee.
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USHCC President and CEO Armando Ojeda to
Keynote at HACCRI Sth Annual Banquet

The Hispanic American Chamber of Commerce of Rhode Island
will celebrate its 5th anniversary at its Annual Meeting and
Banquet on April 26, 2005 at the Rhode Island Convention Center.
USHCC President and CEO Armando Ojeda will keynote the event
to be held in conjunction with the Grealer Providence Chamber

of Commerce’s 2005 Business Expo. The event begins with a
cocktail reception at 5:30 p.m. For more informafion, contact
info@haccri.org.

4th Puerto Rican
Fiestas Patronales
Held in Dania Beach, Fla.

The Puerto Rican Hispanic
Chamber of Commerce of
Broward County held its 4th
Puerto Rican Fiestas Patronales
and Business Expo from Feb.
10-13, 2005 in Dania Beach,
Fla. The four-day event atiracted
several thousand attendees. The
Business Expo generated over
$10 million in referrals and leads
for business owners. Artisis and
artisans from Puerto Rico and
throughout Latin America exhibited {and soldl) their wares. The
music line up included a roster of Salsa stars such as Ray Barreito,
Tito Allen, Yolonda Rivera, Luisito Rosario, luiguie Texidor, Puerto
Rican Power and many others.

LBA Rolls out
2005 Capital Access Program {CAP)

The Capilal Access Program {CAP), a unique equily-oriented
program sponsored by the Latin Business Association {LBA),
continves to build on its success from 2004. Lounched last April
ond hosted monthly by the LBA Inslitute in Los Angeles, the program
prepares members lo participate in capital markets, and matches
firms seeking equity capital with respected institutional investors.

Fronk Nieves, President, The Puerto Rican Hispanic
Chomber of Commerce of Broward County, presenting
on award to Cuban Pets, legend in the Dancing
industry.

“The siructure of this program allows oll of our members to grow
comfortable with the equity funding process, while immediately
satisfying the needs of many who are ready for institutional equity
capital today,” said Martha Montoya, LBA Capital Access Program
Chairwoman. For more delails, contact Marcela Gasanz at
marcelagasanz@yahoo.com.
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xpo; scheduled rScptember 14 17 2005 in Mllwaukec,
Wiscoiisin The city'of Milwaukee continues to witness
spectacular g:ow;h of the Hispanic community; according o™’
recent census data the Hispanic population increased 107%.
An explosion of Hispanic owned businesses has followed partly

_ due 1o the hard work of the HCCW

When asked abour this years ann'ual Convention, President
& CEQO Maria Monreal-Cameron 'cx"claimcd "Hang onto

. your sombrerds! We are geared up for this convention!” The
‘HCCW. will host a pamde anid an offsite event themed “Lagin
s Palooza,. dmmg this year's cénvention, and has alieady received
" the suppot of local political and business leaders. A cpial

campaign for €onvention sponsorships has raised over one

; mllllon dollars

. Ms. Monrcal—Caﬂ'\exon, the driving force behind HCCW, has

lived what many conisider an extraordinary life. She is one of

thirteen children born to Mexican immigrants, who played an

active role in the lives of her six children as a fulliime mother
before joining the HCCW in 1989.

A second capital campaign is responsible
for ewo million dollars raised for the
new headquarters of the HCCW,
already known as the HCCW

Center for Economic and Business

constituents that we need to support one another. Look w0t 13

‘s a.one stop shop for information on growing a sm

“There are
obstacles and challenges
in opening a small business
and we are here to belp.”

chamber membership directory and find out if there is a memb 7
that can accommodate your needs.”

A 12,000 square foot building may seem like a lot for a four
person staff; the HCCW also serves as the local office of the US
Srhall Business Administration (SBA). Their facility funcuons
as a small business ineubater for over 30 Hispanic busmesses
Not only does it prévide mcmba(orspace HCCW akso serves

I businiess,

mcluding assistance in accessing capital. “Thete ate o
challenges in opening a siall business and we are hera:to help,”

" said Ms. Monreal-Cameron.

HCCW has. established their 563-member chamber as a

major player in the state of Wisconsin while affording many
opportunities to its members. HCCW provides its members with
an opportunity to speak out at monthly meetings. The chamber
hosts an annual banquet, a quarterly business card exchange, and:

HCCWJobs.com, which connects talented Hispanic professionals:

with employment opportunities. And if that’s not enough,
HCCW provides scholarships and support to future
Latino leaders. Three $10,000 scholarships
and one $1,000 scholarship are awarded
annually to young Latinos pursuing their
undergraduate studies.

Maria Monreal-Coameron H02287
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GETTING  NVOLVED

Why
Works ...5

-

“The elder has the wisdom,
the youth have the hope”

— Edward James Olmos
Award-winning actoy, producer,
director & social activist

The USHCC Foundation has demonstrated alasting |
commitment te giving Latino youth alrernative¥ fgh
preparation and life-long learning since it was formed
in 1993 as a wholly independent subsidiary 501(c)3
of the United States Hispanic Chamber of Commerce
(USHCC). Soon after its inception, the Foundation
began to address some of the toughest educational
issues facing Latino youth by offering a series of unique
entrepreneurship development, training and mentoring
oppsriunities to Hispanic high school and college-age
students acsoss the U.S., Puertc Rico and Mexico.

Through its al'iances and partnerships the USHCC
Foundation brings its motto, “Where Youth and
Oppo:tunity Meet” to life. The USHCC Foundation
is crecited to bridging the gap in student educatiomal
needs, providing scholarships, and cmmggim ,
programs that srrengthen en epreheu

skills, B e " » MEHEE BENEFITS:

The USHCC Fcund&p R A : T . ' “ Boosts confidence
: BEE Stays in school

‘lmproves acodemic skills
Learns to access new resources

owners W _ " § Receives encouragement for new
CESS TO SUCH : behaviors, attitudes and ambitions

Increases ability to seek and keep jobs
Has fun

B online mentoring :
rudents with professiona
idustries that are compatibste ™

fow, the Foundation will
k business-to-business,
pe supplier-to-small

85 personal and professional

Kludents achieve their immediate
Wals

igpanic chambers of Feels an increased sense of responsibility
s and entrepreneurs and accomplishmeni

p)CCESS. For more SR -0 the opportunity to share knowledge

ion.org. .and expertise
: B Contributes to the future success of mentees

. ¢ Has fun )
@ PcEIs 4 H02288 SPRING 2005



“Through this scbol;t.rsbzp program, Sprint is proud to support

Latino students by encouraging them to pursue their academic
and professional dreams while helping to prepare them for

succes.gﬁd entrance into tbe economic mainstay ofour society. »”

Recent studies show that Latino college students do not attend
the same caliber institutions as their White counterparts.
Latinos are more likely to attend community colleges; if they do
attend a four-year college it is often a less selective institution.
This disparity is partly a reflection of differences in high school
preparation but the overwhelming explanation is economics.’

Teaming Up mAY
for Education

For hundreds of young Latino students

from around the country, the USHCC  SPRINT, ZALIA COSMETICS, AND MAY
: restin — DEPARTMENT STORES CONTRIBUTE TO
entrepreneurship as a career option while LATINO YOUTH EDUCATION

Foundation has fostered an interest in

attaining a college education. While it

has become increasingly important to

earn a college degree, the Hispanic population, which is the
largest and youngest demographic in the U.S., has the most
disproportionate number of college graduates.

According to the Center for Urban Education at the University
of Southern California, out of a group of 100 Hispanic high
school students, 55 will graduate from high school, 27 will
attend higher education institutions and 10 will graduate.
Adding to the burden, student grants are limited, states have cut
budgets, and students are reluctant to carry loans. One study
found that in 2003-2004, an estimated 250,000 prospective
students were unable to attend college because of increased
tuition costs or reductions in admissions.? The USHCC
Foundarion wants to help change those dire statistics.

True to its mission, the Foundation continues to create new
opportunities so that Latino students may reach their goals.

_CENDANT AND USHEC FOUNDATION
- OFFER 2005 SUMMER INTER

— David Thomas, Chicf Diversity Officer, Sprint

The Foundation’s partnerships with Sprint, Zalia Cosmetics and
May Department Stores will provide youth with scholarships
to help them start or continue their higher education in
telecommunications and business administration.

Sharon Bateman, vice president of Corporate Communications
for May, added, “We are very pleased to announce this
exciting scholarship
program in partnership
with Zalia. Our
Foundation has a long-
standing commitment

1o supporting the
communities where

== Sprint

we operate and to

contributing to
organizations and
activities that work to
improve the quality of
life for our customers,
associates and neighbors.”

USHCC Foundation-Sprint Hispanic Youth Scholarship
Program is available to students planning to enroll or who
are currently enrolled in 2 community college or four-year
institution as a full-time student and are interested in a career
in telecommunications. Each scholarship award of $1,500
will be given to 25 students. The Zalia Cosmetics and May
Department Stoses Scholarship Program is available to young
Latinas studying business administration at a four-year
university that is designated as 2 Hispanic Serving Institution.
Each scholarship award will be $2,000 with the option of
yearly renewal. For more information or to apply online visit
www.ushccfoundation.org.

FOOTNOTES

! Trends 2005, Pew Research Center
? Responding to the Crisis in College Opportunity, National Center for Public
Policy and Higher Education :

5HIP PROGRAM

‘Cendont Corporation and the USHCC
‘Foundation have come logeiher to
offer internships o qualified Hispenic
college students injerested in business
careers. Cendant's successful internship
rogram places interns within ils various
Eusiness vnils, including Avis, Century
21 Real Estate, Ramada Inn, Orbitz and
cheaptickets.com. Cendant partnered
with the USHCC Foundalion fo identify
and develop Hisponic talent to fill summer
intern positions. Eligible students must be

SPRING 2005

enrolled in o two or four-year accredited
college/university, have expressed interest
through the USHCC Foundation “BizFest”
program, ond are looking to obtain hands-
on experience in academic mojors thet
match Cendantrelated disciplines:

* Enirepreneurship * Sales
¢ Finonce/Accounting * Operations
¢ Humon Resources ¢ Marketing

¢ Information Technology ¢ Reol Estate

NETWORKING

Hiring managers- from each reguesting
depariment will:colloborate with:USHCCF
o select interns.:Cendant will identify
rl’ocemeni locations, and define the interns’
earning/work scope, as well internship
guidelines and procedures. The guidance
and hands-on opportunity offered to students
through the Cendant/USHCC Foundation
2005 internship Program is invaluable

and unique. Internships run from 10 1o

12 weeks from May thru August. Visit
www.ushccfoundation.org to apply online.

H02289 PAGE 19-



' etonnmic J—— eduuﬂmn,
oﬁfone development and

4 D:mssm boards, guest
tummemr'f pages and calendar
miviﬁes

Wb f’mtal site that will provide a virwal e-learning envxronmeﬁt.
Verizon Poundation has awarded the Foundation a $250,000 grant to begin

implementation. T he site will expand the reach of the Foundauons entrepreneurship co
(raining programs beyond young Latino audiences to members. of Hispanic chambers of

commerce, exccutives and entrepreneurs from the public and private sector. Users will be able %

t0 access an array of readily available resource tools that de help their businesses grow. This Portal

is 2 dynamic web site serving as a gateway to resources.

“At the Foundation we have seen first-hand how the business community has been able to improve their
operations, boost productivity and profirability, and gain new knowledge to stay competitive by understanding
the value of going hi-tech,” said USHCC Foundation President Frank Lopez. “As a Hispanic organization we want
to o%er new mechanisms to bridge the digital divide and encourage our target audience to use technology to their

advarage.” o

The Fotndaticn’s Web Portal will offer users specific tools and resources: For example, chamber members can

customize a personal homepage to launch a business starc-up; students can organize, study, do research, and connect with
mentors; and those from the corporate environment can set up onlmasrorefron:s for branding and marketing purposes

2nd provide customer service support

marketplace a; n:i said Lopez. “And with the commitment and pamcxpmén of Verizon Foundation we wnll be able to begin to
carry out our objectives and continue to bridge the digiral divide.

o
ae i 03

FleljaR
;
"
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¢
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give job

k&

seekers wio would otherwise be
Bindered by language or other
social barviers the enbanced
skills they need for good careers

funding : %'

In a press release ISSLICd t

L. Chao said, “This grant will g gne job.séekers who would

industry.”

. The Labor granc is part of a $6.3 million automotive industry
- workforce development effort under the President’s High

th Job Training Initiadve. This effort will be operated

. w ough Labor’s Employment and Training Administration.

& .- The grant will support the efforts of the USHCC Foundation

ettt d its partner, BMW of North America to boost the number

‘ s as automotive skilled technicians nationwide and

furcher promote careers in automorive service among qualified
lor interested members of the Hispanic community.

-potendial future labor shortages within the industry,” said

“ Emily Stover DeRocco i in d'x,e press: release.

e otherwise be hindered by langua e or'other social barriers the
3 inlmnccd skills they need fof'good careers in the automotive )

S rwORKINES

match'it witha. comchmg approach that mcludcs one-on-one
and follow-up mentonng METRO 2 STEP will provnde

will help dlvcrsxfy the automotive sector workforce and reducé‘

Assistant Secretary of Labor for Employment and Trammg

Progmm participants will receive a 20-week BMW

manufacturer-specific training, bxlmgual tutoriak material
to study for the National Instirute for Au(omonve Service
Excellence(ASE) certification, and superVrsxon from a BMW- .
certified mentor technician. BMW ygxl,lAalso provide learning
facilities, a certified staff, classroom and shop equipment, and
training vch;,dcs and aids. The. program_ will be avaxlablc in the ™
greater Miami and greater Los Angel’ts areas. -

METRO 2 STEP graduates “wilf ‘be able to pursue Master
Technician status through the traifiing network and the
artilization of web-based technical updates available at the
dealership center training classroom. Graduaiés will bep
in BMW dealesships in Miami and Los:Angeles, and rec
starter s;gx?ﬁ?‘grofessional tools from Snap-On Tools. Par

mfist meet eligibilicy requirements and criteria. Please visi

www.ushccfoundation.org for more information
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s grown so quickly, in what has become an
all centers. C

Gerardo Estevane, head of the company’s marketing effort, explained a nu: ofithe key factors for the company’s success. Most;
important among these factors is the superior level of service provided in an® ry where the consumer satisfaction has recently
declined. Secondly, bilingual operators greet both English and Spanish speakinggallers with a voice on the other end of the call that
is easy to understand. Merkafon trains their employees to speak a neutral Spanish, one that any Spanish speaker can comprehend. *
English is also clearly spoken in a neutral fashion — in response to complaints throughout the industry of call center employees that

speak a heavily accented English that is hard for customers to understand. Merkafon offers a one-stop shop; its services range from;

vices, direct mail and database management.
fllmiencof client’s goals.

relemarketing, to customer relationship management, voice and web-enabled teleser
Employees work with clients from campaign serategy through execution, ensw

ion. In a world where ‘glcjvb":;\l
round the globe. Hoﬁréver,
-the-art tcchnologi‘;cs utilized
1bound and: outbound calls

re location gives them a competitive advantage )

, companies.seck the best valie‘propositic

is close enough for US execurives t
nglishy‘Spanish-or

sourcing has beco
Merkafon's norchern Mexicothe
to offer clients customized solutions;
or combination of the ewo.

Bilihggal' é;a P

Merkafon’s reputation attracts top bilingual talent from local universities. Their HR straregyiemploys mostly part tiiigigmployees,
such as students preparing a career path or others that choose to work only part time. The company extensively cross-trains ali#3y
employees and utilizes well-managed incentive programs to keep workforee content andenergy level high.

As a result of their efforts Merkafon was named Vendor of the Year in 2002 by Sprint Corporation, exceeding demands of even the

most particular clients.

A : H02293
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illegal sales of ci
Ipterner.

venues to purchase thelr cngcrr
as the internet, where slate toxes:
avoided, or evaded illegally; and counterfeit
merchandise may be sold.as genvine product.
llegal sales of cigarettes tarnish valuable
trademarks, cheat communities.of needed tax
revenuve, and undermme law-dbiding retail
outlets.

PAGE 24 o

- _Today, there are more than 1,500 welb sites selling cigarertes and othcr tobacco produc

. on-line’ that compete with legitimate retail outlets. It has been estimated thar by the end
. of 2005, 1llegal Internet tobacco sales alone will cost the states berween $1.4 bﬂhon and $
' _Y'bxlhon in tax revenues.? U.S. Customs and Border Protecuon ranked c:garettes as the econ

NETWORKING

: Blc laws, mcludmg payment 0
far, no Intcmet suc has ¢om-

filed thousmds of individual fawsuirs against
companies: found selling counterfeit or con-
trabandpxgarettcs, and continues to work
closcl” with law enforcement authonucs to
the number of illegal cigarerte sales.

' .Phlhp Morris USA’ also advocates legislation
that would provxdc law enforcement '
: - authorities with additional tools to combat
) mcludmg provrslons gow erning the sale of tobacco. products over the

eady enacted laws:that sgstrict the sale and shipment of cigarettes ovet the -
mers in chat seate. Otligrs have enacted age-verification laws to ensure that
purchase cigatettes over the Internet. Depending on where you live, it may

be illegal for a delivery service to simply leave a package of cigarettes in
your mailbox when you're not at home.

Philip Morris USA is extremely concerned about the sale of its
cigarettes nog in compliance with applicable laws. We urge federal and
ints to pass legislation that can help solve this problem.

For more information, visit the Philip Morris USA website at
www.philipmorrisusa.com. Information in Spanish is available at
www.philipmoriisusa.com/es.

Altria Corporate Services is a professional services organization that
praw:/e: an array of services to the parent company, Altria Group, Inc. and
its aperatmg companies, including Philip Morris USA, Inc.

FOOTNOTES

! Online Tobacco Sales Grow, §
“Internet Cigarecte Sales,” U.Si§

rrester Research, Inc. (April 27, 2001);
unting Office, August 2002.

ester Research, Inc. (April 27, 2001);
ating Office, August 2002,

IPR Seizures Mid-Year FY

2 Online Tobacco Sales Grow, Stat
“Internet Cigarette Sales,” U.S

* Department of Homeland Securiry §
2004.

HO!
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o dmon, Phnhp Morris USA developed L
Cod Brand Integtity depaitment in 2002 that 0
atremipts to disrups the contraband cigarette o
supply channels. To date, the company has ~ "
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United States Hispanic Chamber
of Commerce Foundation
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PRESIDENT BUSH
ADDRESSES USHCC 14TH
ANNUAL LEGISLATIVE
CONFERENCE
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THE CELEBRATION!

Washington, DC 20037
Tel. (202) 842-1212 » Fax (202) 842-3221

" . www.ushec.com

Mexico Office

Pucrto Real No. 11-PB.

Colonia Condesa

06170 Mexico, D.F.

Tel. (525) 55-286-0564 * Fax (525) 55-553-4327

NETWORKING is 3 publicaion of the United Stas Hispanic Chassbes of
Commerce (USHCC). The epinions and inft i ¥ d in guesi columns
are those of the ahors and do no necessarily reflect the views of the USHCC.

The USHCC wekeamies contiibaing articks from its members. For more infor-

mation, comtact the Commumncarions Department at (2023 R42-1212,
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“Hina Cordova,;USHCC Chair

Enid Toro, USHCC Bcard %mher

departments
4 PRESIDENT'S MESSAGE

1T CHAMmBER DiGEST
USHCC Elects Tina Cordova Chair
USHCC Applauds Senate on Impact Bill
Massey Villarreal Named MBDA Med-Week Co-Chair

COVER STORY ‘ USHCC & WBENC Sign MOU
President Bush Addresses USHCC Audience
USHCC 14th Annual Legislative Conference 16 CALENDAR OF EVENTS

Ofters Crash Course in Key Business Legislation
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Coldwell Banker Offers 10 Tips to Making

American Dream Come True

"BizFest” Winners ot
« % the USHCC Legislotive
s Conference



Presiclent’s Message

Dear Friends, -

elcome to the spring edition of our quarterly newsletter
Networking. This issue highlights some of our current
activities at the USHCC as well as our 14th Annual
Legislative Conference held in March. As you can see on the cover,
we were honored to have President George W. Bush address our
audience of more than 400 Hispanic business leaders, entrepreneurs,
corporate executives and Latmo youth. It was a very exciting time for

the USHCC.

Thank you all for attending and [ look forward to seeing you later in the year at our 25th
Annual National Convention and Business Expo, September 15-18 in Austin, Texas. The
planning efforts are well underway and I hope to share more news about the convention real
soon. The convention co-chairs are Gary Cowger, President of General Motors North
America and J. Terrence Lanni, Chairman and CEQ of MGM MIRAGE. Our convention
host chair is Massey Villarreal, Region 111 Board Member and President of Precision Task
Group in Houston. The USHCC Foundation will host its 4th Annual Golf Classic
Tournament at the luxurious course at the world-renowned PGA golf pro Jack Nicklaus-
designed Hills Country Club in Austin. For more information about the USHCC conven-
tion, golf tournament and other activities, visit www.ushcc.com.

Remember to submit your nomination for the USHCC Regional and National Awards for
Hispanic Leadership and Business Exceltence by June 30. Also Latina business owners
should apply now for the Anna Maria Arias Memorial Business Fund Awards where they will
be eligible to win a cash award of up to a $5,000 - the deadline is july 1. You can download
both applications at www.ushcc.com.

Over the past several months there have been several changes at the USHCC. The most
recent change is that I asked the Board of Directors to allow me to step down as Chairman
so I could devote all of my time and efforts as Acting President and CEO.

In the sprit of good organizational governance and responsibility, I felt that cthe powers of
chair and president be separated. Every organization needs a good system of checks and bal-
ances.

Tina Cordova, the USHCC Vice-Chair was elected by the Board of Directors to become
Chair of the organization. Ms. Cordova has served on the USHCC Board since 1999 and is
a highly recognized and respected businesswoman from Albuquerque, New Mexico.

The USHCC will continue to provide you, our members and partners, with quality service
and attention. If you have any questions, please feel free ro contact me at 202-842-1212 or

e-mail ar jrgonzales@ushcc.com.

bmccrcly,

J.R. Gonzales
Acting President & CEO

4 | NETWORKING
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Alex Chévez, Sarasom, FL

Robert Chavez, Andoch, TN

Luis Torres Llompan, Rio Piedras, PR*
Erud Toro de Baez, San Ju:m. PR
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“Our economy is
stronger and our
society is better
because Hispanic
businesses are thriving

across the country.”

George W. Bush, President of the United Skates

Legislative
Conference
Offers Cras
Course in Key
Business - -
Legaslatton
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Cover Story é
abour  federal
SBA REAUTHORIZATION, ARENNIAN ...

. Richard Macedonia, President & CEO, .

7 SzdahoNonhA:noericcsaSRep,Bob participants
' Menendez (D-NJ) learned about

ROCUREMENT,
CARE

TCP AGENDA

hey came, they saw, they learned. For

two days in March, more than 500
business owners, corporate leaders and local
chamber representatives from throughout
the country received a crash course in our
nation’s legislative process during the
USHCC’s 14th Annual Legislative
Conference held in our nation’s capital.
Through a series of workshops, presenta-
tions and briefings, participants learned
about major legislative issues that impact
the Hispanic community—everything from
legislation to reauthorize the Small Business
Administration to proposals to address the
impacrt of obesity on business.

For the first time the USHCC named a
Chair for the Legislative Conference and
CEO

of Sodexho North America.

Participants also had an opportunity to
meet Washington leaders who shape key
legislation during one-on-one Capitol Hill
visits and to network with other business
owners and corporate decision-makers from
around the country. During a briefing

viding
workers;  créating the conditions for’

-+ American companies of all sizes 0 com-

4 pete with and outperform the world; and

;makitig sure that America’s workers:have |

skills and: :éd‘uca’ﬁon m fﬁc wosld v

Iso it the b;ieﬁﬁg wias Treasnty Setretary. |

: ]ohn Snﬂow; and SBA Adminis_trator”'?

* Heetor Barreto, joined by Tina Cordova,

USHCC Chair and J.R. Gonzales, Acting

President & CEOQO.
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that was Richard Macedonia, President and .

what the gov-
ernment is doing to strengthen federal con-
tracting opportunities for minority busi-
nesses and offered updates by lawmakers
about several pieces of legislation pending
in Congress (see sidebar on page 8). And,
for the first time in USHCC history, every
conference participant had an opportunity
to hear President George W. Bush speak
during a special briefing held at the
Renaissance Washington, DC Hotel.

The conference featured several leading
Members of Congress, including Rep. Ciro
Rodriguez  (D-TX), Chair of the
Congressional Hispanic Caucus, Senator
Harry Reid (D-NV), Senator John Cornyn
(R-TX), Rep. Bob Menendez (D-NJ), Rep.
Nydia Veldzquez (D-NY), Rep. Chris Van
Hollen (D-MD)
and Rep. Mike
Castle (R-DE).

Ac the conference,
Senator  Reid
—anpeunced thac e
would propose a
new incentive to
help small busi-
nesses create good
jobs. Reid stated
that “the bill would provide a small business
tax eredit, which weuld cover a portion of

<

Senator John Comyn (R-TX)

Polifical Empowerment
Awaord Winners




Rep. Nydia Velézquez oddresses the Legisktive Briefing

an employer’s cost of health care. This
measure will not only encourage small busi-
ness to add workers and create jobs. It will
also expand access to quality health care by
encouraging businesses to provide health
insurance for existing workers.”

CHAMBERS

Learn From Peers

The two-day learning experience kicked off
with a Chamber Best Practices Session,
where chamber representatives  from
throughout the country had the opportu-
nity to hear about innovative chamber gov-

Richard Macedonia, Chair of the 14t Annual Legisktive
Conference

ernment relations programs. Six winners of |
: stakeholders in Texas to testifying before the
Empowerment Awards presented their | Texas legislature—the McAllen Chamber

¢ convinced the state of Texas not to elimi-

the USHCC’s newly created Political

award-winning public policy programs.

The awards recognize member Hispanic °
chambers of commerce who have successful
* visitors to claim full rebate on the sales taxes

government relations efforts thar help
empower the local Hispanic business com-
munity.

Governmenc Affairs, from the Lartin
Chamber of Commerce of Nevada, Inc.

Mexico 8(a) and Minority Business
Association  (Region 1I);  Cynthia
Sakulenzki, President and CEO of the
MeAllen Hispanic Chamber of Commerce
(Region 1I); Juan Ochoa, President and
CEO of the Wllinois Hispanic Chamber of

“The legislative briefing is an
opportunity for Members of
Congress to communicate to

the stakeholders of the
USHCC what they feel are
the most defining policies and
how they pertain to Hispanic

and minority business.”
& Tino Cordove, USHCC Chair

Commerce (Region IV); Alfred Placeres,
President of the New York State Federation
of Hispanic Chambers of Commerce
{Region V); and Sara Gonzalez, President
and CEO of the Georgia Hispanic
Chamber of Commerce (Region VI).

During the Legislative Awards Dinner on
Thursday, March 25, Cynthia Sakulenzki
was announced as the USHCC’s national
winner.

The McAllen Hispanic Chamber of
Commesce, a city that sits on the Mexico-
U.S. border, was instrumental in ensuring
the protection of the $700 million spent

. annually in the Rio Grande Valley region in

Texas by Mexican shoppers. Using an

. aggressive outreach effort—thac included
i everything from building coalitions with

state officials, merchants and other key

nate a widely beneficial initiative known as
the Manifesto Program, which allows U.S.

paid on merchandise purchased in the U.S.,

" if they take or ship the goods back to their
; country. The state of Texas decided in 2002
Presenters included Brian Ayala, Chair of |
. chamber also helped address the concerns

; of fraud thar the state had.
(Region 1); Anna Muller from the New -

to eliminate the Manifesto Program. The

NETWORKING
Networing, Netwarking
That’s what it was all abour ar the various
receptions and dinners held during the 14ch
Annual Legislacive Conference. During the
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2004 USHCC

Regional & National Awards

Honoring Hispanic Leadership & Business Excellence

HERE'S YOUR CHANCE TO SHINE
IN THE LIMELIGHT!

Showcase your business or even
yourself, and let everyone know

in the Hispanic business
community. Inspire others to
achieve success such as yours and
keep the spirit of “free enterprise”
going strong. All United Stotes
Hispanic Chamber of Commerce
(USHCC) members in “good
standing” are encouraged fo
submit nominations for the Annual
USHCC Regional & Nationail
Hispanic Leadership & Business
Excellence Awards. These
prestigious awards are given each
year to extraordinary Hispanic
chambers and businssses, as well
as Corporate and Government
Advocates thai have attained or
contributed to business excellence
and leadership. The award also
pays tribute to-illustrious
achievements and innovations that
have made a measurable impact
on the economic development of
the nation’s Hispanic community.

JUNE 30, 2004

For criteria information visit www.ushce.com.
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Welcoming Reception, chamber leaders
and Hispanic business owners had an
opportunity network not only with each
other, but also with dozens of corporate
representatives and Members of Congress.
“The Dinner was a remendous networking
opportunity that gave me a chance to meet
key leaders from the Hispanic communicy
and Congress,” said Gene Roth, Manager,
Corporate Purchasing & Supplier Diversity,
Enterprise Rent-A-Car.

Leg: relation

During a Legislative Briefing, Members of
Congress discussed key legislation high-
lighted in the newly released USHCC
Legislative Plan Progress Report. The report
outlines the USHCC's four major legisla-
tive priorities: access to capital for Hispanic
business-owners, procurement, e-com-
merce and technology, and workforce
development.

With the Legislative Report chamber mem-
bers also met with their congressional repre-
sentatives while in Washington, DC. More
than 30 meetings wese held. For a copy of
the full report visit www.ushcc.com.

“The legislative briefing was an opportunity
for Members of Congress to communicate
1o the stakeholders of the USHCC whar
they feel are the most defining policies and
how they pertain to Hispanic and minority
business,” said Tina Cordova, USHCC
Chair. “We always have a bipartisan delega-

Corporaiz
Legistativa
ek ry

Senator Poul Feleciono and
Fronk Lopez, President,
USHCC Foundation

tion of leadership
representing  both
the Senate and the
House and it was a
great opportunity for a business person like
miyself to hear from the policy makers.”

During the Legislative Briefing, experts also
discussed recent Jegislation in Congress to
address the increasing prevalence of obesity
in America and its impact on business. See
side bar story “Poor nutrition is bad for
business.”

USHCC
Honors National Leaders

The USHCC’s 14th Annual Legislative
Conference ended with the Legislative
Awards Reception and Dinner, where sev-
eral national leaders were honored for their
contributions to the Hispanic and minority
communities. The USHCC honored
Hector Barreto, Jr., Administrator of the
Small Business Administration, with the
Chair's Award. Barreto was presented the
award by J.R. Gonzales and Hector Barreto,
St., one of the founding members of the

USHCC.

Other prominent award winners included

Norman Y. Mineta, Secretary of the
Department of Transportation, with the
President’s Award. During the acceptance of
his award, Secretary Mineta commented,
“The work of the Chamber will be more
important than ever before in ensuring that
aur economy keeps growing. The Hispanic
population of the United States is cxpected
to double by the year 2050. The drive, the
eneigy and the innovation that the
Hispanic community can bring to the econ-

Photo: Juan Cados Bricedo
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| Cynthia Sokulenzks, McAllen

Tina Cordovo, USHCC Chair, and

Hispanic
of Commerce

Ynzorry Vice President of
Public Policy & Strategic Allionces
of Verizon Communications

omy represents a potential that must not be *'*E ERTS

overlooked.”

Senator Paul Feleciano, Jr., Past-President of
the National Hispanic Caucus of State
Legislators  received  the  Lifetime
Achievement Award. The USHCC
Foundation presented Magda N. Yrizarry,
Vice President of Public Policy and Strategic
Alliances of Verizon Communications, with
a President’s Award. The audience was cap-
tivated by Yrizarry’s remarks and gave her a
standing ovation for her words about the
dozens of benevolent individuals who had
helped her throughout her life.

In addition to national
USHCC honored former President and
CEO George Herrera with a special recog-
nition and leadership award for his six years
of dedicated service to the USHCC. The
evening concluded with a special Viennese
Dessert hosted by American Honda.

awards, the -

e e
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Gaps For Latino Students -

Why only about 16 percent of Hispanics
atrain a Bachelor’s Degree, compared to 36
percent of White Americans and 20 per-
cent of African-Americans was among the
topics  discussed at  the USHCC’s
Foundation education panel at the
USHCC Legislative Conference. A panel of
education, corporate and government
experts discussed - the role of business to
improve the educational outcomes of
Latino students. '

The panel, Closing the Achievemnent Gaps:
Improving Educational Outcomes for
Hispanic Children, titled after a 2003 study
by the Tomids Rivera Policy Institute,
focused on the factors that contribute to the
educational disparities berween Hispanic
students and their non-Hispanic counter-
parts. According to the report, Hispanic
students have the highest dropout rates

among the three major
racial/cthnic groups
in the United

States, including

hoto: Juon Caros Briceho
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“The drive, the energy
and. the innovation that.
the Hispanic community
can bring to the economy
represents a potential that
must not be overlooked.”

' Nom)on Mi_betu, Secretory of Transportation

George Herrera, former USHCC President & CEO




Cover Story

African-Americans and whites. They
* focused on how the business community
can play a role in reversing these trends and
stressed that the entreprencurs can make a
difference by helping young adults. Others
commented that it is important to continue

this dialogue beyond the session.

The panelists included Liz Burgos,
Executive Director of the National Hispanic
Caucus of State Legistators (NHCSL);
Sarita Brown, Senior Fellow, Pew Hispanic
Center; Texas State Representative Dora
Olivo and Magda Yrizarry.

BI%]F;EST >y TUDENTS

Politics

Ten young Latino students came from
Puerto Rico and Arizona to learn firsc hand
about the legislative process while attending
the USHCC’s Legislative Conference in the
nation’s capital. The students are the win-
ners of the National BizFest Comperition
that was held in Phoenix, Arizona last year.
Upon their arrival the students were chal-
lenged to build upon the experiences they

USHCC foundaticn iz a 50Hc)(3) nonpraft srganizatcn

With your financial

support you can ensure
that Latino youth gain
accass anc achieve
success in he world of

business.

Photo: Juan Cordos Bricofio

learned during the BizFest sessions such as
networking, fundraising and presentation.

The college and high school students from
the USHCC Foundation’s “BizFest” got an
insider's look at our nation’s legislative
process when they attended the USHCC
14th Annual Legislative Conference in
Washington, DC.

“BizFest” is the USHCC Foundation’s sig-
nature youth entrepreneurship training
camp and competition and has taught hun-
dreds of aspiring entrepreneurs how to turn
their ideas into profitable business ventures.
These students were the national “BizFest”
winners of 2003. “lt was a great chance to
learn abour the legislative process and how
politics and business interrelate. I was able
to voice my opinion to Congress on the
importance for Latino youth to be exposed
w entrepreneurial programs and how gov-
ernment should federally fund programs
that will give Latino youth the completive
edge when applying to schools and jobs in
the public and private sector,” said Jesus
Eguia, a student at the Universicy of
California in San Diego.

The students participated in a series of con-
ference activities including being a part of the
chamber delegations visiting members of

Congress. Students met with Representatives
Linda Sanchez, Nancy Pelosi, Charles
Gonzales, Gene Green, Ciro Rodriguez and
Ruben Hinojosa. For most of the students it
was their first time visiting Washington, DC

. BizFest shdents from ki lo |
righh, William Jovie- Soode B
Leon, Cloudia Comadho,

[ Wondo Gomez, Celeste
Lopez, Angel Figueros Torres

and having the opportunity tw hear the
President speak in a public forum.

Quickly che students realized that the
Legislative Conference also provided the
opportunity to network with the hundreds
of corporate representatives, elected officials
and business leaders in atrendance. Eguia
added that the conference was a great learn-
ing experience and “even got a job offer
while | was there.”

“This was a valuable opportunity for these
young people to learn first hand about our
country’s political process and how national
legislation affects their everyday lives,” said
Frank Lopez, USHCC Foundation
President. “Not only did they have a chance
10 meer key lawmakers through the Capitol
Hill visits, they also learned about the most
critical issues pending in Congress that
impact the Hispanic community.”

The students included: Celeste Lopez,
University of Arizona, Tucson; Ruthie
Fesahazion, Flowing Wells High School,
Tucson; William Javier Soto de Leon,
University of Puerto  Rico; Claudia
Camacho, Arizona Srate University; Jesus
Eguia, University of California-San Diego;
Marisela Celaya, Canyon del Oro High
School, Tucson; Amarilis Granillo, Tucson
Magner High School, Tucson; Wanda
Gomez Tavarez, Escuela Rafael Cordero
Molina, Puerto Rico; Angel W. Figueras
Torres, Colegio San Juan Bosco, Puerto
Rico; and Orlando Lopez, Northern Virginia

Community College. I

“BizFest” Alumni,
Ruthie Fesahazion
visits Capitot Hill

'H02306
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At the Legislative
Conference in
March, the USHCC
Board of Directors
announced Vice
Chair Tina Cordova
as Chair of the
Board while J.R,
Gonzales serves as Acting President/CEO.
The seat of Vice Chair will remain vacant.
Gonzales took over as  Acting

Presidend/ CEO in January.

The USHCC applauded the Senate for
passing the Improved Nurtrition and
Physical Activity Act IMPACT Act) that
will establish grants to provide health serv-
ices for improved nutrition, increased
physical activity, and obestty prevention.
In a fecter to U.S. Senate Majoricy Leader
Bill Frist, the USHCC expressed its con-
cern about the impact that poor health and
nuuition is having on health insurance
premiums for small businesses. The
IMPACT Act legislation would address
one of the most serious problems facing
society today: obesiry.

REAL NAMED
EK CO-GHAIR

Ronald N. Langston,
National Director of
the U.S. Department
of Commerce’s
Minority Business
Development Agency
{(MBDA) named
Massey Villarreal, CEO of Precision Task
Group, Inc., a Houston, Texas-based tech-
nology firm to serve as a Co-Chair of the
2004 National MED Weck Conference.

“Massey Villarreal’s proven experience as a
current Board Member, a former
Chairman of the U.S. Hispanic Chamber
of Commerce (USHCC), and as Chairman
of the Texas Association of Mexican
American  Chambers of Commerce
(TAMACC) will make him an invaluable
partner in this year's MED Week,” said
Langston.

The Minority Enterprise Development
(MED) Week Conferences are the largest

federally sponsored activities held on behalf

of minority business enterprises. This years
National MED Week will be held
September 7-10, 2004 at the Omni
Shoreham Hotel in Washington, DC.

Villarreal was also named Convention
Host Chair of the USHCC'’s 25th Annual
National Convention & Business Expo to
be held in Austin, Texas, September 15-18.

The USHCC and Women’s Business
Enterprise National Council (WBENC)
joined forces and signed a Memorandum
of Understanding (MOU) to pursue activ-
ities that enhance the business opportuni-
des, professional development and career
advancement of Latina business owners
and enuepreneurs. Boch organizations will
work on a series of efforts including:
expanding the certification ro a greater
number of Larina business
enhancing procurement opportunities for
Latina business owners through co-ven-
tured activities such as a Virtual Trade
Show and Federal Sector Procurement
Councilt Programs; and hosting local
forums for women business owners.
WBENC/USHCC will host a Virtual
Trade Fair/Match-Maker in November
2004. For more information about

WBENC visit www.wbenc.org,

owners; .

Be a trendsetter

Don't miss out on the dynamic Latino marketplace.
Target it through HISPANIC Trends.

ISPANIC Trends Magazine is an indispensable
source of news, features and information for
Hispanic business owners and professionals.

An essential publication for anyone connected to
the Latino market, every issue of HISPANIC Trends
is filled with expert advice, management strategles
and solutions, and insightful analysis of current
economic and financial trends, as well as political
and technology updates, profiles of today's most
successful Latinos, and much more.

Come join us. As a joint project of the U.S.
Hispanic Chamber of Commerce and Hispanic
Publishing Group, HISPANIC Trends is the natural
choice to help you reach one of the most vital
segments of the Hispanic market: the Latino
entrepreneur.

Trenils

www.HispanicTrends.com

UNITED STATES HISPANIC For more information regarding
LT e advertising opportunities,
please contact Vice President

of Sales Romeo Perez at
512476-5599.

PUBLISNID BY




UNITED STATES
HISFANIC CHAMBER
OF COMMERCE
CORPORATE
PARTNERS
2004

ADT Securily Services, Ine.
Alrig Croup, Inc.

Arnerican BExpress
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AT&T

AT&T Wireless

Bonk Cne Corporation
Bank of America

BellSouth Corporation
Bloomberg

BMW of North America, LLC
CBS Broadcasfing, Inc.
Cendent Corporation
Choice Hoels Internofianal
Chureh’s Chicken

Citigraup

Clear Channel Communications
Concord EFS, inc.
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Eastman Kodak Company
Edward Jones

Enterprise Rent-A-Car Company
Exxon Mobil Corporation
Federctod Department Stores
FedEx Corporafion

Ford Motor Company
Freddie Mac

CE Financial

General Moters Corporation
Georgio-Pacific Corporation
HealthTrust Purchasirg
Hilion Hotels Corporations
1BM

Intel Corporation

IPMorgan Chose

Kmart Corporafion

Lucent Technologies

Marriolt Internationdl, LLC
MENA

MGM MIRAGE

Morgan Stanley & Co. Inc.
New York Life insurancs Company
Nextel Communications
Nike, Inc.

Office Dapot

PepsiCa, Inc.

Pimey Bowes, Inc.

Principel Financial Group
Progress Energy

Prudental Finonciol
Rockwe!! Automation

SBC Coramunications, Inc.
Sears, Rochuck and Co.
Shell Gil Company
Sodlexhe, inc. & Affliates
Sprint

Starwood Hofels & Resrts
The Cocr-Cola Company
The Kellegg Company

The Kroger

The Procier & Gamble Company

The Reader’s Digest Assodiaficn, Inc.

Time Wamney, Inc.

U.S. Depariment of the Army
Verizon Communications
Walt Disrney World Co.
Whndhzon Infernational

OFFERS
TIPS TO MAKING
THE

AMERICAN
DREAM

COME TRUE

Buying a first home is one
of the most important
decisions a person can make.
Coldwell Banker Real Estate
Cbrporar.,ion offers tips for
first-time homebuyers with
a checklist of the 10
essental steps to help make
the process smooth and

successful.

Step #1: Ask Your lender About
Available Mortgage Programs: An
experienced mortgage company should be
able to wotk with you one-on-one to
determine exactly which morigage programs
will meet your individual needs and what
you can qualify for based on your personal
information.  With hundreds of available
mortgage programs, there is usually one
meet the needs of almost any homebuyer.
For those with excellent credit, there is even
a way to get a mortgage with 0% down. (For
more information, access
www.coldwellbankermortgage.com.)

Step #2: Research the Terms of the
Mortgage: Different mortgage lenders have
varying price structures that can affect the
amount that you pay for'your home. An
annual percentage rate (APR) includes the
actual interest rate on the loan, as well as cer-
tain fees and costs associated with the loan.
Because a customer may be paying “points”
and other closing costs, the APR disclosed
may appear to be higher than the actual
interest rate quoted for the loan. Not all
lenders calculate APR identically; however, it
does give customers a relatively fair method
of comparing price on their potential loans.

Step #3: Get a Pre-Qualified Loan
Commitment: Even before the house hunt-
ing begins, homebuyers need to determine
how much they can afford. Mortgage com-
panies or other lending institutions provide
pre-qualified loan commitments. Sellers
often don’t take an offer seriously unless the

H02308
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prospective first-ime buyer has some assur-
ance of creditworthiness from a morrgage
company. Coldwell Banker Mortgage offers
qualified consumers pre-approvals, which
carry more weight than a pre-qualification
because a full credit report is ordered on the
customer so that a true loan decision can be
made the same day a customer applies.

Step #4: Do Your “Home-work”:
Be sure to go online to sites such as cold-
wellbanker.com to check for listings,
neighborhood information, current mort-
gage information and home ownership
services. The right amount of research
will help you to better understand the
marketplace and homes available in your
price range when you're ready to work
with a real estate professional.

Step #5: Make a Checklist: To help
make the home buying process a liule eas-
ier, decide on your priorities. Location and
the number of bedrooms and bathrooms
are usually imporaant. Also think abouc:
What will the commute to work be like?
Are there shopping centers, parks, and

schools located near the home?

Step #6: Find a Buyer's Broker: A
buyer's broker or agent represents the buyer’s
interests and helps identify homes that are
for sale and in the right price range. The bro-
ker also can help with such tasks as writing
contracts, negotiating the asking price, and
closing the purchase.

Step #7: Mcke an Offer: Once you
find the right house, make an offer. Make
sure that your offer is contingent on two
items: 1) You're able to obrain adequate
financing (if you haven done so already),
and 2) you can pull out if the property
doesn’t pass the home inspection, and the
owner cant come to terms about how to fix
the problem. Be prepared for counter-offers
from other buyers and some negotiation
with the seller. Make an earnest money
deposit, which is a check that you'll give your
agent. The check will apply toward the sales
price if the deal goes through; if not, you get
itback. Seca time limit with your agent that
the offer is good for three days. If an offer is

accepred, it goes to the contract phase.

Corporate Partner Feature

Step #8: Hire A Home Inspector:
Making an offer contingent on an inspec-
tion by a registered home inspector can save
thousands of dollars by avoiding unseen
problems. Inspectors will check the house
for any structural damage. In the contract
with the seller, it should state any necessary
repairs that must be made before closing on
the house. Prior to closing, walk through
the house and check that such repairs have
been completed.

Step #9: Buy Homeowners
Insurance: Lenders require homeowners
insurance to protect the new homebuyer’s
interests as well as their own. There are
many providers so shop around for the best
rates.

Step #10: The Closing: This is
where the seller and buyer sign settle-
ment-closing papers to transfer the owner-
ship of the home and all transactions are
finalized. Congratulations, you achieved
the American dream and you are now a
homeowner!

{c} 2004 Coldwell Bonker Reol Estate Corporation. COLDWELL BANKER(r) is o registered irademork licensed to Coldwell Bonker Reol Estate Corporation. All righis reserved.
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Chamber Feature

We continue to celebrate the achievements of last years USHCC's award winners. In this issue we

tell you more about the Regional Small Chamber of the Year Award winners who were recognized

at our 24th Annual National Convention in Phoenix, Arizona. These awards recognize chamber

members who demonstrate exemplary commiiment and dedication to the Hispanic business

communiry. Here, we profile the San Mateo County Hispanic Chamber of Commerce and the

Morris County Hispanic Chamber of Commerce—both recipients of the 2003 Regional Small

Chamber of the Year Award—and learn that these are small chambers with big goals.

SAN MATEO COUNTY
HISPANIC CHAMBER OF
COMMERCE

For the San Mateo County Hispanic
Chamber of Commerce (SMCHCCQC),
receiving the Region I Small Chamber of
the Year Award was a pleasant, but “unex-
pected” surprise. The general sentiment of
the SMCHCC upon receiving the award
was one of pure excitement and pride.

“The Small Chamber of the Year Award was
totally unexpected. However, it came a a
great time and offered a greac deal of inspi-
ration and incentive for the chamber to
continue in its good works,” said

SMCHCC president Elizabeth Quiros.

In 2003, the SMCHCC worked more dili-
gendy than ever to better serve the local
Hispanic business communities and set sev-
eral milestones through their efforts. It was
the year that the chamber not only achieved
the highest membership rate, but also held
the highest number of events for the
Hispanic businesses of San Mateo County.
One of the most noteworthy events was the

15th Anniversary Celebration and Hispanic
Gala Night, held last November. At the

14 | NETWORKING

event, the SMCHCC honored Ruben
Barrales, Deputy Assistant to President
George W. Bush and Director of the Office
of Intergovernmental Affairs, for his gen-
erosity and commitment to the Hispanic
business community by naming him an

honorary member of the SMCHCC.

“The Small Chawmber of the
Year Award was totally
unexpected. Howeves, it cine

at a great time and offered o

great deal of inspiration and

incentive for the chamber to
continue in its good works.”

2h-

The SMCHCC also successfully secured a
deal with U.S. Bank that would help the
chamber obtain a building to house the
SMCHCC headquarters. “This is really
exciting for us (SMCHCC). It is essential
that we have our own space in which to
operate. We have so many things that we'd
like to do in terms of helping the commu-
nity, and having something to call our own
will better equip us to do that,” said Quiros.

Another major accomplishment was a signifi-
cant growth in membership. In the course of
one year, the SMCHCC increased its mem-
bership from 10 to approximatcly 85 members.
Quiros said this remarkable growth could be
attributed to a more proactive outreach
approach, induding door-to-door solicitation.
“We are extremely proud of our increase in
membership and-all of the hard work that it
took to get there,” beamed Quiros.

This year, the SMCHCC is prepared to
tackle any obstacle in order 1o reach its
goals for 2004. Among its most important
goals is moving into its new building and
developing similar partnerships with other
major banks. Through these partnerships,
the SMCHCC hopes to offer more services
that will empower the local Hispanic busi-
ness community, including community
loans, entrepreneurial training, small busi-
ness resources and instructional seminars.

MORRIS COUNTY HISPANIC
AMERICAN CHAMBER OF
COMMERCE

The Morris County Hispanic American
Chamber of Commerce (MCHACC) hon-
ored to be acknowledged by the United
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States Hispanic Chamber of Commerce
(USHCC) as a Regional Small Chamber of
the Year Award winner for Region V.
Within the chamber, the award generated
much gratification and the desire to achieve
even higher goals in 2004.

“We were honored and extremely happy to
be recognized on the national level by the
USHCC. Our staff consists of all volunteer
board members who selflessly devote their
time and efforts for the advancement of our
community. To be recognized was a thrill,”
said MCHACC president Wilmar Bolivar.

The year 2003 was an extremely busy one
for the MCHACC. In addition to hosting
its traditional events, the chamber coordi-
nated many activities with other organiza-
tions such as SCORE, SBA and ncighbor-
ing chambers. The MCHACC hosted
numerous training seminars that took place
on a bimonthly basis in both English and
Spanish, and held rounduable discussions
that featured several notable guests includ-
ing New Jersey Senator Anthony Bucco,

W were honored and extremely bappy to be recognized on the national level

by the USHCC. Our staff consists of all wolunteer board meinbers who

selflessly devote their time and efforss for the advancement of our community.

10 be recognized was a thrill.” Wi sde nomcc peise

Congressman Rodney Frelinghuyesen,
Brigadier General Bernardo Negrete, and
several of the county’s mayors.

Also last year, the MCHACC formed the
Esperanza Scholarship Foundation. The
foundation, named after a MCHACC
founder and USHCC Board member,
Esperanza Porras-Field, was designed to
give Latino youth and deserving young
adules in Morris County an opportunity to
further their education at an established
learning institution. Currently, the Hope
Scholarship Foundation is awarding “La
Esperanza Scholarship”, a scholarship for
qualified candidates to attend Fairleigh
Dickinson University in Madison, NJ.

For the MCHACC, the pinnacle of 2003
was the USHCC's 24th Annual National

Convention. In addition to the Regional
Small Chamber Award, the MCHACC
went home with four awards: Regional
Business Woman of the Year: Maria Teresa
Valero, Regional and National Government
Hispanic Business Advocate of the Year:
Wilfred Chabrier, and a scholarship
awarded to Wilmar Bolivar by the Chamber
Executive Development Scholarship Fund.
Porras-Field, a MCHACC board member,
was also re-elected to the USHCC Board of
and named regional chair.

The MCHACC is more than ready to take
on the challenges and rewards to come in
2004. The MCHACC is also very much
hoping to win National Small Chamber of
the Year at the USHCC’s 25th Annual

National Convention in Austin, Texas. I

Note: The Hispansc Chamber of Commcrce of Minnesora was also a recipient of the Regional Small Chamber of the Year Award but they were featured in the Fall 2003 issue of Neiworking.

Dedicated to the memory of

Anna Maria Arias (1960 - 2001)
Publisher, Businesswoman and
Champion of Latina Entrepreneurship

Deadline: July 1, 2004

-~ Anna Maria Arias Memorial Business Fund

In recognition of Anna Maria Arias’ mission to promote Latina entrepreneurship,

Wells Fargo has collaborated with LATINA Style Magazine and the United States

Hispanic Chamber of Commerce to establish the Anna Maria Arias Memorial

Business Fund. Now in its second year, the Fund is a tribute to her dedication and

commitment. Through this program, cash grants of $5,000 will be awarded to ten

Latina business owners across the nation who exemplify those business practices

and support principles that Anna Maria championed. For more information or to

apply, please visit wellsfargo.com/biz, latinastyle.com or ushcc.com.

LTINS, e

This public service announcement is made possible through an alliance among Wells Fargo, United States Hispanic Chamber of Commerce and LATINA Style Magazine in support of the
Anna Maria Arias Memorial Business Fund. © 2004 Wells Fargo Bank, N.A. Ali rights reserved. Member FDIC.
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Style magazine U.S. Mexico Chamber of Commerce
Business Series NAFTA-CAFTA Conference &
~ MIAML FL Good Neighbor Awards Gala
www, Feshva}washmgton com vaww lafinastyle.com WASHINGTON, DC
: © Www.usmcoc.org
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Don’t miss out on the dynarqié

ISPANIC Trends is the
newest and most exiting
magazine for Hispanic business

owners, and professionals.

HISPANIC Trends, an essential
magazine for anyone connected
to the Latino market, covers
business news and opportuni-
ties, networking tips, managing
and marketing advice, economic

workplace, profiles of today’s
most successful Latino
entrepreneurs, and much more.

Come and join us on this
exciting new project and let

community know that their
business is important to your
organization.

HISPANIC Trends is a joint
project of the U.S Hispanic
Chamber of Commerce and
Hispanic Publishing Corp.

BY R, OMIED STATES MISPAMC
I CHANBER OF COMMERCE
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Hisg)anicPublc@jgg

SOUTHEAST SOUTHWEST
MIAMI (M onal Office, AUSTIN
Prurer 5124785553

Frons: 4422462
Fax: 302

Latino marketplace.

Target it thrqugh HISPANIC Trends.

forecasts, technology in the S

the Hispanic business
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For more information regarding advertising opportunities, please contact
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Prore: 2122834425
Fax: 2129498628

Prore: 248€01-7355
Fax: 248€01L692

Vice President of Sales Romeo Perez at 512-476-5599.

DETROIT WEST COAST
LOS ANGELES
Prone: 714-7C19020
Fax: 714-704€021

Precre: 3138820211
Fax: 810-773-3379
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PRESIDENT’S Message

Dear Members,

Welcome to the convention preview edition of our quarterly newslet-
ter Networking. The 24th Annual National Convention will be held
October 1-4, in Phoenix, Arizona. This year, our speakers and pre-
senters, programs, business sessions and chamber training will reflect
the convention’s theme, "Maximizing Performance for Economic
Success.”

The convention Honorary Chair is Jim J. Padilla, Executive Vice President of Ford Motor
Company and President of Ford North America. Our convention host chair is Ray Arvizu,
President/CEQ of the Phoenix-based Arvizu Advertising and Promotions. Our local host
chambers, the Arizona Hispanic Chamber of Commerce (AZHCC) and the Tucson Hispanic
Chamber of Commerce (THCC), are helping to promote the convention and what it has w©
offer the state of Arizona. By the way, make plans now to also attend the local chambers event
Arizona Fiesta! scheduled for Thursday nighe.

The official kick-off of the convention is on October 1 with the USHCC Foundation’s 3rd
Annual Golf Classic. Charles P. Garcia, President/CEO of Sterling Financial is the Honorary
Chair of the Tournament that will be held at the Arizona Biltmore Country Club. The Golf
Classic is a fundraiser for the Foundation’s Youth Entrepreneurship Initiative and I hope you
will all take part in this fun event. I am also pleased to announce that Arizona Governor, Janet
Napolitano, will join us at the Awards Gala.

The convention will begin with special greetings from Phoenix Mayor Skip Rimsza. A
dynamic plenary session titled “Women In Power” will feature some of the nation’s top Latina
business owners and executives. Lisa Quiroz, Publisher of People en Espafiol, will moderate
the session. Business success story Marion Luna Brem will join us as a guest speaker at the
Hispanic Businesswomen’s Luncheon. Brem’s story is one of tragedy and personal triumph
that will inspire us all.

At the Expo we expect more than 200 exhibitors including Fortune 500 companies, govern-
ment agencies and Hispanic chambers, as well as a delegation from Mexico and Puerto Rico.
The USHCC Foundation will host a Youth & Career Pavilion geared to help young Latinos
obtain information and advice on career opportunities. Convention registration and informa-
tion is available online at htep:/fevents.ushcc.com

Rest assured, this year’s convention will offer four full days of learning, information sharing,
networking and opportuniry.

I look forward 10 seeing you in Phoenix.
Sincerely,

H02337

George Herrera

President and Chief Executive Officer
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Tuesdey, September 30, 2003
6:00 PM - 8:0C PM USHCC Feundation 3rd Annual Golf
Classic Receplion

Wednesday, October 1, 2003

6:30 AM - 3:00 PM USHCC Foundation 3rd Annual Golf
Classic Toumament

7:00 AM - 8:00 AM Golf Breakfost

8:00 AM - 8:00 PM Regjistration

8:00 AM Golf Classic Tee Off

1:30 PM - 3:00 PM Golf Awards Luncheon

3:00 PM - 8:00 PM Exhibitor/Youth & Career Pavilion Move-in

6:30 PM - 9:00 PM Opening Reception

9:00 PM - 12:00 AM Hospilality Night

Thursday, October 2, 2003

7:00 AM - 7:00 PM Registration

7:00 AM - 8:00 AM BizFest Registration

8:00 AM - 6:00 PM Exhibitor/Youth & Career Pavilion Move-In
8:30 AM - 10:00 AM Opening Breokfast*

10:00 AM - 10:15 AM BizFest Orientation

10:15 AM - 12:00 PM Plenary Session: Women In Power

10:15 AM - 12.00 PM BizFest Training Sessions

12215 PM - 1:30 PM Hispanic Businesswomen’s Luncheon*

1:45 PM - 5:00 PM Chomber Training - Part One

1:45 PM - 5:00 PM Procurement Networking Seminar

1:45 PM - 5:00 PM BizFest Training Sessions

800 PM=12:00AM _ Asizona Hisponic Chamber of Commerce 8
Tueson Hispanic Chumber of Commerce
Arizona Fiestal

Friday, October 3, 2003

§ 7.20 AM - 4:30 PM Registration

[ 8:30 AM - 10:00 AM Internafional Breckfast®
10:15 AM - 10:45 AM BizFest Training Sessions

10:15 AM - 11:45 AM Plenary Session: The Business Case for
. Affirmative Action
3:00 PM - 4:00 PM Concurrent Business Workshops

* Finoncial Plonning
* infernafiona} Trade:
 Doing Business in the Public/Private Seciors
12:00 PM - 12:30 P Business Expo Ribbon Cutling Ceremony

12:30 PM - 5:00 PM Business Expo and Youth & Coreer Pavilion
Open
1:30 PM - 5:00 PM BizFest Troining Sessions
R 8:00 pm - 1200 AM USHCC off-site event
Saturday, October 4, 2003
| 8:00 AM - 2:00 AM BizFest Breakhost

we support the Chamber’s many worthwhile economic dcvclopment pro 8:00 AM - 3:.00 PM Registraiion

sran]s, G0 AR - 12:00 PM BizFest Troirming Sessions
900 A - 130 AW Chamber Training - Part Two

“l am delighted to have both Jun- :md R1)' sewe as the honorary chair and 10.00 AM - 3:00 P ?\US“""—‘“ Expo ond Youth & Career Pavilion

. [ : Open
rion host v : -
:jc::;erq:(z hot.of‘h::;;jff €< “l. 10:45 AM - 11:45 AV Nationol Delegote Caucus
parucipats pport, 1 2 v : 12:00 PM - 1:0C PM Regional Delegate Caucus
@ 2 history-making endeavor. in the state of Arizona;” sald G ge 'Herrera 1200 PA - 1:30 PM BizFest Luncheon

USHCC President and CEO “We. hopc ro empower our communiry 1:30 PA - 4:00 PM BizFest Presentotions & Awards Ceremony

with the skills, knowledge and expertise so thac each of us may maxmme' 3:00 PM - 8:.00 PM Exhibitor/ Youth & Career Pavilion

our indjvidunl performance to create collective economic success.” : Move-Qut

&GO PM - 7:00 PM Pre-Gala Receprion {Black Tie)
“The USH(..C expects (o generate nearly $5 million in revenue for the city 700 PH - 9. 130 PM Awards Gala Dinner” {Biack Tie)
! of Phoenix by agrracting more than 5.000 business. ownelsa{,ovcmmem SOPM RGO AM Austin Balt”
leaders, nationg] and localelected officials, and corporate exécurives from
® 1 ! corpe Sunday, Octobar 5, 2002

-around the counuy. Together with the Arizona Hispanic Chamber of
Commerce and the Tueson Hispanic: Chaimbet of Commerce, convention %
participants will connect. w;(h LUTPOI’QIC and government buyers, discuss

00 AM - 2.00 PA Exchiboitor/ Youth & Cavesr Pavibion
Meve-{Oui




bout 'éhtféprencbrship and “compe
tsh prizes and awards.

Qctober 1-4, 2003,
Phoenix.”

“USHCC Week in

On Qciober 2, Mayor Rimsza will deliver
welcome remarks at the Convention’s
Opemng Breakfast, followed by the plenary
session entitled “Women In Powers” that
will fearure some of the counerys top
Latina business owners. Lisa Quiroz,
Publisher of the counery’s bese-sellipg

Phoenix Mayor Skip Rimsza has declared

Open o the public is the free Business
Expo on October 3 and 4 at the Phoenix
Civic Plaza. The Expo will feature more
than 200 exhibitors comprised of local
Hispanic chambers of commerce, Forrune
500 companies and an international dele-
gation from Mexico. The USHCC
Foundation wil] also showcase a Youth &
Career Pavilion o offer Hispanic youth

“The future of Arizona’s and the nadon’s
economy is incumbent upon our support
of Hispanic businesses. Businesses owned
by Hispanics are growing at an astronom-
ict rate and our economic success is
closely tied 1w our commiument 1o them. 1
have a commitment o Hispanic busi-
nesses not just becanse Tam a strong sup-
poreer of diversicy, bur because rapid
growth within the community commands
it. Supporting and encouraging Hispanic
businesses 1o grow is no longer an oprion,
it is viral o owr overall economic struc-
wre.”

H02340

- :m nu cckunng, marketing and scles for Ford
““Mercury ond Lincoln in the United State

Canada and Mex!co. Padilla, born in Defroit

Michigan, in 1946, started working at Ford in -

1966 as o quality control engineer. By 1976
he reached mandgement stotus, supervising
production and manufacturing operations:
From 1992-1994, he served os Director o
Engineering and Marulacturing ot Jaguar
Cars, Ud., and from 1994-1$96, he manoged
Joguar's performance luxury vehicle lines.
Ahter the breckup of Autolatina in 1996,
Padilla became President of Ford South
American Operations, restructuring the com-
pany’s operations.

A graduate of the University of Detrait, Padilla
holds a both @ bachelor's ond @ master’s in
chemical engineering and a master’s in eco-
nomics. Special Assistont to the U.S. Secretory
of Commerce from 1978-1979, he was
nomed a White House Fellow. He wos also
named ‘@ Notional Academy of Engineering
Fellow in 2001, one yeor after being named
“Engineer of the Year” ot the Hispanic
Engineer Nafiorial Achievement Awards
Conference.

i b d s
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*As Mayor, it is my pleasure 1o welcome
you 10 Phoenix, Arizona. We're proud to
be hostng the United States Hispanic
Chamber of Commerce’s 24th Annual
Coovention in Ocrober. 1 have always
believed that the diversity that exists
within the Ciry of Phoenix is our strength

and should be celebrated. Nothing makes
us stronger than th iticant Hispanic
presence we have and enjoy throughour

our commu I applaud the great work
of the Unired Stares Hispanic Chamber of
Commerce and congraculare you on your
MIANY SNCEES and Jook forward to alf
chat is sofl corcome.”
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‘with a terminal illness and told she
had only 2 10 5 years 1o live.

Batding life-threatening breast can-
cer with no health insurance, no
employment and no resume, Brem,
newly divorced and the head of her
household, decided o try her hand
at sales. Selling her first automobile
at 32, by 36 she was President and
CEQ of her own auto dealership.
Love Chrysler, Inc, founded in
Corpus Chrisii, Texas in 1989, cur-
rently ranked nationally in Hispanic
Business and Working Woman m: ag-
azine’s “Top 300.” Her numerous
professional accomplishments
“inside the male-dominated auro-
motive industry most recently ed
tw her inductdon into “The
:International Automotive Hall of
tFame.”

"Her inspimiom[ story has been pro-
filled in The Washington Post, Reader i Digest,
and most recently US4 deay as well as
numerous womens magazines. She has
appeared on many national radio and televi-
sion shows, including “The Oprah Winfrey
Show,” “Robert Schuller’s Hour of Power”
and “Good Morning America.”

She has been honored by the Office of

Women's Initiatives at the White House and

10 |NETW ORKNG

Mérion Luna Brem, President & CEO of tove Chwg_leﬁ Inc.

currently she serves the state of Texas having
been appointed by President George W.
Bush to serve on the Texas Worker's
Compensation Insurance Board. She was
also selected to participate in case studies at
Harvard University (;mdmtc School of
Business.

Brem is the holder of the “Avon Women of
Enterprise” and the “Inc. Magazine

.(Booklist). She currendy travels as an inter-

Entrepreneur of the Year” awards::
_and is also one of 40 women world:
wide, 10 from the United States, ©°
be named-as one of the “Leading
_Women Emreprcneurs of th'
. World” for 2001, (The recogniti
ceremony took place last year 2002
: in Madrid, Spain.) ‘

As one of the “100 Most Influential -
Hispanics in the United States”
(Hispanic Business magazine), she
directs her influcnce to the fight
against brease cancer and improv-
ing education, having founded and /"
funded a program to recognize’
civie-minded high school students.
To date, her company has awarded
several new cars 1o “Love Chrysler’s
Top High School Srudents.”™  She
also founded and co-funded the
“Marion Luna Brem/Pac McNeil
‘Teen Parent Scholarship Fund,”
which provides Financial suppore
for voung parenis facing rthe twin
dxﬂlcnlnm of parenthood and ‘con-
timtting cheir educacion. ‘

With her two sons active in her
businesses, she has scrategicallv
opencd 6 additional companics
inchiding a second auto dealershlp in Texas
as well as an ad agency and a real estate hold-
mg company. She has authored a book, The
7 Greatest Truths About Successful Women
{Penguin Putnam Publishers), ranked one of )
the “Top Ten Business Books” for 2001 |

national speaker.  H
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Message From

The Fxecutive Director

Welcome to the USHCC Foundation section of the USHCC's quarterly
Networking newsleteer. What better time than now to bring you up to
date as to the evolving dynamic plans of the Foundation for the upcom-
ing 24th Annual Nacional Convention and Business/Youth Expo sched-
uled for October 1-4, 2003 in the great city of Phoenix, Arizona.

In che firsc article of this section, we highlight an extraordinarily suc-
cessful Latino entrepreneur that has graciously agreed to serve as the
Honorary Chair of our Annual Golf Classic event. I am speaking of
Charles P Garcia, Chairman and CEO of the Sterling Financial
Investment Group of Companies. As you read through this story, you will learn a bit about the
philanthropic and educational leadership exemplified by Mr. Garcia.

Next, we bring you a more descriptive sequence of the major events of the convention under the
direct sponsosship of the Foundation. As we look ahead to Phoenix, you will hear about the
Annual Golf Classic event. The Golf Classic is the official kick-off event of chis year’s conven-
tion, an event that will bring together a variety of our corporate partners and chamber executives
and members to stake their respective claim as the golf champion of all time.

You will also get a chance to hear about our National Youth Entrepreneurship BizFest
Competition where young entrepreneurs, from various cities across the country will gather,
explore and seck o actualize their entrepreneusship dreams through a dynamic immersion train-
ing program hested this year by the Arizona State University at their Downtown Phoenix
Campus. Then meet Latina entrepreneur Cecilia Chavez-Protas — one of the 10 initial award
winners last year of the Anna Maria Arias (AMA) Memorial Business Fund. Learn why she
invested her $5,000 grant award to enhance the lives of young Latinas.

And beyond the National BizFest, there are a number of other events and celebrations of our
youth during what will be the best USHCC convention yet. I encourage you to read on, enjoy
and mark your calendar for October 1-4, 2003. It is upon our generation, as it was for the many
generacions that have come before us, to foster an environment of accessibility to educational
and entreprencurial advancement and excellence for our next generation of Latino leaders.

Warmest regards and see you in Phoenix,

Frank Lopez

Executive Director

Ales Chévez, Sarasota, FL
Robert Chavez. Antioch. TN

H02344




VMV HERE YOUTH &

CPPORTUNITY MEET

o Charles P. Garcia to Chair USHCC
Foundation Golf Classic

Charles Patri¢k Garcia, Chairman and CEO of |
Sterling  Financial Investment Group of
Companies, will serve as the Honorary
- Chair of the 3rd Annual United States
© "Hispanic Cbamber of Commerce
- FoundatiomGolf Classic, the official kick-
off event of the 24th Annual National
Convention & Business Expo in Phoenix,
Arizona. The Golf Classic will take place
at the Arizona Biltmore Country Club on
October 1.

Garcia has a history of success in a wide range

of areas, from government to both the public %
and private sectors that has earned both him and
his company national recognition. Mr. Gaicia
founded Sterling Financial Investment Group of
Companies in 1997, which was recently ranked as the eighth fastest
growing privately held company in the United States by ne.
Magazine. “Mr. Garcia is a dynamic and successful entrepreneur, as
well as a philanthropist who is dedicared to the educational advance-
ment of Latino youch throughout this country,” said Frank Lopez,
Executive Direcror of the USHCC Foundation. "We are honored
that he will headline this year's USHCC Foundation Golf Classic.”
All proceeds from the Golf Classic will benefic the Foundation’s
Youth Entreprencurship Inidative, which builds alliances, partner-
ships and collaborative efforts that link Latino youth to educational
programs that will develop and enhance their critical chinking and
entrepreneurship skills.

Garcia's leadership and business abilities have earned him a role in the
administration of three U.S. Presidents including President George
W. Bush who appointed him to the President’s Commission on
Educational Excellence for Hispanic Americans. He also worked for
Florida Governor, Jeb Bush, who appointed him as the only
"Hispanic to Florida’s State Board of Education, an entity responsible
for setting policy and supervising the State’s more than $16 biltion
annual education budger. Mr. Garcia was named one of the nation’s
100 most influential Hispanics and profiled by Univision in a series
that spotlights Hispanics who have made an exceptional impact on

the culure and life of American society. He has
also been featured on USHCC's “Hispanics
Today.”

Garcia said he is excited to participate in
§ such a worthwhile event, “It is important
that our Latino youth know that no dream
¥ is too big, no goal unachievable, and any-
¥ thing they want is possible through educa-
‘ton, commitment and action,” Garcia said.
“The USHCC Foundation provides our
bright, young and talented Latino youth with
not just the modvation, bur the emotional and
intellectual wols o succeed. I want to thank the
USHCC and the USHCC Foundation for this
exceptional contribution to our children for the future of
the Hispanic community.”

The 3rd Annual Golf Classic is one of several events the USHCC
Foundation will hold at the USHCC Convention and Business
Expo. The Foundation will also host the National Youth
Entreprencurship “BizFest” Competition. The “BizFest” is a hands-
on practical three-day training camp where Latino youth learn about
entrepreneurship and compete for cash prizes and awards. In addi-
tion, during the Business Expo on October 3-4, 2003, the USHCC
Foundation will hold a Youth & Career Pavilion, which will offer
Hispanic youth and their families the opportunity to meet with rep-
resentatives from corporations, organizations and educational institu-
tions to explore both career and educational options.

“Maximizing Performance for Economic Success” is the theme of the
+ USHCC Convention this year, held October 1-4, 2003. The con-
vention will focus on the accomplishments of Hispanic entrepre-
neurship and its influence on the nation, and will address issues that
affect the Hispanic small business community, such as wealth cre-
ation, entrepreneurship and executive skills acquisition strategies,
homeownership, financial planning and workforce development. fh

For more dekails on the events sponsored by the Foundation during the USHCC Convention
visit our web sile ot www.ushce.com.

H02345



STATES HIS§PANIC

Loooking
Ahead to
Phoenix

CHAMBER

OF COMMERCE F 8 UNDA AT ON

SPONSORSHIP OPPORTUNITIES AVAILABLE!

Based on the level of sponsorship, your
- company’s represeniative will be able to
present brief remarks to participants at the
Foundafion sponsored venue. The USHCC
Foundation’s Golf-Tournament coincides
with the USHCC 24th Annual National
Convention & Business Expo; therefore,

~dll sponsorship levels can receive on
upgrade to “Premium” for an additional
$3,000 in sponsorship that enfifles you to

a golf hole and one golf foursome.
Proceeds will berefit the USHCC
Foundation’s Youth Entrepreneurship Inifiative.

For more information about becoming a corporate
spansor or to register for the USHCC Foundation 3rd Annual
Golf Classic or “BizFest”, visit hitp://events.ushce.com or call

Frank Lopez at 202-842-1212.

The official kick-off of the United States Hispanic Chamber of Commerce
(USHCC) 24th Annual’ National Convention and Business Expo begins on
Wednesday, October 1, 2003, with the USHCC Foundation’s 3rd Annual Golf
Classic at the Arizona Biltmore Country Club in Phoenix, Arizona.

The Golf Classic provides champion courses as a stage for endless
networking opportunities. The tournament offers chamber mem-
bers, corporate representatives and government leaders a venue to
meet and discuss strategic partnerships and investment possibilities.

Charles Pacrick Garcia, Chairman and CEO of the Sterling Financial
Invesement Group, will serve as the Honorary Chair of the Golf
Classic. “The USHCC Foundation is proud to have Charles Patrick
Garcia as the Honorary Chair of this year’s Golf Classic,” said Frank
Lopez, Executive Director of the USHCC Foundation. “His work
ethic and dedication, make him an exceptional role model for Latino
youth across America.”

Al proceeds from the Golf Classic will support the USHCC
Foundation’s efforts to build alliances, partnerships and collaborative
efforts linking Latino youth to educational programs that develop and
enhance their business and entrepreneurship skills.

The USHCC Foundadon will host the National BizFest
Competition, October 2-4, 2003, during the USHCC's Convention
and Business Expo. Latino youth from across the country will come
together to gain knowledge about business and the skills necessary to
make their unique business concepts thrive. As part of the National
BizFest, students will have the opportunity to apply those acquired
skills in competition for cash prizes and awards. This year, the
USHCC Foundation will parter with national organizations and
many educational institutions and leaders from the Arizona commu-
nity to educate high-school Latinas from Phoenix about the world of
business. (See next page for “BizFest” story).

With the USHCC Foundation focused on the preparation of tomor-
row’s Latino youth and in response, to the demand for qualified
Hispanics in the workforce, the USHCC Foundation will also host a
Youth & Career Pavilion during the USHCC Business Expo on

" Friday, Octok

October 3-4, 2003. “The Youth & Career Pavilion is open to the pub-
lic and will serve as an information center for the entire family,” said
Lopez. It will feature corporate and federal recruiters who will discuss
job opportunities with youth participants, as well as human resource
professionals who can answer questions about career options at spe-
cific federal and corporate companies. Representatives from local and
national colleges and universities will also be available o dialog with
parents about the process of getting into college, obtaining financial
aid, and accessing scholarship and grant programs that are available
for Latinos interested in higher education. A diverse group of educa-
tional organizations, including members of the Partners in Hispanic
Education have been invited to be on site to offer advice or answer
questions from parents or students about attending college. “The
USHCC Foundation is happy to offer a combined services pavilion
that will benefit the entire family,” said Lopez. “It gives educational
institutions, corporate and philanthropic partners an opportunity to
showcase their respective marketing, promotional, and corporate
responsibility best practices to up-and-coming college students and
their parents.”

YOUTH & CAREER PAVILK NHOURS
y, October 3,2003 12100 PM 1o 5:00 PM
Saturday, October 4, 2003 10:00 AM to 3:00 PM-

The USHCC Foundation will conclude the USHCC 24th Annual
National Convention and Business Expo by raffling a 2003 Chevy
TrailBlazer LS on Saturday, October 4, 2003 at a major event under
the sponsorship of General Motors. General Motors donated the
vehicle to the USHCC Foundation to help raise funds for the
Latino Youth Entrepreneurship and Workforce Development

Programs. Raffle tickets are currently being sold through the
USHCC Foundation for $20. f
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Through a pa_rtncrsh;p'with Career G:owth'Managcmem (CGM)
Consulants of Odessa, Texas, this year's Regional “BizFests” entitded
“Foundation for Success” will engage young Latinos in the learning
of strategic scllmg concepts as well as the process of assessing their
own personal inventories. Seudents will learn how to focus on and
promote their unique individuality; apply basic business fundamen-
tals; and hold themselves accountable for their actions. “These core
skills ‘are imiperative when starting and managing a business,” said
Mario Coneteras. CEO of CGM. The basics of “Foundation for

“mitment, and cducauon/knowlcdgc R

‘- Those “BizFest” seudents who complete the:Foundarion for Success
“BizFest” and decide entrepreneurship is a discipline they would like

“BizFest,” which will be held as part of the USHCC 24th Annual
Ocicber 1-4, 2003.

The National “BizFest” educates Latino youth about the fundamen-
rals of business such as appropriate wardrobe, handshakes and' eye
conract; however, it also empowers youth with money management
skills, business plan expertise and presentation proficiency. Due to its
intensive curriculum, some have described the National “BizFest” as
a “mini-MBA.” One of its unique features is its competitive charac-
teristic. At the “BizFest.” students compete through their business
plans for a chance to win prize packages, combining both goods and
“services to help grow their business concepts and skills. “The com-
petitiveness gives youth experience with competition in the market

» place,” said Lopez.
" be atthe top of thel game

i youth with knowledgc but also consrandy. reminds: th

“ability to be the employer mrhcr than the employee. Th
" Foundation tracks their progress, kecps thern up-ro-dat
. ship opportunities and offers ongoing support and guidance

Success” focis on: awitude, diseiplinie, sense of wrgency, level of com- -

to pussue will then have an opportunity to attend the National

Nadonal Convention and Business Expo in Phoenix, Arizona from

OPPORTUNITY MEET

It glvcs thm the mmdsct that they mu_

The “BizFest” is a umquc program that not only empowc r
potential. Once students graduate ftom the- Reg:onal or.

‘BizFest” they becomc ‘part of the “BizFest e
continues to ccourage students thac they have ‘the talent, skil

mentormg programs.

To date, “BizFests” have been held at the Bronx, New Yotk Ciry, Lo
Angeles and San Francisco, ' Calif., and Atanta, Ga. This year.
“BizFest” will visit Boston,_. Mass.; Nashville, Tenn.; Phoenix and :
Tud:on Ariz.; and Washingéon'DC "

To learn more about “Bizfes”, visit o, us}fccfoundahon ofg. if; syou would |||<e %0 nomi-
nate a young lotino/a to porhcxpate in: 0 “BizFest” near ‘you, ¢ontact ank topez at

Boper@ushcc.com..

d-Business in sch'o'o! ’

. 35% of the' Hispanic populat;on is under the

age of 18

’ Hispanics constltute the second Iargest seg- -

ment of a 146.5 mﬂhon civillian labor force

Sawrce: KajhanCenzzrh-Emewemuwal Leadershp, U.S. vcnsus Bureau and the US, [
of Heaith and Humen Seraces - | C

A
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Phoenix Latina Leader Gives
Back to the Community

Cecilia  Chavez-Protas,  President  of
Competitive Edge Consulting Inc. (C.E.CL),
%and one of the 10 initial Anna Maria Arias
(AMA) Memorial Business Fund award win-
ness, aseyeat received a cash grant for $5,000
to invest in her business. Most award winners
used the money to invest in their business.
Some purchased necessary hardware, while
others upgraded office equipment. Chavez-
Protas decided she would use the money for
the one thing she felt Anna Maria Arias would
have wanted, to give back to her communiry.

Arias was the founder, publisher and editor of

LATINAStyle magazine who lost her battle with aplastic anemia on
Ocrober 1, 2001. Since her untimely death the United States
Hispanic Chamber of Commerce (USHCC), along with Wells Fargo
Bank and LATINAStle magazine created the AMA Memorial
Business Fund. Each year the Fund identifies and awards $5,000 two
10 Latina business owners who demonstrate a dedication and com-
mitment to entrepreneurship.

Chavez-Protas recalls seeing the application for
the AMA Memorial Business Fund, and think-
ing she could use that grant money to do some-
thing Arias worked her whole life to do,
empower Latinas. In 1998, Chavez-Protas
attended the Phoenix LATINAStyle Business
Series, an extensive Latina business-owner
development program that travels across the
country, and was so inspired by Anna Maria and her message that
Chavez-Protas started her own business three weeks later. “Anna
Maria Arias lowered my fears, increased my confidence level and
made me feel like I could not fail,” said Chavez-Proras. “She made me
believe there was a supporr structure and siseerhood to fall back on
and I want to pass that insight on to others, especially young Latinas.”

4 young iatina
entreprancurs

Chavez-Protas believes in leveling the playing field for any individual
or group that is ar a disadvantage. Being a Latina, she does a lot of
diversity work with many organizations and finds it troubling that

Cecilio Chovez-Protas, President of Competilive Edge
Consulting [C.EC.L}

women who are working outside of the home
are making poverty level wages. For example,
according to Chavez-Protas, Latinas only
make 47 cents o every dollar of their major-
ity counterparts. Inspired and endowed with
the $5,000 AMA grant, Chavez-Protas sought
the USHCC Foundation to collaborate on a
“BizFest” solely for Latinas in the Phoenix
metro area.

Chavez-Protas explains that Latinas need to
be educated on economic literacy. “Young
Latinas need to know how to build their own
foundations before they find significant oth-
ers.” She wants them to know how to make their own money and
invest it wisely. “Nothing is stable or secure,” says Chavez-Protas.
Through her unselfish act of investing her cash grant of $5,000 in the
Latina community in Phoenix, Chavez-Protas hopes to empower
young Latinas with the confidence to believe they can accomplish
anything and the knowledge of understanding how to get there. {4
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* world of business. True to its questi, the USH!

- adulm

By housmg the Partners in H:spamc Educauon, thc USHCC
-Foundadon will oversee and manage the day-to-day tasks of the

> ensute that Latino youth gaii access and’a hlcve succcss in thc .

i ‘;‘g&‘:ﬁ:’ﬁ ‘;’!:;a“;:ca'gi::“‘:fn"ﬁ C:}g:i‘l:f ;’ffg:;‘g'::‘;z ofﬁ; IS ivailable to t/.zem and ,mp the beneﬁzc ihey oy 50 dese

" whose goal is to improve achxcvcmem for Latmo chxldrcn and young' T

“alliance. “The USHCC Foundatiof’s goals and dbjectives are aligned

with:thase of the Partners in Hispanic Education,” said Frank Lopez,
Executive Director of the USHCC Foimndation. “l wefcome the -

opporwuriity to utilize the Foundation’s iesources and anuc:pate a sue-
cessful outcome for Latino youth throughou: thc coumry ‘

Recently, the Partners in Hlspa.mc Educanon sxgned a

Mcmorandum of Undcrstandmg (MOU) with the White House

Initiative on Educational Exceflence for Hispanic Americans, agree-

ing 1o aid_in the implementationof a public ‘awareness campaign |

'promoting the provisions of ithe No Child Left Behind: legislation

will be toempower-the. Hispanic community to close the cducauona
achnevemcm gap of Hlspamc students in grades K- 12

IR, Gondles, Chair of the USKCC Boord Hfourth from Il

ab the Poriners in Education press con

Lomg Frc:x.r;f( lép«a.z {podium}

rence.

“So many Latinos get left behind because they are not informed of
the resources offered to them,” said Lopez. “1 am anxious to begin
this important public awareness campaign so that Latino students
and their families can take advantage of the services available to them
and reap the benefits they so desperately deserve.” .

The objective of the partnership is to increase the awareness of edu-
cational opportunities for Latino students. To achieve this, the part-
ners plan to coordinate activities that emphasize a positive expecta-

designed (6 improve studentiachievemeric and change the cufture of -
Awmericas schools. The focus of the Pariners in Hispanic Education; .

l??l’d?é;”lf?) (/ll'ii/?flf@ﬁ o /’Z"' iarm'

their families can take advas ;fagf of the services.

o o .
ﬂ:’.fz ely ¢ leserve,” sid Frank I, opez

tion ‘of edumtxonal excellence for Latinos, reinforce the role offamxly;f»
in the educational acainment of Latino. youth, and creite opportu-- - |

nities for a complctc and succcssﬁgl coHcge experience.

Across the { country, the Parmers ih Hlspa.mc Educ:mon will host a i

series of town ‘hall mcetmgs, where caliber profcssnona]s mdudmg
public officials, prominent Hispanic role models, focal community,

business and education leaders will dialogue with Hxspamc parerits - - L
and students about how to achieve greater success in the i imptove- -
. ment of educational opportunities for Latino youth. The experts will -
" educate parents on how to suiccessfully utilize and continue to advo- . |
cate on behalf of thei children. The towri hall meetings are expected -

* to-be held in San’ Dxcoo, Califoriiia; Miami, Florida; El Paso, Texas;

Las Cruces, New Mextco, Tucson, Anzona, Detrort, Mlchxgan -and
Bronax, New York.” - : :

Council for Com
Insurance Compa

National Associarion of Hispanic Publications (NAHP), and the U.S.
Department of the Army.

¥ ¢
ﬁ““’m
av .
e\ St

To learn more about the Pariners in Hispanic Education, contact Frenk lopez of
fopez@ushce.com.

ity and Education Partnershlps, State Farm::-";
the WK. Kellogg Foundation, League of. |
United ‘Laitin- Amesican Cirizens (LULAC), Hoy, Hispanie.
Association on Cerposate Responsibility (HACR), 1Q Solutions, -

'H02349
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Registration Deadline Sponsorship

Sept amhber 1, 20D3 Opportunifies
Available!

“Goll Awards Luncheo
Golf Reception:
Golf Shirts
Golf Breakfast
Golf Bags .

B

e e e e e e

Dciober § 4. 2093 Phoests, fnzono Golf H

o e e o .

Forstimg s Focbamy = b Foononic S

Golf Foursome |

A proacords 42 baoelit e JSHIC Feondonsn Touk £k eamnchip mioiwe B3HKC Foammtion 1 o 551243) caproh crgonizavon.

© venue ro 'posr employmenl opportumhes as well as
disseminate financial and educational literacy to Lafino

youth.

_This Povilion will also serve as an excellent
opportumly for educchonol inishiutions, corporote
" and. phulonihropnc os well o5 Iocol and national

' orgumzohons "and. vendors lo mdrket ond

o

"OMMEIC‘ W
- drssemmale s:holorshlp, youth: enh'epreneurshlp ond

educational resources to latino secondary as well as post-
secondary: students ond ather intérested parfiés.

The fee for the Youth & Career Pavilion {10 x10) Booth is E

For additioMsl information about the Youth & Career $1,100'{$1,300 after September 1, 2003).
Pavilion, please contact Frank Lopez ot flapez@ushce.com.
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The United States Hispanic Chamber of
Commerce (USHCC) and the United
Scates Hispanic Chamber of Commerce
Foundation (USHCCF) are pleased to
announce the launch of the USHCC
Chamber Development Scholarsship Fund,
funded by Altia Services, Inc. The
USHCCEF is offering 24 scholarships for
local Hispanic chambers to atiend the
USHCC’s National Convention and 3rd
Annual National Chamber Training. Each
scholarship includes all travel, lodging and
convention fegistration expenses. By par-
ticipating in the USHCC’s National
Convention, Hispanic chamber and trade
association executives will learn about the
latest trends in the non-profit/business
association sector. The USHCC's National
Convention is also a forum where local
chambers will have the opportunity to
expand their network nationally and to
interact with potential members, sponsors
and strategic partners.

For more information, please contact Ceci
Henriquez, Director of Membesship
Services at (202) 842-1212, extension 105.

The USHCC recendly
announced its firse
regional chamber
training  seminar
which was held in Las
Vegas, NV, in July.
This regional training
is specifically targeted
for chambers in Region I, 11 & III. This
" three-day session provided leadesship and
management training to chamber executives.

This training is at no cost to the chambers.
Chambers credentialized as “Chambers in
Good Standing” as of October 1, 2002, were
eligible for an additional benefic of comple-
mentary hotel accommodations. The national
chamber waining will be held at the conven-
tion on October 2 and 4.

o

One important goal of
the USHCC is to pro-
mote the growth of
Hispanic  businesses
and to provide them
with access to business
opportunities and
resources that will help
them successfully
compete in the
marketplace. The
Procurement Networking Seminar, to be held
at the USHCC Convention, will help entre-
preneurs do just that.

The seminar will offer Hispanic businesses
the opportunity to establish relationships
with purchasing agents and procurement
specialists from corporate America and the
federa! government. Held in cooperation
with the USHCC Procurement Council,
the seminar will feature representatives from
a diverse range of companies—from
Fortune 500 companies to small businesses.
As a registered procurement seminar partic-
ipant, vendors will have the chance to meet
with public and private sector procurement
‘representatives 1o discuss immediate and
fucure business opportunities.

The Procurement Nerworking Seminar
will be held on Thursday, October 2, 2003.
For additional information about this sem-
inar, please send an email to Randy Ramat
at rramat@ushcc.com.

SINESS CASE FOR
ATIVE ACTION

One of the country’s leading issues is affir-
mative action. After the recent Supreme
Court ruling of the Michigan University
case, the issue continues to impact not only
educarional institutions, but big and small
business. A panel of experts from the cor-
porate, education and small business com-
munity wil} speak on this important topic,
Friday, October 3 at 10:15 a.m. at the
Phoenix Civic Plaza.

A series of compre-
hensive business ses-
sions are scheduled
for this  year’s
USHCC Convention,
designed to foster
the growth and
development of the
Hispanic entrepreneur. These sessions will
cover topics such as. financial planning,
international trade and how to access pro-
curement opportunities with the public
and private sectors. Experts in the field will
lead the sessions. These sessions will pro-
vide invaluable information on nerworking
opportunities for entrepreneurs looking to
expand their businesses. See convention
schedule of events for dates and times.

AWARDS |

£ e

At the USHCC
Convention ten
Latina entrepreneurs
will  receive cash
grants of up to
£5,000 from the
Anna Maria Arias
Memorial Business
Fund. The Fund was
created by Wells
Fargo in partnership
with the USHCC
and LATINAStyle magazine, to memorial-
ize the outstanding efforts of the late Anna
Maria Arias, founder and publisher of
LATINAStyle. The fund is named in mem-
ory of Arias who passed away in October
2001. This is the second year of grant
awards. The Fund will recognize the
accomplishments and successes of Latina
businesswomen who exemplify the princi-
ples and ideals which Arias championed.
The award winners will be announced at
the USHCC Convention.

For more information about these convention events,
visit www.ushcc.com




In response o an
increasing demand for
qualified Hispanics in
the workforce, the
USHCC Foundation
will host a Youth &
Career Pavilion at the
Business Expo on
October 3-4, 2003.
This pavilion will offer
representatives from the public and private
sector an opportunity to meet qualified
Latino youth for possible employment and
will provide Latino youth with informa-
rion about higher education opportunities.

A diverse range of organizations and com-
panies will participate in the Youth &
Career Pavilion from educadional institu-
tions, associations and non-profits to large
and small corporations. In addition 1o tap-
ping into potential career opportunities,
Latino youth will be able to speak to repre-
sentatives from higher education institu-
tions about furthering their education and
financing opuons. “We are excited to pro-
vide a venue for real carcer and education
opportunities information for our nation’s
youth,” said Frank Lopez, executive direc-
tor of the USHCC Foundation. “This
event will benefit not only young Latinos
but also businesses and organizations who
are looking for talented individuals to join
their teams.”

The pavilion is one of several events to be
held by the USHCC Foundation as part of
the USHCC's 24cth Annual National
Convention & Business Expo. The official
kick-off of the USHCC Convention
begins Wednesday, October 1 with the
Foundation’s 3rd Annual Golf Classic at
the Arizona Bilumore Resort and Spa in
Phoenix. Al proceeds from the Golf
Classic will benefic the Foundation’s Youth
Enuepreneurship initative. The USHCC
Foundation will also host the National
Youth Encrepreneur “BizFest”
Competition. The “BizFest” is a hands-on
praciical three-day training camp where
Latino youth learn abouc entrepreneurship
and compete for cash prizes and awards.

To participate ac the Youth & Career
Pavilion, please call (202) 842-1212.

Some of the nation’s
leading Latina business
owners will be among
the guests on the
Women In  Power
panel. Moderated by
Lisa Quiroz, Publisher
of People en Espanol, the
panel  will  fearure
Latinas who  have
accomplished great success in the world of
enterprise. Latinas, in particular, have led the
surge of Hispanic business growth. In the
last decade, Latinas have created more than
300,000 new businesses in traditional and
non-traditional industries such as manufac-
toring, teleccommunications and aviation.
Overcoming obstacles, breaking down barri-
ers and taking on new challenges in the
world of entreprencurship did not prevent
these women from creating their own suc-
cess. These women are leading the charge
and setting the pace for the new generation.
Meet these powertul women at the Women
In Power Plenary which. will be held at the
USHCC Convention on Thursday,
October 2 starting at 10:15 a.m., Phoenix
Civic Plaza.

SHCC REGIONAL &
\TIONAL AWARDS

Thanks to everyone
who submitted
entriecs for the
USHCC 24th
Annual National
Convention &
Business Expo in
Phoenix, AZ.
The awards
“include Large
Hispanic Chamber of the Year, Small
Hispanic Chamber of the Year, Hispanic
Business Woman of the Year, Hispanic
Business Man of the Year, Government
Hispanic Business Advocate of the Year,
Corporate Hispanic Business of the Year,
and the Sanchez ro Sanchez to Smith
Award. The awards will be announced at
the USHCC Awards Gala on Sawurday,
October 4.

The Arizona Hispanic
Chamber of
Commerce will host
its Second Annual
Hispanic Business

ARIZONA
HiSPANIC

CHAMBER OF COMMERCE Oy Mmposium on
Tuesday, September

30 at the Phoenix Civic Center, Phoenix,
Arizona. Arizona Governor Janert
Napolitano will be among the distin-
guished guests.

At the symposium, the AZHCC will pay
tribute to the Arizona businesses recently
ranked among the top 500 largese
Hispanic-owned companies in the country.
A pancl discussion on the state of Hispanic
businesses in Arizona and the opportuni-
ties and challenges that they face will be
held with Governor Napolitano, Dr.
Michael Crow, President, Arizona State
University, and George Herrera, President
and CEO, United Srates Hispanic
Chamber of Commerce.

The governor will discuss the state of
Hispanic businesses as well as the chal-
lenges and opportunisics that lay ahead.
Dr. Crow will focus on cducation and how
it relates to the quality of Arizona’s future
workforce, and Herrera will give an
overview of che issues that impact the
Hispanic small business community, such
as access to capital and political empower-
ment. More than 400 people are expected
to attend.

For more information about the AZHCC
symposium, please contct Armando G.
Roman, at (602) 468-2400 or Monica
Torres at (602) 279-1800.

H02353
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g ARNSRI
From guidance in writing a business plan to
help finding lending assistance, the Arizona
Y i 3R
Hispanic  Chamber of Commerce
{AZHCC) aces as a true mentor for
Hispanic businesses.

BN L

The AZHCC achieves success for Latino-
owned businesses in Phoenix and Arizona
through a number of informative seminars,
marketing consulcations, networking oppor-
tunities and leadership development efforts.
Its programs focus on issues that are critical
to the Hispanic business community, such
as education and immigration. lts seminars,
many of which are offered in Spanish
address everything from how to stast up a
business to developing a business plan.
Much like its neighbor chamber, the Tucson
Hispanic Chamber of Commerce, its close-
ness to the U.S.-Mexico border makes
immigration an especially crucial topic. “As
a border state, immigration is an important
issue for us; so we look at how it effects
businesses and various workforce issues,”
said Frank Rivera, AZHCC Chairman and
President and CEO of ATL, Inc, a civil
engineering consulting group.

Central to the AZHCC's mission, however,
is expanding local procusement opportuni-
ties for Hispanie businesses. In a joint effort
with the THCC, the AZHCC ensures that
Latino-owned businesses are included in
major building development projects in the
Tucson and Phoenix areas. “Wich the
growth of the Phoenix and southern Arizona
areas, there are a lot of new projects in the
cities and freeways,” Rivera said.  “We're

22 |NE™ ORKNG

ARIZONA CHAMBER
STRENGTHENS LATINO
BUSINESSES

From Ground Up

AZHCC Choir and Board of Directors of theis annuol Black and White Ball. Fronk Rivera, Chairman of the Boord is

ictured in the background. {Pictured left to right) Boord Members Manny Molina, Gil Jimenez, JoEllen tynn, Martin
A&:rez, Sr., Annette Alvorez, Reuben Gonzales, Phillip Becerra, Al Montoyo, David Cavazos, Ray Arvizu, Isroel Torres

working closely with our neighbors to the
south to make sure that there is small busi-
ness participation in these cffores.”

Serving as the backbone of the AZHCC's
comprehensive efforts are its committees,
~which actively engage its 700 members.
Through its various committees and sub-
committees, members help shape the cham-
ber’s programs and public policy positions.

Another major objective of the AZHCC is
boosting federal contract opportunities for
Latino-owned businesses. “We examine the
issuc of contract bundling in the federal sec-
tor and how federal contracts can be broken
down so small businesses can have equal
opportunil’y to Compete on confract p:le‘
ages,” Rivera said.

Connecting members to the bustness world
is also of key importance to the Chamber,
which is why it hosts Contactos, a business
mixer where members meet other business

H02354

professionals and share success stories, and
the Hispanic 500 Roundtable Luncheon,
which features Presidents and CEOs of
Arizona’s largest Hispanic-owned businesses.
Addicionally, various large-scale events, such
as the AZHCC's Black and White Ball and
its new Hispanic Business Symposium, pro-
vide invaluable opportunities to network,
obtain first-hand knowledge from respected
experts and government officials, such as
Senator John McCain (R-AZ), and hear
abour the major issues facing the Hispanic
business communiry. “The goal is not only
to create successful business opportunities
for Latino-owned businesses but also to cre-
ate a positive example for our community,”
Rivera said.

The AZHCC and the THCC are the local
chamber hosts of the USHCC
Convention. H




TUCSON CHAMBER FOSTERS
LATINO ENTREPRENEURSHIP

In Southern Arizona

: ¥
Through education, development initia-
tives, business networking opportunities,
aggressive advocacy and a solid business rela-
tianship with Mexico, the Tucson Hispanic
Chaimber of Commerce (THCC) is boost-
“ifg thé"power of Hispanic entreprencurs in
Arizona.

At the THCC, the close to 400 members
benefit from not only the comprehensive
services that connect them to the right peo-
ple and the right resources but also being
strategically located along the Mexican-U.S.
border. “We're the main bridge for
Hispanic-owned businesses in the United
States, but we're also the bridge to Mexican-
owned businesses in Mexico and corpora-
tions who want to do business with us here
in the United States,” explained Raul E.
Aguirre, THCC chairman and owner of
REA Advertising. “Our chamber is of very
key importance to the development of the
business climate in southern Arizona and for
Mexico.”

The chamber’s bordes-town location means
that members have greater business oppor-
tunities and a wealth of networking con-
tacts. It also means that the chamber’s work
extends to international relations and “even
some global economics,” Aguirre noted.

The main issues tackled by the chamber
impact the entire Hispanic business com-
munity at the local, state and national levels,
from access 1o capital to education and
immigration. Together with the Arizona

Hispanic Chamber of Commerce (see page
22), the THCC will host the United States
Hispanic Chamber of Commerce at this
year's Annual National Convention and
Business Expo in Phoenix.

T —_—— — ]
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“We have expanded our sphere
of influence in the areas of eco-
snomic developinent and politi-
fr

Hispanic-owned businesses in

cal  advocacy small

Arizona,” suicd Raul E. Aguirre.

The THCC focuses on advocating for the
success of Hispanic businesses in the Tucson
and southern Arizona region by providing
resources, information, education and a
vision for the future of small businesses in
Tucson. Among its key services are oppor-
tunities to dialogue with fellow business
owners and Jocal business experts. It does
THCC Monthly
Membership Luncheon, where members
can listen to an engaging guest speaker dis-
cuss key business issues and topics that
impact the Hispanic business community.
The THCC Monthly Membership Mixer

provides an informal nerworking environ-

this  through it

H02355

Gala Chairm Témos Martinez addresses attendees at
the THCC’s Annual Gala

ment where members can catch-up with
their peers and learn about new THCC ben-
efits.

Not only does the THCC bring people and
businesses together, but also it offers educa-
tional seminars to ensure Latino-owned
businesses can stay on top of their game, -
with guidance on produciivity, efficiency
and liability protection.

Recently, however, the THCC has broad-
ened its scope. “We have expanded our
sphere of influence in the areas of economic
development and political advocacy for
small  Hispanic-owned businesses in

Arizona,” Aguirre said. “At the same time,
we have grown our membership and solidi-
fied our relaconship with those non-
Hispanic businesses and corporations who
want to establish relationships with our
community.” H

‘Tucson
Hispanic
Chamber of
Commerce
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Hsspamc
Chamber
Executives!

Maximize your performarics

fOF busmess success ot ‘he

USHCC chamber training in
Phoenix, Arizona.

October 2 & 4, 2C

The Chamber Training Initiafive is o part of ihe
USHCC's ongoing commitment fo cifer access to
information and resources that will help chamber
members maximize their business. The tvo-cart
Chorf'ber Training offers an in-death program is

enhance ond maximize husiness
performance for success in the comeeiitiva glekal
markef,

The fraining focuses on:

@ [eadership enhancement for interral/ortornal
customer satisfaction

& Management development for peck

rmance

@ Targeted sirategies for increased busines:
development

& FElements for toking o risk vs. stability

] lechnsques for moking the sale aad <'otirg

L ]

Creahng a legacy of entreprencurship for
generation X.

€D 51
wt! Are

Apply for a scholarship to attend the USHCC
Convention. For eligibility requirements visit
www.ushee.com. The USHCC Scholarship Fund

is sponsored by Aliria Services, Inc. Cpiwvention

a5t

g L)
ociche: 14 2003 Fhoenx Arizong g O -

For more information call Ceci Henriquez ot 202.842.1212 ext. 105 or via e-mail at chenriquez@ushcc.com
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CHAMBER Porinars

Corona Ranch Rodeo Grounds is located at
7611 S. 29th Avenue, Laveen, AZ.

Transportation will be provided by the
Arizona Hispanic Chamber of Commerce and
Tucson Hispanic Chamber of Commerce

P IR SUNPRYS v rleas
For nicrz imgrragtion ana 12iet

soles call:

aric Chamber of Commerce - ¢02.279.18C0
aic Cherrber of Commarce - 520 620.0205

& Wairner, fric.
‘A Aramark
| AT&T
Avis Rent A Car System, inc.
Benk Ong Corporation
Bank of America
BellSouth Corporation
Bloomberg
BMW of North America, LLC
CBS Broadcasting, Inc.
Cendahl Corporation
Choice Hotels interational
Church's Chicken
Citigroup

" Eastman Kodak Gompany

- Eoward Jores

Enterprise Rert-A-Car Comipany

Exxen Mobil Corporation
Federated Department Stores
FedEx Corporation
Ford Motor Company
Freddie Mac
General Motors Corporation
Georgia-Pacific Corporation
HealthTrust Purchasing
Hilton Hotels Corporations
IBM
Intel Corporation
Lucent Technologies

 Morgan Stanley & Co. Inc.
New York Life Insurance Corpany
" Nextel Communications
Nike Inc.
Office Depot
PepsiCo, Inc.
Pitney Bowes, Inc.
Principal Financial Group
Progress Energy
Rockwell Automation
SBC Communications, Inc.
Sears, Roebuck and Co.
Shell Git Company

H02357

Sodexo, Inc. & Afiliaies
S sphint ’
Starwood Hetels & Resorts

The Coca-Cola Conipany
The Kellogg Compa_ny
The Kroger Company '
The Procter & Gamble .Company’
The Reader’s Digest Association, Inc.
U.S. Dept. of the Amy
US Airways
Verizon Communications
Walt Disney World Co.
Wells Fargo
Wyndham Intemational.
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fizjiats issues impacting
the Latino community in business,
enfertainment, politics, culture,

3.4 N

itestyi anc sports.

-

Join Maria Arita each week for the latest news and interviews
that atect your world. She'll take you to meet the people, hear
the beat and feel the energy of Hispanics in America.

TS 1
s 7o,

e (ﬁ?ﬁﬂwy \g CENDANT

b‘x

ANENICA ONLINE




i A s

GREENSBORO. -

GREENVILEE

O [RaEGH

OHIO

CINCINNATH

CLEVELAND

DAYTON

{uma

-TOLEDO

"} OREGON

-§ FT. MYERS

| PORTAND

[acksornaue

PORTLAND - -

MIAM)-FT. LAUDERDALE

OﬁlANDO

JAMPA™ WETS ABC
GEORGIA
COLUMBYS Witz NBC
NINOIS ¢
CHICAGO WMAQ NBC
INDIANA _
INDIANAPOUS WITV w8
IOWA
CEDAR RAPIDS KGAN . | CBS
DES MOINES KDSM FOX
KANSAS
IwicHiA KCTU - PAX
KENTUCKY ’
LEXINGTON WDKY | FOX
LOUISVILLE WYCS IND
PADUCAH XBSI - FOX
| LOUISIANA s
NEW ORIEANS WWL CBS -
MASSACHUSETTS '
SPRINGFIELD WWLP NBC
MICHIGAN
DETROIT WADL IND
MINNESOTA
MINNEAPOUS KSTP ABC

Please check www.ushecc.com for broadeast times.

SOUTH CAROLINA v
CHARLESTON WMMP UPN
GREENVILLE WYFF NBC
TENNESSEE - )
CHATTANOOGA WEU W8
NASHVILLE WHNAB W8
TEXAS :
AMARILO - KCIT FOX

. | AUSTIN KXAN .NBC
CORPUS CHRISH Kil ABC
DAUAS-FT. WORTH KXHES | NBC
EL PASO KISM "NBC
HARUNGEN " KVEO NBC
HOUSTON . KHOU CBS
SAN ANTONIO . KMOL NBC/UPN.
WICHITA FAULS _KSWQO ABC
VIRGIN ISLANDS WSV . ABC
WASHINGTON, DC

| DISTRICT OF COLUMBIA WRC NBC
WASHINGTON
YAKIMA KAPP ABC
WISCONSIN
MILWAUKEE WTMJ NBC
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24th USHCC 0
Convention Dates & ¢ :

- Early registration ends

- Early exhibitor registration ends

- Early hotel registration ends

- Procurement Networking Seminar Registration ends
- Golf Classic early registration ends

- 3rd Annual Golf - Women In Tower Plenary - Chamber Trainitg - - Business Expo .
Classic - Procurcment Networking - Business Workshops - Youth & Cacer Pavilion;
HOC & THCC . - Business Expo .- Awnpdy Gala Dinner.
* - Youth & Carteer Pavilion o s

UNITED STATES HISPANIC CHAMBER OF COMMERCE

2175 K Street, NW, Suite 100 INEW POSTAGE HERE]
Washington, DC 20037

www.ushcc.com

RETURN POSTAGE
o GUARANTEED

H02360




WXL ===




~ Opp. No. 91-156321

U.S. Chamber of Commerce v.
United States Hispanic Chamber
of Commerce Foundation

Applicant United States Chamber
of Commerce Foundation

Exhibit Number * rA
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Day telephone: (

e 4 h e MR a sk st % i e p A e e e m e a e

Please check method of payment:
(" Enclosed is my check.

(Please make checks payable to USHCC Foundation)

{1 Please charge my gift amount of $

to:
{Visa ) MasterCard {3 American Express
Name:

{os it appears on the card)

Account Number:

Expiration date:

Signature:

Can you double your gift with a corporate matching gift2
All gifis*are tox deductible fo the extent permitted by fow.

’
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UNITED

STATES

HISPANLIC

‘CHAMBER

OF

COMMERCE

v provi

entrepreneurship skills training, and
~ helps Latino youth expand thei

H02884

FOUNDATION

The
USHCC Foundation
is committed to the purpose
of giving Llatino youth
. entrepreneurial alternatives for

N

- life wnm%n.dmo:. The Foundation

es leadership and.

horizons and actualize

entrepreneurship ventures
they never thought
 possible.

-
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Opp. No. 91-156321

U.s. Chamber of Commerce 2
United States Hispanic Chamber
of Commerce Foundation

Applicant Uniteq States Chamber
of Commerce Foundation

Exhibit Number / S~




C :Foundaﬁop is¥ commiited to
atinio ‘youth alternarives *for  life

and lifc—l'ohgléax ng by developing
Jnlplc}nqniing ini(ia.tive;‘ and: educational’
_campaigné to awaken and nurwure the
_"cn'treprcneurial spirit of our Latino youth .

Executive Director’s Message
Golf Tournament Raises. $170,00 for Latino Youth -
4 Spotlights on the USHCC Convention e
National BizFest Creates New Generation of Entrepreneur.
USHCC Foundation Convention Sponsors
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UNITED STATES CHAMBER OF COMMERECE"

g~

=0

Message From

The Executive Directpr

n behalf of the United States Hispanic Chamber of Commerce

(USHCC) Foundation, I would like to thank all of the spon-

soss, students and volunteers who made the 24th Annual
National Convention & Business Expo such a huge success.

This year's Annual Golf Classic had more than 225 participants and
raised over $170,000. I want to thank Charles Garcia for chairing this
event and making it our most successful golf tournament 1o date.

The BizFest featured over 80 talented students from all over the country who showcased their
entrepreneurial skills with business plans from concepts for office massages, clothing stores and
4 a high-tech movie theater.

The new programs and initiatives announced at the Convention personified the growth and
expansion that the USHCC Foundation has had in the areas of education, internships, and men-

torships.

The Youth and Career Pavilion at the Expo provided information and services to families about
scholarships, financial aid and potential job opportunities.

Again, thank you to all of our sponsors, students and volunteers who made this year’s conven-
tion our best ever. We will see you in 2004+in Austin, Texas for our 25th Anniversary,

Regards,

LAt

Frank Lopez
Execurive Director

USHCC Foundation

H03NAR

EXECUTIVE EDITOR’
anklapq _
MANAGING EDITOR

ey -
GRAPHIC DESIGNER . -

. Ceqilia Cortes |, 1




. WHERE -YOUTH & OPPORTIUNITY MEET

, Chaxrm'm and-CEO of the Ste ing “Fir
Investment Group of Compames, who chaired:‘the - t'ournamenp
id; “It 1 essenuial. _for the L'mno community:ar d business leaders "
q _focus “on-_the mportance ‘of Latino youth; _ ]
oundation’s efforts are excepnonal in providing outrca;h to Latina - .
_ h and'aie only cchpscd by their cnthuslasm and'energy to- make
a dxfference The great success of. this event is ad clcar indicatio
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New Parinerhips

Suppert Latino
Youth

v¢" United States Hispanic Chamber of Commerce (USHCC)
Foundation and America’s Promise announced a historic partnership
at the USHCC 24th Annual National Convention & Business Expo
in‘Phoenix, Arizona. This partnership was announced by Peter
Gallagher, President of America’s Promise and Frank Lopez,

Executive Director of the USHCC Foundation at a special event

entitled “Americas Promise: A Salute to Latino Youth,” sponsored
by the U.S. Army. Built around a common vision and framework,
the partnership connects the affiliates and networks of the USHCC
and America’s Promise in key communities where Latino youth live,
learn and play to ensure they have access to key resources.

“As feaders in business, the U.S. Hispanic Chamber of Commerce
Foundation recognizes the powerful role it can play in ensuring a
brighter future for all of America’s young people,” said Gallagher.
“We are delighted with this partnership and proud to stand arm in
arm with the members and leaders of the chamber as we work o con-
nect our youch with the fundamental resources they need to be suc-

cessful.”

b a i

Left to right: Frank Lopez, Peter Gronillo, 15t President of Mariachi Milagro Juvenil; Alfredo

Valenzuela, teacher & Jim Molina, President of the Mariachi Milagro Juvenil

“We wre delighted with this partmership and
srud to stand armi in arm with the member
proud to stand arni in arm with the members

aiidd leaders of the chamber as we work to connect
otir vouth with the fundamental resources 14
OEF YOULR Witk 15¢ JURdAmenial resouices 1oey

ieed 0 be successful, * said Peter Gallugher

Sandra Ulsh, President of the Ford Motor Company, congratulated
America’s Promise, Ford, Cendant Corporation, the U.S. Army and
the USHCC Foundation on coming together to ensure the success-
ful development of today’s youth. She emphasized the years of com-
mitment that Ford has dedicated to America’s Promise and is proud
to be part of this new collaboration. Ford is currentdy a partner in
the America’s Promise-Alliance for Youth.

Cendant Corporation announced its commitment of $75,000 to the
Foundation for a new corporate internship program. “Our goal in
announcing this partnership is to identify Latino youth and get them
involved in specific disciplines of the Cendant Corporation, such as
real estate, sales, marketing operations, information technology,
human resources, entrepreneurship and finance/accounting,” said
Thomas Christopoul, Senior Vice President and Chief
Administration Officer of the Cendant Corporation.

The USHCC Foundation also recognized parents, schools and com-
munity-based organizations for their commitment to life long learn-
ing. Awards were presented to Mariachi Milagro Juvenil, Alfredo
Valenzuela, Peter Granillo and Carmen and Jeffrey Watson. &
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USHCC
Foundation &

Altria Group, Inc.

Announce New
Chamber Executive

Development
Scholarship Fund

The United States Hispanic Chamber of Commerce (USHCC)
Foundation and Altria Group, Inc. launched the USHCC
Foundation Chamber Executive Development Scholarship Fund.
The Fund provided 24 scholarships to executives from Hispanic
chambers of commerce to participate in the USHCC’s 24th Annual
National Convention and Business Expo in Phoenix, Arizona, which
included a comprehensive leadership training component.  Altria
Group, Inc. provided funding for scholarships to member Hispanic
chambers of commerce, which covered air travel, lodging and con-
VENUION 1egistration costs.

The comprehensive waining is designed for executives of Hispanic
chambers of commerce who manage their chamber’s day-to-day
activities as well as members of their Board of Directors, staff and vol-
unteers. The training provides participants with strategies to enhance
their leadership and management skills and more effectively serve
Hispanic business-owners in their areas. .
“Through our long-term parwnership with the USHCC, the Altria
family of companies strives to play an important role in contributing
to the growth and empowerment of diverse communities,” said A.
Shuanise Washington, Vice President, Government Affairs Policy and
Outreach, Altria Corporate Services, Inc.

A top priority for the USHCC and the USHCC Foundation is to
address the basic fundamental and organizational needs of local
member chambers. The scholarship fund is one of many efforts
undertaken by the USHCC Foundation, in partnership with the
USHCC, "o facilitate resources, information and training for its
members. The USHCC Foundation hopes to expand the scope of
this program into the establishment of a Leadership
Entrepreneurship Education Institute. {4

For more information on the Chamber Scholarship Fund, call 202-842-1212.

YINANLA

S T

2003 Sholrsp Recen

USHCC
Foundation in
the News

On September 30, 2003 Frank Lopez participated
in a live interview with hosts Kathleen Hays and
Valerie Morris on CNNifn's The Flip Side.

Lopez discussed the importance of Hispanic
entrepreneurship and how wealth accumulation can
translote into more jobs, better healthcare, and
education for the Hispanic community. He stated
how the USHCC and the USHCC Foundation helps
Hispanic entrepreneurs by providing resources,
information ond training.

He also commented on how the media should
balance their portrayal of Hispanics, not just by
using on enterlainment figures such as Jennifer
lopez-and Sammy-Sosa, but also on successhul
Hispanic businessmen and women including Arturo
Moreno, the first Latino owner of a Major League
baseball franchise, the Ancheim Angels, and Jim
Padilla, the President of Ford North America.




UNIYTED S$TATES

COoOMMERCE £ ©O UND AT I ON

Expert Panel Discuss Latest
Report on Educating
Hispanic Children

A panel of business, academic
and public/private  secror
experts gathered during the
24th  Annual  National
Convention to discuss the
recently issued policy report,
“Closing Achievement Gaps:
Improving = Educational
Outcomes for Hispanic
Children,” authored by the
National Hispanic Caucus of
State Legislators (NHCSL)
and the Tom4s Rivera Policy
Institute (TRPI). The panel

R  brought together members of
Honorable John Loredo, Arizona House of the Partners in Hispanic

Representofies Education, the White House
Initiative on Educational
Excellence for Hispanic Americans and public/private sector repre-
sentatives all dedicated to improving education for Hispanics in the
United States. Panelists included Frank Lopez, Executive Director,
USHCC Foundation; the Honorable John Loredo, Arizona House of
Representatives; Dr. Linda Arzoumanian, Superintendent, Pima
County Schools, Tucson, AZ; Mickey Ibarra, President, Ibarra &
Associates; Adam Chavarria, Associate Director, White House
Initiative on Educational Excellence for Hispanic Americans; Alma
Morales-Riojas, Chief Executive Officer, MANA, A National Latina
Organization and Ranjit Sidhu, Vice President for Corporate and
Community Relations, National Council for Community and
Education Partnerships.

The study addresses the educational disparities between Hispanic stu-
dents and their non-Hispanic counterparts. The report details how
gaps thar exist between these groups are vast and without swift
action will worsen. Policy recommendations in the report span from
increasing pre-school education to improving parent/tcacher commu-
nications. It is meant to be a tool for state legislators and other

stakcholders to understand the scope of educational issues con-
fronting the Hispanic community.

The panel comes as the Partners in Hispanic Education launch a
seven-city tour of workshops and town hall meetings that will address
these issues and offer solutions to communities and schools in crisis.
The events will bring together parents, educators, community leaders
and school administrators to help bridge the gaps that are detrimen-
tal to our youth and their educational futures. The first event will be
held in San Diego, CA on November 22, 2003. Other pilor cities
include Miami, Florida; Bronx, New York; Tucson, Arizona; E} Paso,
Texasflas Cruces, New Mexico; Detroit, Michigan; and
Albuquerque, New Mexico.

To read or download the complete report, please visit
www.ushce.com.

Sowce: ~Closing Achievemen Gops knproving Educafionsl Oukomes for Hisponic Children’ Report by Notionol
Hisponic Cowcus of Siate Legislotors & The Tomds Rivero Policy Inshitute; Pew Hisponic Center; BEST: Building Engineering
& Science Tolers; ond U.S. Ceasus Bureou.
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WHERE YOUTH & OPPORTUNITY MEET

Nahonal Bleesi
Creaies a New
Generahon of
. Enirepreneurs

Students from across the co\mtry,conumied ©* The top three: teams received .
R . v P award packages . from the
their journey in becoming s_ucces_g.ﬁ;l business  USHCC Foundation in the
® owners at the USHCC Foundation Youth form of scholarships, intern- -
: - ships, and mentorshxps totaling " |8
- Entrepreneur National - “BizFest” Trammg» “over * $50,000." Scholarship
.. Campand Competition, held at the: USHCC g‘]""‘y won will be availiblé o
, B e winning’ ‘students for the
_-24th Annual National: Convention: & ~yeats they attend an institute of .-

- thher education: Winning stu- 7
'3. f l;;lxsmess Expo at Anzona State Umversuy m  derits will als have the oppor-
oenix, AZ. ' : \,

- tunity to’ participatein’ the - -

USHCC Leglslauve Confcrcnce.-u__- E

: Ahesc future entrepreneurs pamapated i a series of i mtensnve tram— '
g sessions where they learned selling. skills, entrcpreneursh;p
findamentals and the "Foundation for Sticcess,™ a, self-esteem boos :
“ing curfictilum: focused on, five' kcy aspécts: am(ude, dlscxplme, sense: -
of urgenicy, lével of commicimenit and education. The workshops‘cul- -
minated in-a national “BizFest” contest “where stidents tested the - OPe!
"sk!l!s learned: in previous days and prcsented theu' busmcss conccptsi”; '
‘tod panei of Judges : : : g

_tlcale bccomc._' i
the Foundauons: L

‘ 2
-téam Was leham ]avncr Soto dc Lcon of the Umvcrsnty of Pucrt
"Rxco for his ;reauon ‘of Frcsh Breezc Scrvxcc Company, a unique air

mes in. theu ofﬁccs "

Z‘Congratulanons to -all of
. “BizFest” Competition, espccxally_ the. top threc teams for thcu iniio=.
. - vative ideas and dedication,” said Frank Lopez, USHCC Foundauo
.. Executive Director. “With the. help- of the USHCC Foundau_ )
these talented Latino youth are well on their way o becoming stic-

-~ cessful enticpreneurs.” »
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LITED  STATES H

A ©
, Commerct .

Thanks to the following event sponsors who made the 24th Annual
~ National Convenﬁon- cmd Business Expo a success: . -

. USHCC Foundation 3rd Annual GolE C!assxc,
‘ FedEx Corporation '
The Coca-Cola Company

. A Salute to l.ahno Youth
- us. Army

National ”,BizFest’f Studehf Airline

Foundation Golf Awards Luncheon - SOUTHWEST AIRLINES:

- FedEx Corporation

National “BizFest” Student Lodging’

Foundation Golf Reception

Ramada ind;Phoenix Downtown
Sprint ' '

National “BizFest” Food & Beverage
' PepsiCo |
Yums! Brand, Inc.”
McDonald’s Corporation

Foundation Golf Shirts and Hats
FedEx Corporation

National Youth Entrepreneurship “BizFest”
Competition
Arizona State University
McDonald’s Corporation
Gillette Company
The NASDAQ Educational Foundation
The UPS Foundation

The USHCC Foundation would also like to
congratulate Sydia Lee-Chee of Washington,

D.C. on winning this year's Chevy TrailBlazer
donated by General Motors.

Youth & Career Pavilion
Arizona State University
- McDonald’s Corporation
Team Fuerza Motorsports

Fall 2003, ISSUE 3
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Opp. No. 91-156321

U.S. Chamber of Commerce v.
United States Hispanic Chamber

of Commerce Foundation

Applicant United States Chamber
of Commerce Foundation

Exhibit Number [ (70




“The USHCC Foundation is
committed to giving Latino
entrepreneurs alternatives for

lifelong learning through innovative
programs and services. Become a
contributor foday, and guarantee
Lafino entrepreneurs o tomorrow full
of success and opportunity.

If you would like to make o taxdeductible
donation, please download or complete
the online donation form at:

You may alsc send a check to the
USHCC Foundation

2175 K Streat, NW, Suite 100
Washington, DC 20037

ccoss ond achieve succes

 the world of b
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Opp. No. 91-156321

U.S. Chamber of Commerce v.
United States Hispanic Chamber
of Commerce Foundation

Applicant United States Chamber
of Commerce Foundation

Exhibit Number Z 7

Conerce

AMONG THE AMERICAS

San Juan, Puerto Rico
SEPTEMBER 19-22, 2007
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'CONFERENCE SEMINARS AND o
]_.fﬁ_'-PANEI. DISCUSSION TOPICS

e International Trode
e Technology/Telecommun1cohons o
o ’Fmoncnol Seivices '

' Latina Busmess Developmenf
Busmess Opportunmes in: Eniertammenf

Who Should Attend? |

* . Companies looking to expand thelr business reach to

" the U.S.-Hispanic market

_ . o * . Companies secking to expand their international
' : - business portfolio
3A Wh)’ Aﬁend ihe USHCC o . * Companies interested in partnering with Hispanic-
'Conventlon in Puerto Rico? . owned businesses for goods and services
. : g

"o “The USHCC Convention is one of the largest R Busmcss.cs looking to partner with major U.S.
. Hispanic nerworking events iri the United Staces, » corporations
‘bringing in major U.S. businesses and more than ; - Individuals and businesses seeking business
200 exhibitors from the United States, Mexico, : © training opportunities

- Venezuela, Dominican Republic, Canada, '
Panama, Colombla and Costa Rlca ' ’

* Puerto cho is the largcst per capita consumer
‘of U.S. goods, acquiring more goods than larger o

.. economies, such as China, Italy, Russxa Brale

" and Australia. :

" ...°¢ Small businesses make up 99 percent of the busn :
* - hesses in the United States, and by the cnd of
.-12007, 1-out of every: 10 small busmesses will:
. be _Hnspamc—owned L

: jMany of the most. powerﬁal c0mpamcs in thc

. wotld, mcludmg 55 of those on the Fortun:
o 1001ist, have chose Puerto cho as'an invest 1en
and operarmg destmauon ' :

Inf Domg Busmess in 2006, * World Bank classx— '

_ graduate approxnmately 23 000 _dlﬁgua
- studcnts cach year. - '
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. _=_‘Whot to Know about the U S.
Hnspamc Markef

*  The number of Hispanic-owned businesses has grown
+ 82 percent since 1997, and by : 2010, there will be 3.2

_ mﬂhon Hlspamc firms generating more than $465 bllhon
N “This’ year, H:spamc buying power will exceed $863 1

- 4% billion—more than any other U.S. minority group.”
. Experts observe thar the growmg Hxspamc populanon

I ~over the next 20 yedrs will be as important to busiriesses as-

; the Baby Boom” generation has been over the last 20 years. *

.. * Thewp der of companies mvestmg in Hnspamc marketmg
Pl generated hngher cumulative shareholder value from 2000-

12004 than the rémaining 75 percent of companies. Every
i _ $1 mvested in Hispanic ma:kctmg by leadmg '
S compames rctumed $4.

‘F_;o‘r" More Informdﬁon’ |
: Visit M‘USHCC.mm or call 202.842. 1212
AIRFARE: To make a discount reservation, please call

Americary Airlinies at 1-800-433-1790 and mention (he
. STARSfile number AG597AA

‘ ‘HOTEL: 'Caribc’Hilton‘ San Gefohimo Grounds,
- . Los ResalesSt, San Juan, Puerto Rxco 0090i
- Tek: $1.787 721 0303

Puerto Rxco isa U.S. Commonweahh As such U.S: citizens
travelmg directly bctwecn the United States‘and Puerto Rico
. do nor require a passport, just established forms of 1dennﬁ-

.. Ifyou are not a U.S. citizen, visit the f llowmg wcbsxtc for
.fu ' hcr mformanon on apphcablc visa and duties:
a 'tmvel statc.gov/vnsalvnsa 1750 tml :

HO03149

' cation: to board flights and for entry (i.e. drivers licensejetc.

- Marriott |nterncnhonol: :
ne.

Mnller Brewmg
Company )
- MecDoralds UsA, U’

PAST SPONSORS

Aﬂoc

AIG Amerlcan Generali

. American Expreéss
-~ Cormpany’

American Anrlmes

Anheuser Busch lnc ’

«AT&T Servnce lnc
o AVAYA e

Bank of Amerlca

- BMWeof North
".bAmenco e

BP America Ine;

BellSouth Corporohon .
 Cingular Wireless
- Burger King

Corporation -

CVS/phdrmgﬁy =
! ,_' Cisco Systems: Inc.
’ Citigroup

- Comcost CoArp'ordfion»

CNA

- DoimlerChrysler

Corporation

- %
- Nationwide lnsuron 1

*PECO, An Exélon’

ngsiCo, lnc._

Mem" Lynch .
"MGM MlRAGE

Northwestern Muhml ‘

Company.

Reology Frcnc}use'
Group

© ORI Reynolds Tobcxcco

Company

" Reyes Holdmgs LL C
Rums of Puerto RICO
Soverelgn/ Sonlond
Shell oil Company
- State Farm ..

Slarwood Hotels & 3
Resorts Worldw:de s
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MISSION

The USHCC Foundation is committed to the advancement of the Hispanic community’s economic

development and entrepreneurship skills through the empowerment of Hispanic-owned
businesses, growth of the Hispanic chamber of commerce network and promotion of life-long
learning experiences for Hispanic youth and entrepreneurs. The Foundation’s broad-based
approach is coupled with a proactive strategy, which is reflected in the diverse number of USHCC
Foundation-driven programs created to reach constituencies of all age groups and needs.

" To fulfill this mission, the USHCC Foundation builds alliances, partnerships and collaborative

efforts to link the Hispanic chamber of commerce network, Hispanic entrepreneurs and Hispanic
youth to initiatives that develop and enhance their critical thinking and entrepreneurship skills.
Strengthening growth-driven partnerships with local and regional Hispanic chambers of
commerce throughout the country is critical to this approach. The Foundation also aims to
leverage corporate and public support to ensure current and future Hispanic entrepreneurs gain
access to the business world in order to achieve success. The Foundation believes creating
professional relationships helps Hispanic entrepreneurs expand their visions, which translates
into financial strength and monetary benefit for the Hispahic community.

INITIATIVES

“Access to Success” Program — It is a mentoring program that offers students opportunities
to shadow and gain practical experience from UHSCC Foundation corporate and business
partners. An online mentonng portion was recently E-mentoring is designed to match students
with professional adults in the careers and industries compatible to students’ interest. As
mentors, professional adults offer support, career counseling and friendship to students through
an e-mail relationship.

Regional and National Youth Entrepreneurship “BizFest” Program - “BizFests” are
intensive entrepreneurship training camps for Latino youth, in which participants learn how to
turn hobbies into profitable ventures, manage money, develop a business concept, and present a
business plan. Local Hispanic chambers partner with the USHCC Foundation to host “BizFests”
in their cities, such as Orlando, Fla. and Kansas City, Mo.

“Latinos in Communication” USHCC Foundation Sprint Scholarship Program - The
program was created to assist students interested in the areas associated with the
telecommunications industry. It’s available to high school seniors or undergraduate students
enrolled in a‘community college or a four-year institution as a full-time student Twenty-five
scholarship recipients receive $1,5oo
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Zalia Cosmetics and May Department Stores Company Scholarship Program — The
program was created to aid young Latinas planning to or pursuing a major in business
administration at a four-year college or university that also is a Hispanic Serving Institution. The
scholarships are a percentage of Zalia Cosmetic revenue sales at Robinson’s-May and Foley’s
department stores, and are administered by the USHCC Foundation. Scholarship recipients
receive $2,000 awards. Scholarships are renewable if students maintain eligibility requirements.

METRO 2 STEP (Service Technician Education Program) - The U.S. Department of
Labor, Employment and Training Administration and BMW of North America in partnership
with the USHCC Foundation have designed this program to provide viable career options with
above average earnings for Hispanics. Trainees receive a 20-week BMW manufacturer-specific’
training, a starter set of professional tools, bilingual tutorial material to study for the National
Institute for Automotive Service Excellence (ASE) certification and supervision from a BMW-
certified mentor technician.

Cendant Corporation and USHCC Foundation Internship Program - The program was
designed to offer internships to qualified Hispanic college students interested in business careers.
Cendant Corporation owns brands such as Avis, Century 21 Real Estate, Ramada Inn, Orbitz and
cheaptickets.com. Internships are available to students enrolled in an accredited two or four-year
college/university, have expressed interest through the USHCC Foundation “BizFest” program,
and want to obtain hands-on experience in their academic majors. The major must match
Cendant-related disciplines.

Hector Barreto Sr. Memorial Scholarship Fund

USHCC Foundation Web Portal — It is a Web site that serves as the entry point to various
sites (i.e. Yahoo! or MSN) and provides all USHCC Foundation constituencies with tools and
resources previously unavailable and even unknown to them that will help expand businesses,
education, networking abilities, and create a platform to address topics that affect the Hispanic
community.

Leadership and Development Training Support — Select local Hispanic chambers of
commerce will host quarterly Chambers of Excellence Training workshops and sessions for
chamber executives and board members. Three-fourths of the proceeds will be used for financial
-sustainability and member service strategies, and the rest will be targeted toward business
development.

Professional Mentoring Program — It is a mentoring program that is industry-specific and
corporate-supported to increase Hispanic vendor-capacity and utilization with a specific sponsor
or in a designated industry sector. The core approach is to assess, evaluate and match growing
Hispanic-owned businesses with a successful sponsor and establish a two to three-year
professional mentoring relationship.

“Executive-On-Loan” Program Support — It is a program that seeks the investment of the
USHCC Foundation’s corporate and business partners to enhance the Foundation’s capacity to
address economic and strategic growth.

Entrepreneurship Networking Sessions — These sessions will be modeled after networking
sessions hosted by the Ford Motor Company in Hispanic markets. The objectives of the sessions
are to give additional leverage to expand business development in regards to industry
benchmarks and contracting goals and objectives.

HO03205



USHCCF Council of Economic Advisors — Is a board comprised of a small group of
economists 3nd social scientists and ex-officiated by high members of the USHCC and USHCCF.
The focus of the council is, but not limited to, the stimulation of scholastic and applied research in
the form of papers, studies, policy development, public forums, etc. in partnership with credible
educational institutions and policy development “think-tank” organizations that have

experience in Hispanic-based research.

Latino Youth Entrepreneurship “Micro Enterprise” Fund - It is a micro-enterprise loan
and grant program dedicated to assist Latino youth entrepreneurs toward successfully starting up
entrepreneurship ventures and businesses. '

Latino Youth Entrepreneurship “Legislative Issues Day” - It is a learning and
experiential day of dialogue and education for Latino students and USHCC corporate sponsors
and DC legislators, which coincides with the USHCC Annual Legislative Conference.

“Latino School Adoption” Program - It is a project under development in collaboration
with the White House Initiative on Educational Excellence for Hispanic Americans. The goal is for
USHCCF outreach and local USHCC members to adopt schools and invest in specific areas to
stimulate and promote increased education for Latinos in “low-performing” high schools.

United States Hispanic Chamber of Commerce Foundation
2175 K Street NW, Suite 100 — Washington, DC 20037 — Telephone: (202) 842-1212 - Fax: (202) 842-3221
www.ushcefoundation.org
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Dear Friends: -

I am pleased to announce the United States
Hispanic Chamber of Commerce (USHCC)
Foundation’s Inaugural Family Day & Golf
Classic 2002, taking place in Los Angeles,
California, on October 16, 2002. Our Family Day
will provide a venue where the entire family can
come and enjoy being a part of our network. in
keeping with the spirit of the USHCC Foundation’s
mission to provide more opportunities for our
youth, we have decided to expand on our already
existing Golf Classic to be more inclusive of the
entire family. .

Pacific Palms Resort, which will host the Golf Classic
2002 on its two championship 18-hole courses,
also has world class recreational and sports facilities.
With an aguatic center, an equestrian center, and
15 miles of paths for running or walking, as weil as
a coed fitness center with sauna and steam rooms,
there is something for everyone.

The USHCC Foundation is committed to programs
and initiatives that provide opportunity and improve -
the quality of life for young people. Working with
corgorate America and partners such as yourself,
we are able to fulfill our mission, All proceeds of
the Family Day & Golf Classic will benefit the
Foundation’s youth entrepreneurial efforts.

I encourage you to participate in this exciting avent
from October 15~16, 2002 in Los Angeles. With
your support, we can continue to fund our youth
initiatives and make more opportunities available
for our young people looking to find their future.
Please visit www.ushce.com for more details.
Thank you and see you on the greens!

Frank Lopez, Executive Director

United States Hispanic Chamber
of Commerce Foundation




Sponsorship Opportunities

Title Sponsorship  $100,000

* Includes two foursomes

* Option for giveaways and prizes
¢ Brief remarks at Reception

* Signage at all events

Golf Awards Luncheon $25,000
Message and signage at the Awards Luncheon
Includes one foursome
Option for giveaways and prizes

Golf Reception $12,500

Message and signage at the Golf Reception
* Includes one foursome

Option for giveaways and prizes

Golf Breakfast $12,500
* Message and signage at the Golf Breakfast
* Inciudes one foursome

» Option for giveaways and prizes

Golf Shirts $15,000
* Includes one foursome
Sponsorship recognition

Golf Bags $10,000
* Includes one foursome
* Sponsorship recognition

Golf Hole $5,000
Includes one foursome
Signage at hole

Golf Foursome $1,100
Includes golf reception, openlng breakfast

Luncheon, green fees, golf cag

Individual Registration Package $300

Includes golf reception, opening breakfast, Awards
Luncheon, green fees, golf cart and practice balls.

R A s A

Schedule of Events 2002

Tuesday, October 15

Hospitality Reception and Pre-Registration
* 6:00 pm - 8:00 pm

Wednesday, October 16

Breakfast
7:00 am - 8:00 am
Golf Tournament
8:30 am - 1:30 pm
Other Recreational Activities
* 8:30 am - 1:30 pm
Awards Luncheon
* 1:30 pm - 3:00 pm
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®  USHCC Foundation Youth Entrepreneurshlp

' Program
The USHCC Foundation is committed to the purpose . : v
of giving Latino youth alternatives for life preparation. The Youth Entrepreneurship Program, in partnership
The USHCC Foundation is also committed to a quest with strategic corporate partners, will provide young
to awaken and nurture the entrepreneurial spirit with- participants with a variety of experiences through
@ in our young people and to help them each achieve Bl hands-on training, mentoring and self discipline
© " success in the world of business. aimed at increasing self-esteem and preparing for

: the workplace. Program participants will learn

To fulfill this mission, the USHCC Foundation builds | business planning, time-management and leadership
alliances, partnerships and collaborative efforts to l skills as well as improve the understanding of the
link our Latino youth to educational programs and [l finandial issues of starting a business. Program

, entrepreneurial business opportunities. These linkages participants will be immersed in an experience

€@ - will help develop and enhance the business skills of : structured to boost their confidence and expand
-~ Latino youth and will increase their capacity to sustain their horizons. .
| ~ .. life-long progress and success through the world of :

business. The thrust of the work of the Foundation is The program has been designed for students ages
grounded in a mission to help our Latino youth g 16 t0 24 and will be offered in several cities
expand their horizons and to visualize and seek to throughout the Nation having local U.S. Hispanic -
actualize entrepreneurial ventures and opportunities Chamber of Commerce affiliates apd significant
that they never thought possible. concentrations of a Latino poputation.

The development of these tools and the achievement
of this mission is accomplished through the established
programs of the Foundation. These programs serve to
open the broader vista of entrepreneurship to our
Latino youth, fostering the creation, growth and
expansion of Latino-owned businesses. Through this
learning and experiential process, Latino youth are
empowered to sustain a positive and valuable business
contribution within the mainstream United States and
the global economy.

For More Information Please
Visit www.ushcc.com or
Call 202.842.1212 x125






Registrant

Name:

Title:

) ® Name as it will appear on name badge:

Company Name:
Address:

City:

State / Province:

Country:

Zip:

} L ) Phone: ( )

Fax: ( )

Email:

Golf Foursome

Player Name:

)
; Player Name:

Player Name:

Player Name:

Deadline September 16, 2002

OClubRental ... ... . ... . ... .. ..

Number of Right Handed:

O Individual Registration . .. ... ... ..
Q Corporatée Foursome . ............

D Title Sponsorship  $100,000
' * Includes two foursomes
) * Option for giveaways and prizes

Awards Luncheon
* Signage at all events

D Golf Awards Luncheon $25,000

@ * Message and signage at the
Awards Luncheon

* Includes one foursome
* Option for giveaways and prizes

Continued on back page...

* Brief remarks at Golf Réception and .

Handicap:

Handicap:

Handicap:

Hanbdicap:

Quantity Sub Total

Sponsorship Opportunities

Q Golf Reception $12,500

* Message and signage at the Golf
reception (10/15/02)

* Includes one foursome
* Option for giveaways and prizes

Q Golf Breakfast $12,500

* Message and signage at
the Golf Breakfast

* Indudes one foursome
* Option for giveaways and prizes

O Golf Shirts  $15,000
* Includes one foursome
* Sponsership recognition

Total

QO Golf Bags $10,000
* Incdludes one foursome

* Signage at hole

Q Golf Hole $5,000
* Inciudes one foursome
* Signage at hole

Q Golf Foursome $1,100
Includes golf reception, opening
breakfast, Awards Luncheon,
green fees and golf cart and
practice balls. -
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REGISTRATION & SPONSOR CONTRACT

...Continued

Method of Payment *

Sponsorship Fee § Registration Fee $ Golf Foursomes 3.

Total Amount $

O Check Endlosed Q) Purchase Order Number:
0 Credit Card: Q American Express Q MasterCard Q Visa

Name (as it appears on card) :

Credit Card Number: Expiration:

Authorized Signature:

* No refunds will be given for cancellations received after 10:00 pm EST September 16, 2002. This
contract will not be binding on the USHCC / USHCC Foundation in the event of any strike, lockout, injunction, act
of war, act of God, emergency dedared by a_hy government agency or any other circumstances beyond the control
of the USHCC / USHCC Foundation. '

1. the undersigned, agree to abide by the rules and regulations of the USHCC Foundation’s Inaugural Family Day
and Golf Classic 2002. These rules include, but are not limited to, the rules of the Pacific Palms Resort/Industry Hills
Golf Course. | agree '
to indemnify and hold harmiess the USHCC / USHCC Foundation from all claims of any kind, including all costs of
defense and attorneys fees, arising out of, or which would not have occurred, but for the willful act and / or
negligent acts of the undersigned.

Printed Name:

Authorized Signature: ‘ Date:

Mail or Fax by September 16 2002 to: -
United States

Hispanic Chamber of Commaerce Foundation

2175 K Street, NW

Suite 100

Washington, DC 20037

(202) 842.1212 Tel

(202) 842.3221 Fax

www.ushcc.com/foundation.htm

Registration Deadline

o A September 16, 2002
The GOLF CLASSIC 2002 1s Drawing Near!

H03102

O T AL,







Opp. No. 91-156321

U.S. Chamber of Commerce v.
United States Hispanic Chamber
of Commerce Foundation

Applicant United States Chamber
of Commerce Foundation

Exhibit Number




CANIDIL

3fpgN§A[$a’m-6si -898

Executives and entrepreneurs
showed off their golf game
ygsterday - at  the FedEx-
CC Foundation’s Fifth
Amnual Golf Classic at the
Silver Spring Golf Course in
Menomonee Falls.
he event was the official kick-off of
e USHCC 26th Annual National
ention & Business Expo.
e Golf Classic is chaired by
vwan Cento, President of the
edEx Express Latin America &
aribbean Division.

. Cento has more than 28
of experience in the air
hugo and express transportation
dustry.

e toumament allowed business
hders to- play an challenging

e USHCC 26th Annual
ational Convention and Business
po will feature a number of
tionally renowned panelists and
eakers, including U.S. Depart-
et of Commerce  Secretary
jlos M. Gutierrez;  Federico
fio, fomer Secretary of
[Rnsponation and Energy; and

President Bush and Director of
Office of Intergovemmental
irs.

Jnote speaker for the Intema-
| breakfast at 8:00 am.
Qorrow, Friday, Sept. 16 at
Midwest Airlines Center

B Gutierrez is the 35th Secretary
Sthe US. Department of
erce. The former chaimman
board and CEO of Kellogg
pany, Secretary Gutierrez is a
member of President Bush’s
ic team.
arvales and Pena will serve
pnelists for the USHCC

round of golf while raising funds
for the Foundation’s Youth
Entrepreneurship Initiative, which
provides Latino youth with
alternatives for life preparation and
life-long learning through a series
of initiatives and programs.

The Golf Classic is also a fun
and relaxing way for participants
to gear up for the three action-
packed days ahead at the
USHCC Convention.

“Mr. Cento is a dynamic and
successful businessman, as well
as a philanthropist who is
dedicated 10 the educational
advancement of Latino youth
throughout this country,” said
Frank Lopez, USHCC Founda-
tion President.

entitled “New Age [nvestors:
The New Frontier for Hispanic
Business Growth™ at 10:00 a.m.

on Fnday, Sept. 16 at Midwest . P

Airlines Center Room 101.

The plenary session will focus
on the gap that exists betwgen
the purchasing power of the

Hispanic community and the |

production power of Hispanic-
owned businesses.

Mr. Bamales serves as President
Bush’s key hiaison to govemnors,
state  Jegislators, and local
clected officials. He is one of the
most prominent Latinos in
government and has emerged as
a critical facilitator and organizer
on the homeland security issue.
Mr. Peiia served as U.S. Secretary
of Transportation and later Secre-
tary of Energy during the Clinton
admunistration. An accomplished
manager for the public sector, Mr.
Penia advocated common sense
regulatory reform and innovative
reinvention and was committed

to the promotion of economic

development around the globe.

Friday, September 16, 2005
Issue 2 Vol. 3

Photos: argallo

Juan Cento, President of the FedEx Express Latin America & Caribbean Division addresses
the golfers at the 5th Annual FedEx-USHCC Foundation Golf Classic Awards Luncheon.

Ruben
Barrales,
Deputy
Assistant to
President
Bush and
Director of
the Office of
Intergovern-
mentat

tinguished Speakers to Address USHCC Convention Attendants

uUs.
Secretary of
Commerce
Carlos
Gutierrez

B Fedrico

B Pena,
former U.S.
Secretary of
Transporta-
tion and
Energy

 Today$Highlights.
Opening Blfeakfast B
-+ 7:30am;-930am. -

ModwestAlrllnes Center Ballroom

Pienary Sesslon "Breakmg the Procure—

TInH1nn



Aichael L Barera, President and
EO of the USHCC, recently
- @ nnounced several key appointments
»the USHCC senior leadership team,
7hich will contribute to the goals and
side-tanging  agenda of  the
Jispanic-owned business commu-
ity.

wllen Gutienrez was named Chief
Jperating Officer. Prior o joining
1¢ USHCC, Mr. Gutierrez was a
enior advisor to the Chief Operat-
1ig Officer and the Office of
semational Trade at the Small
jusiness Administration.

fe was also a key representative on
e D.R. — CAFTA negotiations for
1e SBA.

Juring his term at the SBA, Mr.
jutieirez developed and maintained
igh level contacts witherepresenta-
ves of intemational governments, as
sell as high-ranking officials- at the

“It’s a distinct privilege to host the USHCC
26th Annual National Convention and
Business Expo in our great city. As conven-
tion host chair, I'm excited to have the
opportunity to showcase the beautiful
attractions Milwaukee has to offer.”

George Franco
Convention Host Chair, USHCC

White House, and Congress.

CiCi Rojas is the Vice President of
Swategic  Alliances and  Special
Projects. Ms. Rojas was the President
and CEO of the Hispanic Chamber of

Commerce Greater Kansas City.

Under her leadership at the
HCCGKC, Ms.  Rojas  was
mstrumental in helping to advance the
agenda of the local Hispanic business
community in the Greater Kansas
City region.

She also developed diverse programs
and resources to assist and expand
Hispanic-owned  businesses  and
provided professional opportunities.
Guillermo  Meneses 15 Directar  of
Communications and Public Relations.
Mt Meneses comes to the USHCC
from New Democratic Network, where
he was the Vice President for Commu-
nications.

Mr. Meneses brings 14 years of

Welcome fo M|Iwoukee'

“iBienvenidos! As President and CEO of the
USHCG, it is my distinct privilege to welcome
you to our 26th Annual National Convention
and Business Expo and the city of Milwaukee.
This year’s attendance is higher than ever,
with participants coming from across the
country and Latin America to take part in the
largest gathering of Hispanic business owners
in the United States.”

Milwaukee

Guillermo Meneses
Director, Communications
and Public Relations

experience in political, govemmental
and advocacy issues to the USHCC
with a strong background in messag-
ng, public affairs, and national media
campaigns.

Prior to working at NDN, he was the
press secretary for the Democratic
National Committee.

*As we move forward in implement-
ing the ambitious and wide-ranging
agenda to advance the USHCC to new

CiCiRojas
Vice President,
Strategic Alliances

Michael L.Barrera
President and CEOQ, USHCC

“Itis my great pleasure to welcome the
distinguished participants of the 26th
USHCC Annual Convention and-Business
Expo. jBienvenidos a Milwaukee!”

Maria Monreal-Cameron
President, Hispanic Chamber of Commerce of

JSHCC President and CEO welcomes new staff members to senior /eadershlp team

Alten Gutierrez
Chief Operating
Officer

levels of advocacy and entrepreneur-
ship, I am excited to have Allen, CiCi
and Guillermo on board to contribute
to its successful realization,” Barrera
said.

“They each bring key management
skills to “the table, along with the
energy, passion and integrity that
makes for a winning team that will put
the USHCC on a fast track to contin-
ued growth and success.”

Leslie Estrada
Johanna Henderson

UNRED STATES HISPANIC CHAMBER OF COMMERCE

2175 K Street NW, Suite 100
Washington, DC 20037-
P:(202) 842-1212
F:{202) 842-3221
www.ushcc.com

EXECUTIVE EDITOR Gina Manley
Guillermo Meneses Mascela Riado
£DITOR Diana Tejada THIS PUBLICATION
Gina Manley PHOTOGRAPHERS 1S SPONSORED 8Y
Gus Gargallo
LAYOUT.I DESIC:.N EDITOR Max Taylor D REIN H ART
Diana Tejoda SOERNER -VAN DEUREN 10 DEUREN ¢
DISTRIBUTION
LAYOUT COORDINATOR USHCC Staff &
Johanna Henderson Volunteers
WRITERS SPECIAL THANKS

Abrazo Marketing
Estrada Communications
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li-Tech Company to Webcast Convention Events

he USHCC and ithe USHCC

wation have parmered with
MIGOT CORP, a new York City-
ased company, to webcast live events
d interviews with important figures

why webcasting is an excellent tool
to dissermnate valuable information
by extending our reach to chamber
members and entrepreneurs who
couldn’t atiend the convention,”

: l'Carlos Ojeda ¥, a motivational
. speaker whiose client list includes. -

: _. oundatlon S _
. Eitrepreneurship BizFest: ’I‘rammg}-f,’ i

Motivational speaker to train BizFest students L

ever ]et anyone tell you who you‘
) am or what you will become
Wlnte House lmtxahve on : ~That’s: your desnny to fulﬁll no- g
Educational Excellence for - -oneelse’s. ‘
spanic ~ Americans, the U.S.  Ojedawill be one of the trainérs for
Amy. and the’ United States ftﬁe‘lhreeday event, which focuses - =
panic Leadership Insmu!c, wﬂl', i -building  entrepreneurial and .
dress, hundreds: of students at 8- leadership skills for Latino youith:
‘to ‘kick- off ‘the USHCC' : ABleestlslheUSHCC Fomdanm
" Natiohal- . Youth ™ ~$i

om the convention floor to the Lopez said.

'SHCC and USHCC Foundation Convention events 10 be webcast
."ebsites.' include National Leadership and Cham-

rank Lopez, President of the ber Excellence Tiaining Sessions,

‘SHCC Foundation, brokered the  plenary sessions and workshops.

atnership with Michael Amigot,

rnder of AMIGOT CORP.

Knowledge-based activities are

-jitical 1o our mission, which is
®

The Intemnational Breakfast featuring
keynote  speaker Secretary  of
Commerce Carlos Gutienez also will
be broadcast live.

Getthe411...

on the concurrent business
workshops

chnology Workshop
2Mbking Sense of Technol-
w 1o Maximize Your
Business in the 21st
sgntury”

Participants will learn how
to grow their business
through the application of
technology. Representatives
trom the nonprofit Small
Business Technology
Institute will discuss best
practices for the use and
application of technology as
a business-enabling tool and
touch on emerging trends
that will drive the future of
business. Participants
include Avaya, 1BM, Intel,
Cisco and Verizon Wireless.

International Workshop

“Trade Agreements Make
Money”

Advances in communications .
and transportation technol-
ogy, combined with free
market ideology and trade
agreements, have given
unprecedented mobility to
goods, services and capital.
SBA Assistant Administrator
Manuel Rosales, representa-
tives from the banking and
corporate sectors and the
Chief Negotiator for the
recently passed Dominican
Republic-Central America
Free Trade Agreement
{CAFTA) will lead discus-
sions on the impact of trade
agreements on the global
marketplace.

g Latina Workshop

P T i ad amalfiair

. Latma Entrepreneurship Equals Opportumnine”
-+ Statistics show nearly four in ten (equivalent to 39 percent) of
* minority-owned firms are owned by Latinas. Panelists will address
ways to improve their business capabilities and expand their
resources. Panelists include NWBC and Latina entrepreneurs.

Learn How to
Break the
Procurement
Code

Financial experts and repre-
“‘sentatives from the U.S. Smal)
Business Association will
explain how to leverage fiscal
decistons and get the most out
of your business. Basic
financing, eligibility, surety
bonds, equity capital and best
practices will be discussed.

This session will
focus on “breaking the
procurement code” to
winning contracts
based on discussions
with leaders from both
the public and private
sectors.

Speakers will be
asked to share their
insights not only by
providing an overview
of their organization
and procurement
processes, but more
mmportantly highlight-
ing the secrets to
“breaking the code”
and winning work.

[ S e T e s e T o
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Convention activities started Tuesday, Sept. 13 with
the 5th Annual FedEx-USHCC Golf Classic Recep-

. e 0N in the Hilton Milwaukee City Center Monarch

g Room. The reception, which was hosted by the
USHCC Foundation and FedEx, pre-empted the Golf
Classic Tournament on Wednesday, Sept. 14. Almost
200 golfers headed out to the Silver Spring Country
Club to tee off at 8 a.m.The day culminated in an -

) @ awards luncheon.

Photos: Gustavo Gargallo

Juan Cento, President of the FedEx Express Latin America & Caribbean Division and Goif Classic Chair
addresses the attendants at the Fifth Annual FedEx-USHCC Foundation Golf Classic Reception.

Congratulations to the 5th Annual

Michael L. Barrera, USHCC President and CEO and Frank Lopez, FedEx-USHCC Foundation Golf Classic
USHCC Foundation President at the Golf Classic Reception. .
Winners

Mike Kilcoyne, FedEx
Dale Hyde, FedEx
Ted Hathorn, FedEx
“Tom Collins, FedEx

Eric Serrano, NGMS-Oshkosh, Inc.
Mike Larsen, NGMS-Oshkosh, Inc.
Don Cohen, NGMS-Oshkosh, Inc.
Brian Ganos, NGMS-Oshkosh;, Inc.

David Russell, FedEx
Todd Mueller, FedEx
Briah Cubes, FedEx
JR Lebar, FedEx

HO03106
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Inspirational, touching, compas-
sionate. These are only a few of the

tional Breakfast keynote speaker.
The speech delivered by the U.S.
Secretary of Commerce Carlos
Gutierrez was received to loud
applause.
Gutierrez, a key member of
President Bush’s econoimic team,
who also is a prowd Hispanic
Ammerican, shared his excitement
about the growing influence of
Hispanics in America,
Secretary Gutierrez sees tremen-
dous potential in the fact that the
_ Hispanic population is young.
He also took the opportunity 1o
mark the jmportance of opening
wade with more Latin-Amencan
countries.
He will travel to Central Amenca
as part of an upcoming trade
mission, which he calls “free trade
in action.”
Sec. Gutierrez also shared in detail
what the administrations efforts
were to help the in necessary
recovery efforts unleashed by

ber of Commerce v,
es Hispanic Chamber

ed States Champer

words to describe Friday’s Interna-
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e e Delivers Empowering Message

to USHCC Conventlon Attendees

Photo: Max 'hylov

U.S. Secretary of Commerce Carlos Gutierrez addresses Convention attendees

at the International Breakfast on Friday.

huiricane Katrina. He shed new
light on the newly released efforts
to reconstruct New Oreans and
neighboring states.

What the audjence most responded
10, however, was the invitation to
personally take part m it.

I want to see Hispanics business
out front on this initiative... We
will rebuild better and stronger””, he
said, assuning that after the
reconsbuction there would be no
betier place to invest than in New

Orleans.

The Intemational Breakfast also
was a time for rewards and
recognition.

The Sanchez to Sanchez to Smith
award that recognizes involvement
in international trade was given to
Kley Peraita fiom Condor
Enterprises Intemational.

The Yacatecuth award, named for
the Aztec god of commerce, was
given to Roberto Ramirez,
President of Tidy Intemational.

HISPANIC ENTERPRISE: ATTAINING SUCCESS BUILD!NG WEALTH
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Mndwest Anrhnes Center :
| hlblt Halls A D

Natlonal Delegate Caucus
“1100am.-1200pm,
“Midiwest Awlmes Cemer
Room Jon:

Reglonal Delegate Caucuses
1215 pm.s lOOpm R
Mldwest Alrlones Cénter:-+

USHCC Expo Floor is Open For Business

USHCC President and
CEOMichael L Barrera
joins Board members at
the Business Expo ribbon
cutting ceremony at the
Midwest Airlines Center
Expo Halls.

Photo: Max Taylor

Toda)/s H/ghllghts

The USHCC extends
their sympathy to the
family and friends of
those affected by
Hurricane Katrina, in
particular our chamber
members and affiliates,
and has pledgedto
match all donations
coltected September
14-17.

HO03111

Goal: $10,000

American
Red Cross




Statement from USHCC
Board of Directors
Chairman

David C. Lizérraga

As the outgoing USHCC Board Chairman, | want to express my sincerest
gratitude for making this convention a truly memorable event. The city of
Milwaukee proved to be a great venue to host our largest and most
successful Convention to date. | want to thank all the sponsors, partici-
pants and partners who have contributed to the tremendous success of
the convention. This year’s Convention, which showcased the passion,,
influence and entrepreneurial spirit of the Hispanic community, was
highlighted by the 70 percent increase in chamber membership during
the past year.| close my tenure as Chairman proud that | and the USHCC
Board of Directors have continued to promote the business interests of
the Hispanic community day in and day out. | know Chair-elect George
Franco shares my passion for the USHCC and | have no doubt next year's
USHCC Convention inPhiladelphia also will be one to remember.

iMil graciast

s

Statement from USHCC
President and CEO

Michael L.Barrera

Dear Convention participants; sponsors and-distinguished guests,

_Asthe new President and CEO of the United States Hispanic Chamber of

Commerce, | want to take this opportunity to offer my sincerest_thanks for -

making iy first official convention an enormous success.
This year’s annual convention, held in the grand city of Milwaukee, was the
largest convention in the history of the USHCC. I want to thank alt of the
- Sponsors, partners and participants who have helped to ake this

. conventiona rmemorable and educational experience. We now ' have more
‘thap 210 afﬁhated chamber meimbers and know that with your help and
Ieadershlp the USHCC will continue to grow and expand.
I also want to extend a special thanks to the Board and to Chairman David
C.Lizérraga who officially hands over his chairmanship to George Franco at
the énd df this Convention. Under David's leadership, the USHCC has
reached hew frontiers of success and achievements.
As we commence the end of this Convention, | want to extend a special
invitation to attend the 27th Annual Convention and Business Expo, which
will be hosted in the magpnificent city of Philadelphia.
In addition,  would like to thank my staff for their all of their hard work and
dedication and for making this Convention an outstanding success.

jGracias y nos vemos en Filadelfial l\%_\
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Photo: Diana Yejada

From left: Michael L. Barrera, President and CEQ of the United
States Hispanic Chamber of Commerce: Luis Formuno. Puerto Rico
Resident Commissioner; and House Speaker J. Dennis Hastert
(R-1L) lisien 1o the remarks of Secretary of Commerce Carlos
Gutierrez in favor of the passage of DR-CAFTA at a July 26, 2005
press conference on Capirol Hill.

USHCC Applauds Passage of DR-CAFTA Bill

In March 2004, the United States Hispanic Chamber of Com-
merce, together with its more than 153 local and state chambers
of commerce nationwide, announced its endorsement of DR-
CAFTA bill. After a long and vocal campaign. the bill passed
on July 27, 2005.

“With the vote Congress has taken an important step in allow-
ing U.S. Hispanic businesses to bridge a significant economic
gap with the Central American business community and estab-
lish the parameters for a better quality of life for Central
American workers,” Barrera said.

USHCC President and CEO Michael L. Barrera participated in
a press conference to urge the bill’s passage on July 26. Mr.
Barrera’s participation on behaif of the member chambers and
corporate partners, reaffirmed the USHCC's commitment and
overwhelming support for the immediate passage of this agree-
ment. .

Also present at the historic press conference was Speaker of the
House J. Dennis Hastent (R- -IL) and Secretary of Commerce
Carlos Gutierrez, who also addressed the USHCC Conveation
attendees during Friday’s International Breakfast at the
Midwest Airlines Cenier Ballroom.
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The USHCC Board of Directors
recently elected distinguished
businessman and  Milwaukee

1@ George Franco as its new

chair.

“Mr. Franco is a renowned and

respected business and commu-
fiity advocate and bis leadership

will serve the USHCC well,” said §

MP:hael L. Barrera,
“President and CEO.
*His experience, vision and in-
‘depth understanding of the needs
of small businesses will provide
an integral contribution to the
fptinued growth of the USHCC
-and to the successful execution of
‘the USHCC mission.”

Mr. Franco is a recognized expert
in the financial field and is one of
the country’s top Hispanic

USHCC

?mess leaders )
e is founder, CEO and Chair-
man of National Financial Corpo-
ration, a growp of financial

Former U.S.
Secretary of Labor
Energy Federico
'ena, Tim Keane of
Marguette
University’s Business
Schooland |
arianne Hudson of ;
the Kauffman .
ndation answer.
questions at the
plenary session.

Photo: Max Taylor

services and information technol-

0ogy companies managing over
$24 billion in financial activity
throughout the country.

Mr. Franco also serves as CEO of
Avantelpvestment  and  Avan-
teEconomic Associates, a.capital
mvestment and strategic research
and analysis firm that services
both the private and public sector.
A graduate of the U.S. Depart-
ment of Justice FB)] Citizen’s

ational BizFest students join the USHCC Foundation staff at the
bbon-cutting ceremony for the 1st Small Business and Workforce
velopment Pavilion at the Business Expo on Friday.

Photo: Max Taylor
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Academy, Mr. Franco is active in
his service of both the USHCC and
his local community.

He is the chief architect of the
USHCC’s  recemtly  launched
jCapital! program, a $! billion
public-private  partnership  with
U.S. Bank and the U.S. Small
Business Association which aims
to provide greater access to capital
for .small to medium-sized
businesses.

Chair-elect George Franco talks to
sponsor representatives on the
Business Expo floor on Friday.

Photo: Max Taylor

He also serves as Chairman of
the USHCC National Legisla-
tive Committee which drives the
USHCC’s  legislative and
regulatory agenda on Capitol
Hill.

He most recently served as Co-

Chair of United Way’s Financial
Institutions  Committee  that
helped raise over $30 million for
the greater Milwaukee commu-
nity.

USHCC Foundation Plenary Session
Focuses on Investment Opportunities

In an effort to address the wealth
gap between the purchasing power
and production power of Hispanics
in America, the USHCC Founda-
tion hosted a plenary session Friday
featuring prominent experts in the
field of angel investing, venture
capital investment and private
equity partnerships.

“We need to close the gap between
what our purchasing power is -
$700 billion today and approaching
1 trillion dollars within the next
decade — and what our production
power is, estimated at about $450
billion,” said USHCC Foundation
President Frank Lopez.

“This is a significant gap, and
emerging businesses will be the

- ones to close that gap.”

The two-hour event, sponsored by
First American Corporation and
SBC Communications, focused on
ways of identifying and obtaining
funding to start or grow a business.
Panelists  included Marianne
Hudson, director of the Kauffman
Foundation’s Angel Initiative; Tim
Keane of Marquette University’s

Business School and director of
the Golden Angels Network, and
former U.S. Secretary of Energy
and Transportation and current
partner with Vestar Capital
Partners, Federico Peia.

Peia told participants that
although the gap between spend-
ing power and net worth in the
Hispanic community has histori-
cally been highef than that for
non-Hispanics, there is reason
for optimism.

“The good news is, there is an
oversupply of capital today that
is looking for people who want to
grow their businesses in new
ways.”

Pena estimated that $90 billion in
investment capital is available for
business partnerships around the
country. He noted that these inves-
tors are now aggressively pursuing
Hispanic-owned businesses as the
growth of the Hispanic population
continues to influence the U.S.
economy.

“It’s a positive environment for
businesses to flourish,” he said.
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oreparing the Way for Philadelphia 2006

Convention attendees learn more about the attractions and sights of the City of
Brotherly Love courtesy of the representatives from Philadelphia who offered a
preview of what participants will expect at the 27th Annual National €onvention and

Business Expo.

®

Jom the HCCW at the Salute to Hl$pamc

,. Brewcr and- the four famous:s sages Perro Callcnte Salchl-
'cha ]tahana and Salchicha Polaca. =

' _‘cha Alcmana

5

Herltage Parade R

USPS to Launch Commemorative Stamp at Business Expo

Honoring the contributions of Latino
art to Anmencan culture, the U.S.
Postal Service is issuing four stamps
featuring dances that highlight the
cultural nichness of the Caribbean.

Showcasing one of four popular
dances on each stamp, Latino artists
have created designs that express their
personal interpretations of merengue,
salsa, cha-cha-cha, and mambo using
vivid colors and sinuous shapes to

-capture the energy of the dancers

moving to the beat.

“Hispanic Americans have long
played a vital role in the development
of this country, and the Postal Service
is proud to honor that role,” said
Jacqueline Padrdn, National Hispanic
Program Specialist for the U.S. Postal
Service.

The stamps, designed
by Latino artists,

- reflect four dances
which have origins in
the Caribbean.

Source: Jacqueline
Padvron, USPS

Michael L. Barera, USHCC
President and CEO will be among
the top leadesship to participate in a
joint press conference to unveil the
stamps at 10:30 a.m. on the Business
Expo floor at the Midwest Airlines
Center.

Expo attendees will have the oppor-
tunity to be among the first to
purchase these stamps in the greater
Milwaukee area.

First-Ever Presidential Roundtable Sets Positive Tone for the Future

Michael L. Barrera, USHCC
President and CEO, led an
' q:gagcd hour-fong  discussion
With chamber members,
presidents and executive direc-
tors at the first-ever Presidential
Roundtable  Discussion  on
Friday, September 16.
e  roundtable  gathering,
ponsored by Altria Corporation,
gave chamber members a chance
to meet Mr. Barera and his
 senior staff and leam more about

s

qghe long- and short-term goals

g initiatives of the USHCC’s

Lt L

new leadership.

“It’s all about customer service,”
Barrera said to a standing room-
only crowd.

“Although I've only been with the
chamber for a few short months, 1
can already feel the energy and
we've got some big things
planned for the coming months
and years ahead.”

Barrera, along with Convention
Chair and Board of Directors
Chaimman-elect George Franco,
Chairman David C. Lizdrraga and
USHCC Foundation President

Frank Lopez, acknowledged the
challenges that the national cham-
ber has faced in the past and
presented clear goals and ideas for
future success and collaboration.
Barrera unveiled several national
chamber initiatives that are
currently in the works, including
bolding regional public policy
town halls, “to take the chamber on
the road,” and stated that the cham-
ber will be taking a more active
leadership stance on issues like
immigration policy, tort reform
and health care policy.

Photo: Max Taylor
Michael L. Barrera, USHCC President and
CEOQ, speaks at the President’s Roundtable
Discussion on Friday.
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AT REINHART, OUR PHILOSOPHY
1s SIMPLE. YOU COME FIRST.

We've learned a lot in over 100 years of

law practice. But our most important
lesson wasn’t found in a law library. We

found it with our clients. At Reinhart, we

REINHART

believe we can only achieve excellence by

making you our top priority. We think we BOERNER-VAN BEUREN &

> . ATTORNEYS AT LAW
have our priorities straight.
Madison Milwaukee Waukcéh_a Rockford
608.229.2200 414.298.1000 262.951.4500 815.484.1900
800.728.6239 800.553.6215 800.928.5529 800.840.5420

reinhartlaw.com
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Opp. No. 91-156321

U.S. Chamber of Commerce v.
United States Hispanic Chamber
of Commerce Foundation

Applicant United States Chamber
of Commerce Foundation

Exhibit Number 2 »)/’ ‘
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Expcncncc Austin '

Convention' & Business Expo Schedule of Events
Convention Host Chair Welcame Letier
USHCC Board of Directors

USHCC Staff

Special Welcome Ietters

G e Anni Spcti
" 25 Years of Advocating for Hlspamc Busmcss Owners
Introduction
The Birth of the USHCC

» Timeline and Mifestones
USHCC Leadership: Past and Present

.

) l]z . R - N

USHCC Foundanon Highlighs
usHCC Highlighes- -
Corporatc Pareners & Sponsors 2004

Convention Advisory Commitree
*  USHCC Procurement Council

N Sponsarihips :
* Corporate Executives, Welcome Letters, & Advertisements
< * .
M . '

Direetorv

57

V Hlspamc Merqbcrs of Congresz
Hispanic Chambers of Commerce
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UNITED STATES HISPANIC CHAMBER OF COMMERCE

FRIDAY SATURDAY
SEPTEMBER 17, 2004 SEPTEMBER 18, 2004
12:00 PM to 5:00 PM .

10:00 AM 1o 3:00 PM

AUSTIN
CONVENTION ﬁgﬁ;‘
CENTER

200 VENDORS
JOB OPPORTUNITIES .

2004 SILYERADO 4X4 TRUCK RAFFLE
MUSIC, CELEBRITIES & FAMILY FUN

“"CELEBRATING HISPANIC ENTERPRISE”

The Business Expa is o past of the United Skates Hispanic Chomber of Cormmerce 25t Aanvol Nofionat Comvention in Ausiin, Texos.

H03628 »
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> erce (USHCC) and s convention co—d{airs are
+ excited to welcome you to the 25th Annual National Convention & Business Expo in the vibrant:

city of Austin, Jexas. Thisis a momentous eveist for the USHCC as it marks our 25¢h year as the

nation’s leading advocate for Hispanic businesses. This magazine f%[&rcs a 25th anniversary com’

memorative section highlighting important milestones of our 25-year histordWe are excited to

"have the partjcipation this yet of Texas Govérnor Rick Perry and Austin Mayor Will Wynn.

-~ This.year’s convention will celebrate the impact-of Hisp;mic enterprise on our,economy. Today,
according to the Small Business Administration, Hispanic firms comprise 8% of all businesses and
in Tesas they represent more than 15% of these businesses. Collectively, Hispanic businesses bring -
in more than $200 billion in annual revenue. .

-

Through a series of workshops and plehary sessions, industry experts will discuss this remarkable
growth as well as some of the- major issues and'ch;ﬂlcngcs facing Hispanic business owners today,
such as obtaining minority and women busined certification, the Jatest developments in broad-
band technology for small businesses and procurement opportunities. You will learn successful
strategics for mpping into the corporate and federal marketplace and about exciting ew oppot-

s tunities for minority-owned firks.
13
For chariber executives, we will continuc to offer leadership training. Don't Yorgec o stop by our
Business Expo on September 17-18, featuring Fortune 500 companies and local businesses eager
to share cheir products and services with you. The expo includes the USHCC Foundation's Youth-
&. Career, Pavilion, where exhibitors will offet career and educational information:. Qur 25th
annivetsary program would not be complete without otr theme party celebration on Friday star-
" "ingat 8 pm. Also make plans to attend the 2004 Evening Soirée! Bring Out the Nighdife! on
Thursday at 8 p.m., sponsored by the Greater Austin Hispanic Chamber of Commerce and the
Texas Association of Mexicam Americah Chamber of Commerce. ™ + A

» »> \
A special thanks t0.all of our sponisors, chatnbers, partners and friends as we celebrate this special
occassion. | : . . N
' Sincc;cly, )

aE e K

-

'

Gary L. Cowger - J. Tcrrc‘ncc Lanni Tina Cordova J.R. Gonzales
Convention Co-Chair Convention Co-Chair USHCC ~ USHCC
GM North America . MGM MIRAGE Board Chair  * Acting President & CEO
.President Ghairman & CEO R R
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BUSINESS EXP
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Entering Austin City Limits
Known for its casual and
playful nacure, Austin, the

playground of Texas, is sit-
uated at the center of the
Lone Star State and

stands as
the gateway
to the Texas Hill
Country  and
the Highland
Lakes. As the
state capital
and home to The
University of Texas,
the city supports a politically charged and
culeurally rich environment. Austin is
hip, wendy and high-tech. A large cre-
arive population, primarily musicians
and artists, enhance its eclectic nature.

Hispanic Magazine recently named
Austin number one among the “Top 10
Cities for Hispanics to Live.”

Natural Appeal

Blessed with a year-round temperate cli-
mate and 300 days of sunshine a year,
Austin offers outdoor treasures such as
parks, nature trails and wilderness pre-
serves that create an oasis in the heart of
the city. Town Lake bisects the center of
downtown and is bordered by 10 miles
of hike-and-bike trails where devorted
joggers, walkers and cyclists flock to
every hour of the day. From April
through October, 1.5 million Mexican
free-tail bats live under the Congress
Avenue Bridge that spans Town Lake.
Onlookers flock to the shores nighdy o
watch the nocturnal creatures emerging
from beneath the bridge.

Historical View

Originally a buffalo hunting
ground favored by Tonkawa Indians,
Austin was permanently settled in
1838 as a trading post. Now, more
than 2 million people live in the
city, named after Stephen E
Austin, who colonized Texas.
The Texas State Capitol, an
imposing pink granite struc-
ture, commands a stately presence in
downtown. Almost 15 ft. raller chan the
nation’s capitol, the Texas Statehouse is
the largest domed statehouse in the
country. Texas' larger-than-life history
comes together under one roof at the
new Bob Bullock Texas State History
Museum, which features intriguing arti-
facts, interactive exhibits, multi-media
shows, and an IMAX Theatre.

Musical Telent

In the city where the music never stops,
live music plays at more than 100 ven-
ues on any given evening. A little blues,
a littde country, the beat of rock and roll,
and even a few jazz licks puts Austin
music into a distinctive music genre of
its own. The largest concentration of
music venues is found downtown in the
Warehouse District and along Sixth
Sereet, a six-block stretch of bars and
restaurants. Now in its 30th year, Austin
City Limits, the live PBS music series
that showcases American music and

Texas music in particular, continues to

be the best show in town.

Cultural Scene

Austin is one of only a few U.S. cities
that offers a combination of profession-
al ballet, symphony, opera and theater.
With 20 museums, dozens of galleries,
and as many as 35 theater companies,
the city is experiencing a cultural renais-
sance. Many of the city’s cultural
resources are found on the campus of
The University of Texas, where the
Harry Ransom Center completed a ren-
ovation in early 2003 and where the
Blanton Museum of Art will open 2 new
facility in 2005. The Lyndon B. Johnson
Library and Museum, also located on
campus, remains the most visited of the
nations presidential libraries. A scale
replica of the Oval Office, artifacts from
Air Force One, and volumes of official
documents chronicle the rise of a young
man from central Texas, who would be
our nation’s 36th president. B

Source: Austin Convenvion & Visien Burcan. Visiy rovm.awstinrcas. o1y,

=7

P

HO03630







HCC) invite you to attend tlﬂc 2004 I’ivcnxn Sonrcc' Brmg OUt,
gl‘\thfc_' to taﬁc P[acc ciurmg the U5HCC 25t|’1 Annuai Natlonaf
T & ﬁus ness o :

Cesigrac by Patly Mendoza

Photos Courtesy of the Austin Convention & Vigitors Bureau
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‘create.wealth in the Latino community: We enjoy many benefits from the fruit of their labor buc -

sey Villarreal
Convention Host Chair

Howdy and weleome to Texas, Asa Tejano a,hd your Convention Host Chair, | am delighted to
host the Unired States Hispanic Chamber of Commerce (USHCC) Convention in the city of _
our State capitol, Austin, Texas. On behalf of my colleagues on the board of the USHCC, it gives:
us great pride that Hlspanxc:)\vncd business, Hispanic leaders, corporate and polmcal lcadcrs
)om us £0 help celebrate the chamber’s Silver Anniversary. : . [
Wc salute che past Icadcis of the USHCC whosc'vis'ion helped scart this organization over :wénry 5 E y
five years ago. THeir fabor brought together a coafition of Hispanic leaders with a mission to '

LI e T

the work must continue. Many of uycelebrate the life of Hector Barreto Sr., whosc lcgacy will

|
. i |
continue to inspire Hispanic leaders of the future. . C o
. . v, o™ ]
. v 2 =
. Today, the USHCC continues to build on the vision and mission of those: Hispanic leaders by g ,§ {H
advocating for the business interest on behalf of the nearly owo million Hlspanzc- wned busi- - =z § b
nesses in the Umtcd Stares andPuerto Rico. 4 =
’ . R
: - . ‘ oy xS
As you participate in our convention, I ask you to have a great time atl enjoy the awesome £ Yy
events that our staff has planned for you. However, as you walk through our convention expo  ~ Ny cj‘f 1
floos you need 1o remember why you are there — it’s about the moncy. Make sure that you visit
every booth on the floor bccausc they 100 believe (hat it’s abourt the money. . + 13
A . . - s <
Buena Suerte, 3
. . . 3 oo - 3
. - . S .

USHGC Board Member, Region 111
President/CEQ, Precision Task Group

|

|

Massey Villarreal ' : PR ' \
_ , , |

|

|

|

|

|

|
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Directors 2004

REGION |

NI

REGION i

REGION ill

Eric Carson®
President and CEO
Reflections Glass Company
Waipahu, HI

David C. Lizarraga
President and CEO
TELACU Millenium, LLC
Los Angeles, CA

Liliam Lujan-Hickey
CEO
I8H Systems, Inc.
Las Vegas, NV

Rafael Sanchez
President
Sanchez Signing Service, Inc.
Sacramento, CA

Tina Cordova
Chair of the Board
President

Queston Construction, Inc.
Albuquerque, NM

Scorz Flores
Vision Engincer and CEO
Die Cut Technologies
Northglenn, CO

Peter A. Granillo*
President
Brown & White, Inc.
Tucson, AZ

Frank Rivera
President and CEO
ATL, Inc.
Phoenix, AZ

Paul Rodriguez
President
Rodriguez Mechanical
Contractors, Inc.

Kansas City, KS

Maria Guadalupe Mendoza
Taxman™
President
Chesterfield Trading, Ltd.
St. Louis, MO

<3

Massey Villarreal
President and CEOQ
Precision Task Group
Houston, TX

HO03634
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REGION V

REGION VI

Ruben Acosta
Managing Partner
Williams Acosta, PLLC
Detroit, Ml

George Franco
Chairman and CEO
National Financial Cosporation
Milwaukee, W1

Vincent E. Rangel*
President and CEO
Rangel & Associates

Chicago, IL

Joseph Lopez
Founder and President
New Era Buslders, Inc.

Cleveland, OH

President and CEO
National Commercial Services, Inc.
Melville, NY

Elizabeth Lisboa-Farrow
President and CEO
LISBOA, Inc.
Washington, D.C.

Esperanza Porras Field*
President
Hope & Season, Inc.
Morristown, NJ

Charles Gonzalez
President
Macro Benefit Advisors, Inc.

White Plains, NY

Alex Chavez
President
JCB/Amigo Insurance, Inc.
Sarasota, FL

Robert Chavez
President and CEQ
Alpha Signs of Tennessee
Antioch, TN

Luis Torres Llompart
Partner
Torres Llompart, Sanchez,
Ruiz Group
Rio Piedras, PR

Enid Toro de Baez
President
Centro Unido de Detallistas
de Puerto Rico
PR..
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Subscribe to HISPANIC Tren‘é”é’

HISPANIC Trends is your guide for succeeding in the
fast-paced, competitive, increasingly diverse business N .
world. Whether it's the latest information on the

Hispanic market, business opportunities, networking Subscribe for FREE!

ting, managing and marketing advice, economic

forecasts, technology in the workplace, or profiles of

today's most successful entrepreneurs, HISPANIC

Trends is your secret weapon for succeeding in Please allow 48

today's marketplace. weeks for delivery.
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Frank Lopez Arsenio Carrasquillo
President, USHCC Foundati Office Assistans
Virginia D’Jesus Cecilia 'Coru‘s
. . . Art Director
Executive Assisstant to the Presidens
Lucia Coriés Trey Barry
Assi Coord, Membership Services Intern
Maria Ibaicz
VR Communicasions & Marketing
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WHERE?

Austin Convention Center

WHEN?

THURSDAY, September 16

2:30 pm - 5:15 pm

TRACK 1: Business Model: The Importance of a
Hispanic Chamber, Room 164

TRACK 2: Increasing Chamber Membership and
Revenue, Room 168

SATURDAY, September 18

8:00 am - 10:45 am

TRACK 1: Marketing Your Hispanic Chamber
Room 164

TRACK 2: Operations and Financial Management
of a Chamber, Room 16B

Maximize Your Chamber Success at the USHCC_ Chamber Training

in Austin, Texas

R A N L R R Ry N R A N T R seciriectrocsntasratornetostEsEVE AP IREC L OR Y

The Chamber Training Initiative is a part of
the USHCC’s ongoing commitment to
offer access to information and resources
that will help chamber members maximize
their chamber needs and services. The two-
part Chamber~Training offers an in-depth
program to build, enhance and maximize
business performance for success in the

competitive global marker.

Altria

The USHCC Chamber Troining sponsor.
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COMMERCE

Georde W Bush
President of the United States

George W. Buish is the 431d President of the United States. He was sworn into office January 20,
2001, after a éampaign in which he o{nliped 'swccping proposals to reform America's public
schools, trapsform our national defense, provide tax relief, modernize Social Security and
b Medicare, and encourage fajibba_s_cd and colnmunity organizations to work with government to'_
%ﬁ‘ help Americans in need. Président Bush served for six years as the 46th Governor of the Stare of -
“Texas, where he earned a reputation as a compassionate conservative who shaped public policy -
based on the principlestof limited gavernment, per;or;al responsibility, s'rron-g families, and local
control.

»

President Bush was born on July 6, 1946, in New Haven, Conneciicut, and he g}c\v up in
Midland and Houston, Texas. He received a bachelor's dcg}& from Yale University in 1968, then
" sesved as an F-102 fighter pilot in the Texas Air _N_arional Guard. Prm’d;m Bush received a
Master of Business Administration from Harvard Business School in 1975. After graduaring, he
moved back to Midland and began a career in the energy business, After working on his father's
successful 1988 presidential campaign, he assembled thie group of partners that’plrchased the

»

* Texas Rangers baseball franchise in 1989, .
Since taking office, President Bush has signed, into law, Bqld initiatives to i:nprovc public schools
by raising standards, réquiring accountabilicy, and strengthening local controh He has signed rax
relief that provided rebate checks and Jower xax rates for everyane who pays income taxes in
An'ieriq. He has increased pay and benefics for A.r{wrica} military and is working to save and

. strengthen Social Secusity and Medicare.

Prcsidcnt- Bush is married tQ Laura Welch Bush, a former teacher and lbrarian, and they have
twin daughters, Barbara and jenna. '

>
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STATE OF TEXAS
OFFICE OF THE GOVERNOR

June 10, 2004

A Message from Governor Perry:

WHEREAS, all in attendance are gathered in Austin, capital of the great
state of Texas, for the United States Hispanic Chamber of Commerce’s 25"
Annual National Convention and Business Expo;

WHEREAS, I have every expectation that this conference will provide a
wonderful opportunity for professionals 1o network and build foundations of
mutual understanding and respect;

WHEREAS, this occasion will offer a welcome opportunity to share visions
Jor excelling in the future;

WHEREAS, Texas has enjoyed continued success, in large part due to the
energy, entrepreneurship and standards of expectation and achievement set
by chambers of commerce;

WHEREAS, since 1979, the United States Hispanic Chamber of Commerce
has contributed immeasurably toward building strong, vibrant business
climates across our great state and beyond;

WHEREAS, as governor, 1 fully recognize that one of our highest
obligations is to ensure that Texas, through policy and practice, remains
“wide open for business ";

WHEREAS, by being unrelenting and proactive in our efforts to foster
economic development through business recruitiment, retention and
expansion, we are making strides for this great state and all of the United
States; and

WHEREAS, together, in partnership, we can continue to embrace the
opportunities of the future;

NOW, THEREFORE, I, Rick Perry, Governor of the great state of Texas, on
June 10, 2004, officially recognize the:

United States Hispanic Chamber of Commerce’s
25th Annual National Convention and Business Expo.

Sincerely,

4 ?é@

Rick Perry
Governor

T hgg,
i
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Léxtend 2° warm welcome (43 all gathered in Austin for your annual :onvcnuon I have
every expectation that this conference will provide a wonderful opportunity for  pro-
_fessionls to network and build foundations of mutual undcrstandmg and respect, and -
to share visions for cgcelling in tbc fuewre. -

Texas has cn;oyEd continued success, in large part due to the energy, cn(rcprcncurshxp
and standards of expectation and achievement set by the Us. Hispanic Chamber of
. Commerce. Since 1979, the United States Hispanic Chamber of Commerce has con-
* tributed immeasurable, toward building strong, vibrant business chmatcs across. our
great state and beyond. e

As Govcmor, I fully recognize that one of our hxghcs: obligations is to ensure that
Texas, through policy and practice, remains “wide open for business,” by being unre-
Jenting and proactive in our cfforts to foster economic development throdgh business .
recruitment, retention and expansion. Together, in partnership, ¥e can continue to
embrace the opportunity of the future. :

_Specfaz Welcome

Anita joins me in sending best wishes for a successful event.
) .
Sincerely,.

1CK ;géfgiy'

Rick Perry
Governor
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. Dear USHCC Members: «

auiosfgf

P

Welcome t:) Texas! 1'know the residenis of Austin and your outstanding convention co-hosts,
the Greater, Austin Hispanic Chamber of Commerce and the Texas Assqgiation of Mexican
American Hlspamc Chambess of Commcr& will provide their usual warm hpspitality in wel-
coming you ro Texas. Iwas pleaséd to learn that my good friend, Massey Villarséal, is serving as -
" ~your Convention Host Chairman. . . . . . T
. . i .

Please accept my congratulations and best wishes as you gather to further the goals established -
by the USHCC 25 years ago. With more than 5,000 business and community leaders present,
‘and more than 1.6 million Hispanic-owned businesses i in the United States, your conmbuuons
to our nation’s economic well-being afe significant and: ‘growing.

As a former small business owner and strong advocate of entrepreneurs, I am kecnly aware of the
" challenges you face. Since 1 became 2 United States Senator, I have consistently supported leg-
_ islarion to reduce federal regulation on small busmcsscs throughout [ht country, and to provide = -

cqual opportunities in the federal marketplace. ’ . . 3
Fhope you have an enjoyable and educational cénvemion, and rerurn to y;ur communities with %
a renewed sense of pride about the contributions you make o free enterprise and building eco-
nomic prosperity for America. As always, your ldcas and inpir ar¢ invaluable in determining the
course of our nation’s econontic future. . . .
Wi&h best wishes, and gratitude for your leadership, v
: . 3 '
Sincer) i ' :
incerely, N . '. .. )
| Jﬁav By Jhtilin- MAmited States Senate
. ’ WASHINCICA DC :
Kay eailcy'Hutchins.on : _ &

- . i . . : \
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" already making that pessible. 1 believe that the government should encourage an environment

I join the Ofﬁccrs and Board of Directors of the U. §. Hispanic: Chamber of Commerce in
“Celebrating Hispanic Enterprise” and the influence of Hispanics, not only_in our values and cul- -

. Déar United Stares Hispanic Chamber of C_omm-crcc Convention Participants,

iBienvenidos! fis my disiner privilege to ‘\vel'comc you to our gréax State of Texas and 1q the

v

‘We must conunue 1o take all the steps necessary to support free market innovation, encourage )ob
creation and keep our economy growmg We need to make America the most business-fiendly
place on the planet and it is organizariohs like the U. S. Hispanic Chamber of Commerce that are

where America’s entreprencurial spirit can thrive and people can continue to achieve great accorn-
plishments fike many of you have done in the Hxspamc community.

[N

ture, bur also in our nation’s econemy. The U.S. Hlspamc Chamber of Commeree plays an enor-
mous role in preparing the largest arid fastest growing mmonry population in America.

Once rore, I gladly welcome you'to this event, whxch Fam sure wxll provide an cxccpuonal oppor-
tunity for you to participate in informative sessions and ncrworkmg forums. I am committed to
promoting legisladon thac will enhance our American cmrcprcncunal spirit, increase productivity
and suengthen our nation’s gconomy %o ensure that the American peopley who have dlways suc-
ceeded and dominated in world-wide competjgion, conunuc to be successful.

ﬂﬁmtzﬂ States Senate

WASHINCYCA DC

Wer
John Comyn
v .

HO03643

United Statgs Hispanic Chamber of Commerte’s 25th Annual Nadonal Conwention and Business ~
‘Expo. I appreciate the U.S. Blispanic-Chamber of Commerce's efforts in proxhpting-cconomié 5
growth and business opportunities for nearly three decades, through national programs, interna- s
.-tional trade, working relationships with the national corporztc sector and ovcrsggh( of policies and ’
' legxslauon that relate todthe Hispanic business comnunity.

€
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VWHERE?

Austin Convention Cenler
Room 17
Austin, Texas

WHEN?
Thursday, September 16, 2004
2:30 - 5:00 PM

Ford Motor Company

“CNRED

Vexaw :\:3:“:3:- o Meatera-Anwenan

b Vemeenony

" such as AT&T, PepsiCo, Ford Motor Company,

AUSTIN, TEXAS

The United Stales Hispanic Chamber of Commerce
{USHCC} in parinership with the Texas Association
of Mexican American Chombers of Commerce
{TAMACC) ond the Greater Austin Hispanic
Chamber of Commerce {GAHCC) sponsored by
Ford Motor Company, will host a free Procurement
Networking Seminar at the USHCC’s 25th Annual
National Convention & Business Expo in Austin,

Texas on September 16, 2004.

This seminar entails a series of four, 35-minute
sessions, where atfendees are divided into groups.
Attendees will meet with representatives from

government agencies and major corporations

General Motors, Verizon, MGM MIRAGE,
BellSouth, Marrioft, IBM, and JP Morgan Chase.
Bring a brochure about your company and its
services, along with 100 business cards. This
event is a one-lime opportunily to expand your

business.

Full convention registration required.

HO03644
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Greetings and welcome to Texas,
”~

. - N . . kY
As Assistant Secretary of State I want to welcome you to the great state of Tpxas. We are excited

.. . . .. )
that you have chosen Texas to,be the host state for your convention and trust thiat you.will enjoy” -
your stay here. ) . o )

I also want to congratufate the United States Hispa,nic‘Chambcr of Commerce as it celebrates its
25th Annual National Convention and Business Expo. You have a long and proud history of
advocating for the necds of Hispanic businesses and I commend you for your past efforts and
wish you all the best in the future. s -

.

14 .
" As you meet in Texas, keep in the mind that this great state has been shaped by many Texans of
Hispanic descent. From its founding until totlay, 'H}spanics have played key roles in starting
- businesses and:crcating jobs, serving in government at the highest levels, and educaging all Texas
children. In Texas, Hispanics will continue to play a-key role at all levels, as the Hispanic
. populztionﬁis‘ expected to. double in Texas over the next twod decades.

>

Again, ] commend the efforts of the United States Hispanic Chamber of Commerce. | hope that

S]ﬁégi_a[ Welrome

this convention will help you cultivate new business opportinities and expand existing relationships.
. . N

Best wishes for another successful convention.
» .

Sincerely,

Lm'v(é?g’rf'

Luis J. Saenz’
Assistant Secretary of State

N .




8 Whereas,
.We are pleased to welcome the 6,000 Hispanic entrepreneurs, :
business leaders and elected officials attending the Chited States i
Hispanic Chamber of (Commerce National Convention; and,
WWhereas, ,
Were especially pleased that the USHCC chose Austin for it's q
historic 25% annual gathering of the 150 local Hispanic chambers :
natfonwide, who make up its membership; and,

Whereas, | '

We extend our best wishes that attendees benefit ﬁ'om an educational
and pro:fuctive excﬁange and that they also take time to enjoy some of
the historic sites, natural beauty and entertainment venues Austin has

1o offer during their visit to ‘Bhe Jtve Music Capital of the World:”
Now, Gherefore, E

g, Wil Wynn, Mayor of the (ity of Austin, Bexas,
do hereby proclaim ' o

September 15 - 18, 2004
as

USHCC Week
in Austin,

1 witness whereof, 4 have hereunto

set my hand and caused te seal of the Ciry
of Austin to be affixed this I Pay

of Gune in the Year gFwo Ghousand Grour

Nl

W Wymn, Mayor, City of Austin

e




AT YA L

s il
-

&

;. " Dear friends,

3

On behalf of the City of Austin, 1 would hkc to welcome you ¢o the capital of Yexas. We are
excited to host the United gtatcs Hxspamc Chzmbcr of Commtrcc 25¢h Anhal Convcnuon and %
Business Expe. ‘ et

““This yezr’s convention celebrates 25 years of Hispanic entreprencurship andits impact on our
nation’s economy. Since its inauguration in 1979, the U.S. Hispanic Chamber of Commerce has o
committed itself 1o advocating, promorting and facilitating the success of Hispanic busmcssas in %

the U.S. and making the Hispanic business presence known and heard. . -

1 encourage those of you visiting Ausun 10 explore thc many landmarks and museums that have

made Austin one of the most dynamic cities inthe counwry. Our ciry’s history is a rich one: The
State Capitol is full of Texas government history and is a popular tourise attraction and a favorite
spot for Austinites as well, Other points of interest include the Governor's Mansion and the Bob
Bullock Texas Scate Hlstory Museum.

P
et

»

I hope you cn;oy your stay in Austin, and thank you For joining us on the 25th Anniversary of _é*
the U.S. Hnspamc Chamber of Commesce. ;

Special Welcome

Regards, | ) BRI o .

'W'W.MW, L

Will Wynn - .
Mayor )

Ho03647
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éar Friends:
AN .
On behalf of &e Board of Directors of the United States Hispanic Chamber. of Commcrce
(USHCC) Foundation, we would like to welcome you to Austinand the Z;Eh Annual National
Convention and Business Expo of the USRCC. Congrztulauons w0 the USHCC on its 25th’

anmvcrsary What a milestone for the- chamber and Hispanic busmesscs.

We welcome the over 190 high school and undergraduate students who have traveled from across
the country to participae in our National Youth Entreprencurship “BizFest” Competition this
year. This is a dyfamic group of furure business leaders. Even though they will be immersed in
intensive training sessions, you will be seeing, them throughout the convention so pleasc take 2
moment and share a bit of your time and experience with thém. We also welcome back our 2003
* National “BizFest” winners, Celeste Lopez and Ruthie Fesahazion, who have traveled from
Tucson, Anz. to be with us over the next four ¥ays;

The USHCC Foundation has pur. together a dynamic schedule of events, filled wuh. opportunity -
+ and experience, benefiting youhg entrepreneurs, chamber leaders and business leaders alike. We

kick off the week with the FedEx-USHCC Foundation 4th Annual Golf Classié at the Hills .

Country Club. Students will be participating in the National Youth Entrepreneurship “BizFest”
Competition. Chamber execurives will go through an inférmarive and helpful training o elevate
their organization to optimal function. Austin residents, for all ages, along with convention

participants will benefit from the Youth and C'arccr Pavnbon at the Expo, whcre the focus is -
. employment and furthering one’s education.

We, at the USHCC Poundanon. singerely and graciously thank. all of Qlc sponsors-who havc
made these events possible, as well as the youth participants who have committed themselves to
personal and cmrcprcncuml success as a gart of their future.

Regards,

Frank Lopez - : " Liliam Lujan Hickey
President . ¢ ‘ ' Chaif™of the Board
USHCC Foundation L - USHCC Foundation




fedex.com

©2004 FedEx

We'd like to stop long enough
to say congratulations.

FedEx celebrates a memorable year of

. achievements with the Hispanic Business

Community. Way to go USHCC!

H03650
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' _businesses.”

L emtENE . -

an N. Cento
4th Annual Golf Classic Honorary Chair

Welco}nc w0 th" year's USHCC Annual'Con;'cmion and Expositidn.

LY

.

Twenty—ﬁve years ago, a groyp of leaders ;Foundcd the United States Hlspamc Chamber of
Commerce with a clear mission, “To-advocate, promote and facnhme the success of Hispanic ';

% _ o
A lot has changed since then for Hispanics in the U.S.
. .

‘With 2 growing population of close to 40 million, Hispanics have become the largcst m'inon'ry
. in America and, a driving force for the economy.

Since its inception in 1979, the USHCC has played a pivotal role in the emergence of Hispanic
- businesses. In ‘particular, the Annual National Convention and Business Expo has established

itself as the country’s largest ncrw.orldng venue.for Hispanic businesses and Fortune.1000 corpo-

"+’ rations, interested in the _Hispa?'aic market. : .
»

The fact that the Convention and Business Expo coincide with the 25th anniversary of the

USHCC, adds symbolic significance to the honor I have of being appointed Honosary Chair of

the FedEx-USHCC Foundation 4th Annual Golf Classic.

_ The rc’auonshnp berween chEx, the USHCC and thc USHCC Foundation is based on the
sharing of common philosophical values. Indeed, at FedEx we belicve chat the more culturally
aware you are, the greater your busingss opportunities will be. Thar is wly FedEx is committed

to helping the USHCC and’the USHCC Foundation reach their goals.
»~ L4 3

On behalf of FedEx and the USHCC, 1 thank you in advance for supporting its mission of devel-
oping the next generation of Hispanic leaders.

-

Sincerely,

Juan N. Cento v ’ ,
President

< : -~

chEx Express Latin Amcuca and Canbbcan DlVlSIOﬂ

R,




This is not just what we believe, it’s what's imprinted in our 100 years of history.

Like Henry Ford once said, “Thinking always ahead, thinking always of trying to

do more, brings a state of mind in which nothing seems impossible.” That’s why we
believe that great achievements should never go unnoticed. Ford Motor Company

is proud to recognize the United States Hispanic Chamber of Commerce Foundation
as we work together to support Hispanic youth in reaching their godls.

Those who are driven will always reach their goals.
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Sandra Ulsh
“BizFest” Honorary Chair

_ Competition.

opportumry

port of your effors.

together, we encourage our youth to become entreprencurs.”
* . N - . N .
' .
“Again, welcome and enjoy the National “BizFest” Competition!

Sinccrcl).r, . . .
Wt I Ul S
Sandy Ulsh . -

President, Ford Motor Company Fund

On bchalf.of Ford Motor Company, welcome to thc Umrcd‘Statcs Htpamc Chambcr of
Commerce National Convantion and thd USHCC Foundation’s Nanonal ‘szFest 2004 '""’

Education at a.ll levels is a IO}; priority for Ford Moror Company Fund. From K-12 through
college and beyond, we recognize the importance and value of lifelong learning to individuals -
and o sociecy. W are devored to providing educational resources that assist in making a better
community. Thac is why we are proud of our parmcrshlp with the USHCC Foundarion as

Congrawulations to allthe regional. winners, we commend you for advancing to the National
“BizFest” and adppire yous conviction to strive for entrepreneurial success. Your hard work and
commltmem to education has played a vital rolc in your selection to take part in this unique

I would like to recognize the President of the USHCC Foundation, Frank Lopez for hisicom-
mitment 5o this worthwhile program as well’ as” your parents, reachers, and famxhcs for their sup-

Y .

Ford Motor Company Fund .
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WHERE YOUTH & OPPORTUNITY MEET

"HILTON AUSTIN
Rooms: 406, 408, 410, 412

Avustin, Texas

SEPTEMBER 16-18, 2004

For more information call 202-842-1212 or visit
www.ushccfoundation.org

The Nationol “BizFest” competition is a part of United Stotes Hispanic Chamber of Commer.
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The USHCC Foundation continues to expand irs reach to Latino youth in major cities across the

country through a number of programs, partnerships and initiatives. Below is a summary of major

programs and events beld in 2003-2004:

REGIONAL YOUTH
ENTREPRENEURSHIP ““BIZFEST"”
TRAINING CAMPS

With the collaboration of various local
chambers and corporate partners, the
USHCC Foundation brought the
“’BizFést” to various cities across the
country. This past year, Regional Youth
Enuepreneurship “BizFest” Training
Camps were held in Kansas City,
Missouri; Tucson, Arizona; and Detroir,
Michigan. “BizFest” is a three-to-four
day intensive entrepreneurship and
business development skills training
camp where participants learn how to
turn hobbies into profitable ventures.
Students learn core skills associated with
financial literacy, money management
and how to develop the elements of a
successful business plan. The Kansas
City “BizFest” was held in partnership
with the Hispanic Chamber of Greater

Kansas City with more than 50 students
in actendance. The “BizFest” was held ar
the General Motors Fairfax Assembly
Plant in Kansas City where students saw
first-hand the assembly line of the
Chevy Malibu The
“BizFest” winners included Mirelly

Hernandez, Nick Collins and Kiris Ruiz.

automobile.

The Detroit “BizFest”, sponsored by
Ford Motor Company, focused on
boosting the number of Hispanics in alf
aspects of the automotive industry. The
Deuroit “BizFest” was held in partner-
ship with Michigan Hispanic Chamber
of Commerce. Winners of the Detroic
“"BizFest”™ were Gabriel Garcia,
Melissa Guerrero and Alba Asredondo.
Winners of the regional “BizFest”’s will
convene in Austin, Texas for 2 National
“BizFest”

Training and Competition during the

Youth  Entrepreneurship

25th Annual National Convention &
Business Expo.

FERIA EDUCATIVA

In 2 historic part-
nership with  the
White House Inidave
on Educational
Excellence for Hispanic
Americans, the
USHCC Foundation

held several “Ferias

3

Educactivas’
(Education Fairs) in Miami, Florida;
Bronx, New York; and Tucson, Arizona.
The events featured national figures
such as U.S. Surgeon General Richard
H. Carmona; U.S. Secretary of
Education, Rod Paige; Associate Deputy
Kathleen  Leos;
Depury Under-Secretary, Maria
Hernandez Ferrier; Congresswoman

Under-Secretary,

R SN

CEL

PRI HSLSs

E

B R AT

HO03655

CeR
R
R
S
&“.‘
w.




)
Tty
TS
N
N
S
g

STATES HISPANIGC

CHAMBER ©OF

Ire ey

cCoMMERCE 5

Ileana Ros-Lehtinen; and Florida State
Board of Education member Charles
Patrick  Garcia.  The USHCC
Foundation also had a strong presence
dusing a Feria Educativa held- in
Albuquerque, New Mexico, with
USHCC Board Chair Tina Cordova.
Sponsored by Partners in Hispanic
FEducation, the Feria Educativa cam-
paign consisted of seven nadonwide
education geared toward
Hispanic families. Partners in Hispanic
Education was launched last year by the
White House Initiative on Educational
Excellence for Hispanic Americans and
is comprised of some of the nation’s
leading Hispanic organizations dedicat-

events

ed to education.

SUPERBOWL GOLF TOURNAMENT
Who says the Superbowl is only a cele-
bration of football> With the help of the
Houston Hispanic Chamber of
Commerce, the USHCC Foundation
hosted a Golf Tournament ar this year’s

Super Bow! in Houston, Texas. At the
tournament, one of the official events of
the 28th Super Bowl, corporate execu-
tives had an opportunity to practice
their golf game while raising funds for
the USHCC Foundation’s Youth
Entrepreneurship Initiative.

NEW YORK CITY FUNDRAISER
FEATURING MONTREAL EXPOS
GM OMAR MINAYA

In a special parmership with Major
League Baseball and Macro Benefit
Advisors Inc., the USHCC Foundation
held an invitation-only dinner reception
at Shelley’s New York City featuring
Omar Minaya, Vice President and
General Manager of the Montreal
Expos, who is the Major League’s first
Latino general manager. The event
raised nearly $5,000 to benefit the
USHCC Foundation’s Youth
Entreprencurship Initiative, which pro-
vides Latino youth hands-on business
training, mencoring and personal

growth-building skills to awaken and

nurture their entrepreneurial spirit.

“ACCESS TO SUCCESS”
E-MENTORING PROGRAM

The USHCC Foundation is gearing up to
launch its Internet-based mentoring pro-
gram known as “Access to Success.” The
e-Mentoring  program  will
“BizFest” alumni with successful business
leaders who can provide guidance as the
students reach their goals of becoming
entrepreneurs. The program assesses

match

entreprencurship  skill-set  gaps of
“"BizFest”” alumni and then recruits
mentors in the corporate and business

world with corresponding expertise and
skill-sets.

For more information abour these pro-
grams and opportunities to support
them, visit www.ushccfoundation.org.
The USHCC Foundation is a 501{c)3
tax exernpt organization. All donations
and contributions are tax-deductible. W
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AFLAC
Aliria Group, Inc.
American Airlines
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PepsiCo; Inc.
Reflections Glass

SBC Communications

BMW Group Where Youth & Opportunity Meet Shell Git
Cendant Corporation Sprint
Coldwell Banker Brokerage TELACU
Dell Corporation The Coca-Cola Company
FedEx Corporation The Gillete Company
Ford Motor Company Fund Univision Communications
General Motors UPS Foundation
Girls Scouts of the U.S.A. US. Army :
LoSalle Bank Verizon Foundation
2 I Lucent Technologies Wal-Mart Stores, Inc.
s ; Office Depot 3
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Not only was 2003 the year Latinos became the largest minority group in the country, it was also a

year of many achievements and conquered milestones for the Unied States Hispanic Chamber of

Commerce (USHCC) and the entire Hispanic community. Here are some of the USHCC's most

notable programs and initiatives for 2003-2004:

USHCC HISPANIA CAPITAL FUND

Hispania Capical Fund—launched in
2003 in cooperation with Duff &
Phelps, LLC—made its first investment
of $6 million in 2004
Publications, Inc., publisher of La Raza
Newspaper, Chicago’s leading Spanish-
language newspaper. The Hispania

to Rossi

Capiaal Fund is the first nationwide
SBA-licensed Hispanic venture capital
fund. Hispania Capiral Partners pro-
vides Latino entreprencurs much-need-
ed capiral for growth and expansion by
investing in medium-sized U.S.-based
Hispanic-owned firms.

FEDERAL SECTOR PROCUREMENT
COUNCIL

The USHCC launched the Federal
Sector Procurement Council in 2003, to
increase federal contracting opportuni-
ties for Hispanic-owned businesses.
Comprised of federal agency execucives,
the nine-member council identifies and
implements  effective  strategies to
tncrease the number and dollar amount
of federal contracts awarded to Hispanic
businesses. During a bricfing held at the
USHCC’s 14th Annual Legislative
Federal  Secror
Procuremenc Council announced a new
partactship with the “top ten” federal
agencies to help them better rarget

Conference, the

minority-owned businesses cthrough
their procurement programs. Selected

S LATED o A Rt T B i, WE S e

CELEBRATING 25

by cheir level of procurement and
spending, these “top ten” agencies
include che Nadional Aeronautics and
Space Administration, United States
Postal  Service, General Services
Administration and Departments of
Justice, Defense, Energy, and Homeland

Security among others.

PRIVATE SECTOR PROCUREMENT
COUNCIL OFFERS “BEST
PRACTICES” FOR CORPORATIONS
During the USHCC 24th Annual
National Convention and Business
Expo last October in Phoenix, Arizona,
the USHCC Private Sector
Procurement Council released a report
that offered corporations “best prac-
tices” for creating an effective supplier
diversity or minority/women-owned
business enterprise (M/WBE) program.
Supplier Diversity Best Practices: A
Review of Corporate Supplier Diversity
Programs was developed by the USHCC
Procurement Council in an effort to
help boost procurement opportunities
for Hispanic businesses.

USHCC & USHCC FOUNDATION

LAUNCH GRADUATION FOR ALL

Ar a May 13, 2004 press conference in
Washington, D.C., the USHCC,
USHCC Foundation, Congressional
Hispanic Caucus and National Hispanic
Caucus of State Legislators (NHCSL)

R KPP PN R R )

launched Graduacion for All: A Right
and Responsibilicy, a national campaign

to raise awareness about the alarming

rate of Latino high-school drop-outs
and ro discuss the role of businesses in
alleviacing the problem. The press event
featured Congressman Ciro Rodriguez,
Congressman  Ruben  Hinojosa,
USHCC Foundarion President Frank
Lopez and Felix Ortiz, New York
Assemblyman and Presidenc Elecr of the
NHCSL. Education activists through-
out the country held local press confer-
ences in  Albuquerque, NM; San
Antonio, TX; and New York Cicy, NY.
USHCC Board Chair, Tina Cordova,
participated in Albuquerque, along with
New Mexico Secretary of Education,
Veronica Garcia and Senator Bernadetee
Sanchez.  Senator Leticia Van de Putte
hosted the San Antonio event and was
joined by the Chair of the San Antonio
Hispanic Chamber of Commerce,
Elaine Mendoza and Dr. Joe Bernal of
the Texas Stace Board of Education.
New York Assemblyman Felix Ortiz
hosted the event in New York Cicy.

PROCUREMENT NETWORKING
SEMINARS

In a continuing effort o help boost con-
tract opportunities for Hispanic-owned
businesses, the USHCC held a series of
Procurement Nerworking Seminars in
various cities throughout the United

(Concinues an page 43)
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THE BIRTH OF How a dream became the voice of Hispanic enterprise ; |
4 By Notdlio Martinez Duncon

t was the late seventies, a time of innovation and opportuniry.

President immy Carter was in the White House, nuclear power
was at the center of a political debate and the United States succeed-
ed in developing the first American-made Volkswagen. But for many
by Hispanic-owned businesses, opportunities were few and far berween.
3 This is what a group of visionary Latino businessmen set out to
change in the summer of 1978.

r

During the Texas Association of Mexican
American  Chambers of Commerce i
(TAMACC) June 1978 convention in Austin, i

Texas, several Hispanic leaders gathered in the '
hotel lobby to discuss how they could create a
unified voice for Hispanic businesses in the

Uniced States and fuel the econamic growth
of the Hispanic community. “We nceded a 1 |
vehicle that could help increase the economic growth of our commu- '

?" "’ﬁ nity and bring Hispanic businesses into mainstream America,” said
Nelson Rodriguez, one of the founders of USHCC and then

“The time has ‘ndedfor President and Chairman of TAMACC. “We knew that in order for

our community to economically progress, we couldn’t just continue E

working for someone else — the best way to build our economic base

splintering divisiveness. The )
P 4 was through entrepreneurship.”

unp aralleled opportunities That vehicle soon became what is known today as the United Srates

o Hispanic Chamber of Commerce (USHCC).
within our grasp demand

) By many accounts, the USHCCs first officers were elected in 1979
S cooperation and dedication to at a TAMACC convention in Lubbock, Texas, where Nelson
Rodriguez was elected President and Chairman. That same year the

a common cause.” USHCC was incorporated in the state of New Mexico, making it the
: first_national organization representing all Hispanic chambers of

! commerce and Hispanic-owned businesses in the United Stares.

b

The lole Hector Basrelo Sr.

It was not until 1980, however, that the
USHCC gathered enough resources and sup-
port to hold its first independent annual con-
vention in Sante Fe, New Mexico. There,
Mexican-born Kansas City businessman, the
_ 8| late Hector Barreto, Sr., was elected USHCC
" Hector Borreto Sr. President, a dtle which Barreto would hold

until 1987. Jose Antonio Font, founder of the
Greater Washington Ibero-American Chamber of Commerce
(GWIACC) in Washington, D.C., was elected Vice-President. With
the help of funding from the Office of Minority Business Enterprise
(OMBE), Barreto, Font, Rodriguez and several other pioneers

embarked on the Jong and arduous mission to unite the Hispanic com-
munity and raise the visibility of Hispanic businesses.

Building a Chamber from the Ground Up

Building a national Hispanic chamber in the late 19705 and carly
1980s was no easy task. There was licde money, minimal recognition

AN
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within Corporate America and no cohesion
within the Hispanic community. “Corporate
America didn't really know the secrengths of
Flispanic businesses and many people within
o our community questioned why we needed 2
7 national organization,” said Abel Quintela,
e - USHCC President from 1987-1989.
With few resources in the bank, during its formation the USHCC
relied on the generssity of numesous individuals o help market its
mission throughout the country and attract new members. “Many
people volunteered sheir time, money, talents, homes, offices, tele-
phones, print shops, eic., to make the USHCC a reality. Many have
passed, but would be proud 1o see the fruits of their sacrifices,”
Rodriguez said. :

According to Font, Nelson's then Vice-
Pecsident, the toughest challenge the early
USHCC organizers encountered was bringing
all Hispanic businesses
under one voice. “We

spent a lor of rime unit-

e o ing the different groups

i within the community,
such as the Cubans and the Mexican
Americans. Since [ was President of GWIACC,
1 worked on selling the idea to the Hispanic

community on the Ease Coast,” he explained.

The tate Hecror Barreto, Sr., spoke to this chal-
lenge in a letter he authored in che 1981
USHCC Convention Magazine. “The time has gb

ended for splintering divisivencss. The unparal- -

leled opportunities within our grasp demand

cooperation and dedication to a common cause,” he wrote. Barreto
passed away on May 14, 2004. He last participated at the USHCC
2004 Legislacive Conference.

By the 1981 Kansas Cicy Convention, the
USHCC wag attracting high-ranking officials,
including then Senator Bob Dole and former
Secreraty of Commerce Malcolm Baldrige.
USHCC membership had ceached 26,000
with 135 local chambers in 19 states. Big cor-
porations such as Miller Brewing Company,

Vice President G - ST .
N oddmsz':: which became the USHCCs first sponsor in
1982 convention 1980, were beginning to take notice. The

White House was also beginning to recognize

the power of the Hispanic community. By

1982, then Vice President George Bush, St
addressed the convention and in 1983, the late President Ronald
Reagan served as the keynote speaker. In 1981, according to the
United States Census Bureau there were 250,000 Hispanic-owned
firms in the country, compared to the more than 1.2 Hispanic-
owned firms today. At least 400 of them generated annual sales of
more than $1 miltion.

“The USHCC was more
like a dream at the time
rather than something
that could actually
happen. But now, it’s
even more unbelievable
when I see how much
impact it has.”

Esther Sepeda, Chair of the
1979 TAMACC Convention

Indeed, by the easly to mid-1980s, the USHCC was a force to be
reckoned with. Rodriguez believes that it was due to the USHCC’s
success in raising the visibility of Hispanic businesses, that the
United Staces saw a sharp rise in the number of Hispanic businesses
in the carly 1980s. “It wasn't accidental — ic was because we went
around the country and said it was ‘okay’ to be an entrepeeneur,” he
noted.

Where Are We Now?

Fast-forward 25 years and the USHCC has
become the leading advocate for Hispanic
business-owners in the country. Within the
past decade, the USHCC launched a series of
initiatives and programs to help Hispanic
businesses grow. It witnessed the enormous
groweh of Lacina business owners, gave a voice Jose Niifio
to the now more than 1.2 million Hispanic

entrepreneurs and began to make difference in che political and

economic spectrum across the country through its aggressive govern-

N

ment outreach eftorts.

Two more successful business leaders would
become President and CEOs, including Jose
Nifio, from 1990-1998; and George Herrera,
from 1998-2004. J.R. Gonzales, was named
Acting President and CEO in 2004. Each
brought a unique perspective and vision to the
organization. Undec the leadership of Herrera, the
USHCC acquired its own nationally syndicated
relevision show, “ Hispanics Today,” began co-pub-
lishing Hispanic Trends, a national magazine
geared twward Hispanic entrepreneurs; and
faunched the venture capital fund Hispania
Capital Pareners 0 offer Latino business owners
opportunities 1o expand their business.

Elizabeth Lisboa-Fartow. former USHCC Chair of the Board and
the second woman to serve in that capacity, reflected on the
USHCC's growth and remarkable impact. “Over 25 years, the
USHCC has emerged as the preeminent advocate for the Hispanic
business communicy, 2ad 1 any honored to have played a role in its
growth,” she said. “With suppore from major corporacions, the
USHCC now has a national television program and the USHCC
Foundation, which is developing future Hispanic business leaders.
Over the next quarter century, Hispanic women business owners, as
they increase in numbers, will continue t0 play an important role in
dhe USHCC's future.” Lisboa-Farrow is President and CEO of
Lisboa, Inc.

Seill for others like Esther Sepeda, chair of the 1979 TAMACC
Convention in Lubbock, Texas, the USHCC is an exarple of what
happens when dreams are coupled with commitment and dedica-
tion. “The USHCC was more like a dream at the time racher than
something that could actually happen. Butnow, it’s even more unbe-
lievable when 1 see how much impact it has. It has become the
national voice for all Hispanic businesses.” . |
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CERTIFICATE OF INCORPORATION
OF

UNITED STATES HISPANIC CHAMBERS OF COMMERCE
(102,191 5)

The State Corporation Commission certifies that duplicate originuls of the Articles
of Incorporation attached haveto, duly signed pursuant to the provisions of thdion-Profit
Corporation Act, have been recelved by it end ave found 1o conform to low.

Accordingly, by virtue of the authority vested in it by law, the State Corporation
Commission issues this Certificate of Incorporation, and attaches hereto s duplieate origi-

nal of Articles of Incorporation.

In-Testimony Whereof, the Btate Corporation
Commission of the State of New Moxico
has coused this certificate to be signed
by its Choirman and the seal of soid
Commission to be offixed of the Cil'y o./

Sonto Fe on
duly 6, 1979

Chairman

Mamiel L. Salinas

1979 - 2004




USHCC LEADERSHIP:

s e y o

FAST & PRESEMT

Since the United States Hispanic Chamber of
Commerce (USHCC) was incorporated in 1979,

six individuals have been at the helm of the
USHCC, driving its growth and strengthening

Hispanic entrepreneurship in the United States.

Nelson Rodriguez, USHCC Presidens, 1979-1980

Mr. Rodrigucz is owner of The Nelrod
Company, 2 national multi-million dollar
consulting firm that services over 1,440 gov-
ernment agencies and corporations. In 1976,
Mr. Rodriguez operated a successful super-
matket and newspaper in his hometown of
Harslingen, Texas. By 1978, M= Rodriguez
was elected presidenc of the Texas Association
of Mexican American Chambers of Commerce (TAMACC). He was
Jatesr unanimously elected the first national president of the
USHCC. In 1980, che National Economic Development
Association honored Mr. Rodriguez with its National Leadership
Award for bis efforts with the USHCC. The following year, Mr.
Rodriguez was asked to join Presidenc Reagan’s administration. He
also held presidencial appointments with the Deparements of
Transportation, and Housing and Urban Development.

-

“We knew that if we were going to
progress economically,
entrepreneurship was the way to go.
Entrepreneurship is what creates jobs
and builds the community.”

b A

Nelson Rodriguez

Hector Barreto, Sr, USHCC Presidens, 1980-1987

(Excerpt from an obituary written by Raul E.
Cisneros, Assistane Administrator, SBA)
Hector Barreto was born in Mexico Ciy,
Mexico in 1935 and grew up in Guadalajara.
His American journey began in 1958 when
he moved to west central Missouri. After a
series of hard and backbreaking jobs, he
decided to do what many Americans dream of doing: be his own

boss. So, with this help of his wife Mary Louise, he started his first
enterprise, a restaurant serving Mexican food. That escablishment
grew into another. After that, came an import company, followed by
3 construction firm. In the 1970s, Mr. Barreto would turn to a new
endeavor. He helped form the Kansas City Hispanic Chamber of
Commerce in 1978 and the United States Hispanic Chamber of
Commerce (USHCC) in 1979. In the process Mr. Barreto would
also become a passionate voice for the growing Hispanic communi-
ty of this nation. Mr. Barreto would later go on to advise President
Ronald Reagan and his successor George W. Bush. He would also

serve his country and community through the appointments to var-

ious task forces, councils and advisory boards, including his appoint-
ment as president of the National Economic Development Agency.
Among his most important achievement, was being named chairman
emeritus of the USHCC as well as his induction into the Hall of
Fame by the League of United Latin American Citizens (LULAC).
Hecror V. Barreto, Sr. passed away after 2 long iliness on May 14,
2004.

“We are at the threshold of a long
and prosperous future for Hispanic
entrepreneurs in the United States.

We must be prepared to capitalize on

existing opporiunities and to develop

active parinerships in future ventures
with Corporate America.”

b _d

The lote Heclor Borrelo, Sv., former
USHCC President wrale in 1981

Abel Quintela, USHCC President, 1987-1989

In Maich 1990, President Bush, Sr. appointed
Mr. Quintela to the Commission on Minority
Business Development, where he served as Vice
Chairman. He is also che past President of the
USHCC and served on the Board of Directors
for nine years. Mr. Quintela served as a mem-
ber of the Advisory Board for Export Now with
the U.S. Department of Commerce, and as 2 member of the
Advisory Committee on Hispanic Affairs for the United States
Senate Republican Conference Task Force. Quintela also served on
the Small Business Advisory Council for the Republican National
Committee, and as a member of the Board of Directors for the
National Hispanic Leadership Conference. Mr. Quintela’s Hispanic
chamber involvement includes over 20 years at the national and state
level, including his various leadership positions at TAMACC.
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quec is held b - ‘New York focuses on NAFTA. including the “Access to Success” e-Mentoring program, Regional Latino
m, D.C. | Youth Emrcprcncursh;p “BizFest” Training Camps and the Narjonal

| i Hispanic Chamber “Latine School Adopnon program.

USHCC signs agscement of friendship and
cooperation with Consejo Superior de
Camaras de Comercio, Industria y Navegacién
de Espana between Spain and the U.S.
Hispanic community.

~C, Venwn Foundanon Citibank
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“Hispanics Today” acquires sponsors for
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r “Ies very satisfying 1o see all of the ﬁ
accomplishmenis of the USHCC and
see how the chamber has grown.
Considering we began with our first
expo 1n the foyer of a gymnasium, it
amazing!”

he A

Abel Quintela

Jose Nisio, USHCC President/CEO, 1990-1998

Jose F. Nifio is President of El Nifio Group,
Lid,, an international business development
and financial services company.  lts clients
have spanned the Western Hemisphere.
Projects of Nifo’s mulii-faceted business
include: Hispanic community outreach, asso-
ciation management, mezzanine and trade
financing, environmental solutions, telecom

solu(iéns, specialty metals, warchousing, transportation, commodi-
ties management and consulting. Mr. Nifio has many years of expe-
rience in working with entrepreneurs, the Federal Government,
Corporate America, and the Hispanic community. For eight years,
Mr. Nifio was President and CEO of the USHCC. He formed the
USHCC Mexico Office and expanded the operations and the profile
of the USHCC to a significant force within the U.S. economy, while
instituttonalizing and endewing its programs for perpetual growth.

-

“The USHCC's greatest value was 3
supporting issues and legislation that

affected micro and small business.

From mom and pop operations to
corporate and government suppliers,
our efforts were helping entrepreneurs
achieve their version of the American
dream.”

b w

Jose Nifio

George Herrera, USHCC Pyesident/CEO, 1998-2004
Mr. Herrera is President of Herrera-Cristina
Group, Ltd., 2 multi-media communications
firm, and is a member of the Board of
Directors of Cendant Corporation. Under
Herrerds leadership, the USHCC member-
ship more than doubled. Herrera also sought
" 10 develop creative revenue-generating activi-
ties for Hispanic business through efforts such
as the Corporate Pactner Membership Program, Hispania Capiral
Partness, a venture capital fund for Latino-owned businesses, which

recently made its first investment of $6 million; the USHCC
Procusement Council and the Anna Maria Arias Memorial Business
Fund in partnership with Wells Fargo and Larina Style magatzine, He
was also the creator of the national syndicated television show
“Hispanics Today.” He has received numerous awards, including the
Mickey Leland Humanitarian Achievement Award by the National
Association of Minorites in Cable (NAMIC) and the Cesar Chavez
Communiry Service Award by Minorities in Business Magazine, Inc.
(M1B). He was also named a Fellow, Sociery of Fellows, by the
Wharton School of the University of Pennsylvania.

r “Our message to Corporate Americawﬂ’?

must remain: We buy from you, you

buy from us. If I am good enough to

buy it, I am good enough to bring it

to the marketplace. Anything less is
not only unacceptable, but

unequivocally non-negotiable.”

George Herrero

J.R. Gonzales, Acting USHCC President/CEO, 2004

J.R. Gonzales has a long-standing career in com-
munity activism that spans local, stae and
national arenas, as well as more than 18 years of
extensive board and chamber experience at all
levels. Prior to his current role as Acting
USHCC President/CEQ, Mr. Gonzales served
wo terms as Chairman of the Board of the
USHCC. Mr. Gonzales also served as USHCC
Vice Chair for 2 yeas and on the USHCC Board of Directors, represent-
ing Region NI since 1999. Prior o his chamber involvement ac the
national level, Mr. Gonzales served two terms as Chairman of the Board
of the Texas Association of Mexican American Chambers of Commerce
(TAMACC) and two terms as Chairman of the Greater Austin Hispanic
Chamber of Commerce. Throughout his volunteer chamber career, he
has been a strong advocate for chamber development, leadership train-
ing, international relations and has a strong passion for mentoring small
business owners and helping them to grow their businesses to the fullest
potential. In June 2004, Gonzales was featured on the cover of Hispanic
Trends Magazine for his leadership as USHCC Board Chair and for the
strides he has made during his role as Acting President/CEO. Gonzales
is founder and President of Austin, Texas-based JRG Communications,
Inc., a public relations, marketing and recruiting firm.

r “The USHCC is only as strong as B
our members. Outreach and support
helps ensure that our members are
viable and are playing key roles in

their communities.”

k‘““ J.R. Gonzales ‘Aé
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